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Abstract. The paper focuses on the analysis of transformations aimed at rendering the strategies of
positive politeness in Ukrainian and Russian translations of English based business correspondence. The
research purpose consists in revealing the markers of intensification and de-intensification of positive
politeness. To achieve the purpose, the paper has applied the methodology composing of the methods of
descriptive analysis, elements of comparative translation analysis as well as the explanatory tools of
pragmatic analysis within the framework of "face and politeness" theory. The major findings refer to the
identification of the translation transformations that affect the change in the scale of positive politeness
towards its decrease or intensification. The transformations-based intensification of positive politeness is
much less frequent than its weakening in favor of the negative politeness of "distance”. This feature can be
explained by the specifics of the genre of business correspondence characterized by stability, tradition,
standardization, accuracy, objectivity, specificity, conciseness, lack of imagery and emotionality. The group
of transformations, which de-intensify positive politeness, include the addition of "honorific" adjectives
LllaHosHuli and Yeaxaemsili — often in combination with honorific lexemes mnaHe or 2ocroduH; the grapho-
stylistic foregrounding of the pronoun as capitalized; the syntactic-grammatical re-categorization of a two-
member sentence into a definite-personal sentence in combination with the syntactic transformation of
omission of subject — personal pronoun and a part of the predicate, which distance the subject from his / her
own discourse thus decreasing the scale of positive politeness as the politeness of proximity; grammatical
transformation of the replacement of perfect time has been with the present simple. Intensifiers of positive
politeness involve the omission of the modal verb should and grammatical re-categorization of the
conditional into future tense — since both the modal verb and the conditional structure are hedges of varying
complexity, and are considered markers of negative politeness; accordingly, their omission in translation
results in a decrease in negative and an increase in positive politeness.

Key words: positive politeness, business letter, translation, transformations, intensifier, de-intensifier.

Introduction. With the development of of pragmatic linguistic research as it is related
international business, a huge role is to the problem of improving the efficiency and
assigned to the translation of official business optimization of communication in the
correspondence. The study of strategies of business environment. This issue acquires
both negative and positive politeness in special significance in the intercultural
business communication is an important area perspective, allowing to clarify the differences
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in the communicative  patterns  of
representatives of various business linguistic
cultures since culture is reflected in the mind
of a person and determines the features of
his / her behavior in different spheres of

communication, including institutional one.
Differences in verbal and non-verbal
communication of people belonging to

different cultures can lead to misinterpretation
of attitudes, intentions of communication
partners and their non-verbal signs. A
significant part of verbal and non-verbal
communication, both in everyday and
institutional interactions, is determined by the
strategies and maxims of politeness, which,
despite the universal nature of the principle of
politeness, have a national specific of their
expression.

The underlying cause of differences in
communicative behavior is the type of culture
to which the interlocutors belong. The type of
culture, including business culture,
determines the characteristics of business
communication, social and communicative
norms, rules of business interaction. If the
British and Americans belong to monoactive
(monochrome) types of business cultures,
which are characterized by low-context
communication, individualism and
“‘masculinity”, then Ukrainians and Russians
in their behavior in business gravitate towards
polyactivity, collectivism and “femininity” of
culture. Accordingly, such differences in the
types of business cultures affect the choice of
means of business communication, including
such its written variety as business
correspondence.

The problem of rendering the strategies
of both positive and negative politeness in
Ukrainian and Russian translations of
English-based business letters has not yet
been the subject of analysis either within the
linguistic or translation studies frameworks,
which determines the scientific relevance and
novelty of this paper.

Analysis of recent research and
publications. The theoretical basis of the
article includes research on the theory of
positive  politeness, studies on the
isomorphism and allomorphism of the positive
politeness devices in languages under
consideration as well as investigations on the
specifics of English commercial style.

Over the past 30-35 years, a large
number of articles and monographs have

appeared on the issues of politeness,
including in different cultures. It is no
coincidence, in this regard, that the world-
famous journal "Journal of Pragmatics"
devotes to this topic both special issues
(14:2, 21:5), and many separate articles [20;
24; 25]. In the most recent years, the issue of
politeness strategies, including in different
cultures, are invariable focus in the
monographs by  authoritative  foreign
researchers [6; 9; 10; 11; 13; 19; 21; 23].

Analysis of research on the pragmatic
theory of politeness [7; 8; 11; 12], and its
practical application in various types of
discourse [6; 10; 16; 18; 19] allows us to
formulate the definition of politeness as a
face-saving balance between proximity and
distance aimed at avoiding face threatening
acts. If negative politeness is focused on
creating distance, which is expressed by
linguistic means of hedging and polite
pessimism [8, p. 129], then positive politeness
is focused on demonstrating closeness and
interest in the interlocutor. It is a politeness that
demonstrates  indifference, solidarity, and
togetherness. 15 strategies of positive
politeness, singled out by scientists [8], primarily
focuses on the assertion of commonality;
belonging to the "inner" group; manifestation
of cooperation between communicators and
movement towards the wishes of the
addressee. The strategies of positive politeness
are primarily viewed in this paper
from sociopragmatic approach - being
conceptualized  within  cross-cultural  and
intercultural pragmatics considering contexts of
business environment and the interconnections
between context and culture [17; 20; 23-25].

Of particular interest for solving the
problems of our research are studies, albeit
very few, revealing the isomorphism and
allomorphism [11; 12; 21] of the means to
convey the strategies and maxims of positive
and negative politeness, including in business
correspondence. Promising for this paper is
the research exploring the iconical and
indexing properties of the strategies of
politeness in signifying a certain situational
connotatum, together with other sign-like
pragmatic devices [15].

However, in the translation aspect, the
problem of rendering the strategies of positive
politeness of English-language business
correspondence in Ukrainian and Russian
target texts is being solved for the first time.
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English commercial style, including in its
translation facet has been conceptualized by
a number of scientists, including Jo. Angouri
[5], D. Archer et al [6], P. Shvanyukova [22],
etc. In particular, the researchers attempted
to analyze the English letters technicalities
and their associating difficulties in translations
into other languages as well as to examine
the politics of language use at work via a
critical sociolinguistic approach.

The purpose of this paper consists in
revealing the markers of politeness in
Ukrainian and Russian translations of
English-based business letters. The purpose
is specified by the following tasks:

(1)To identify the markers of positive
politeness in English business
correspondence and its Ukrainian and
Russian translations.

(2)To reveal and analyze the translation
transformations, which result in certain
intensification in target texts of positive
politeness strategies of the source texts.

(3) To identify transformations resulted in
de-intensification in target texts of positive
politeness strategies of the source texts.

Methods of research. The data analyzed
in this paper include 10 English-based business
letters and their translations into Ukrainian and
Russian taken from textbooks and guidelines for
business English [1-4].

To realize the aim set in the paper, the
following methods have been used: (a) the
explanatory tools of pragmatic analysis within
the framework of "face and politeness" theory
— to identify the markers of positive politeness
in source and target business
correspondence added by (b) descriptive
analysis — to describe translation
transformations used in the target Ukrainian
and Russian texts; (c) elements of method of
comparative translation analysis — to
compare the scale of positive politeness in
English-based business letters and their
Ukrainian and Russian translations.

Results of the research and their
discussion. Business correspondence in
both source and target languages contains
the different markers of positive politeness.
The way of their translation from analytical
English into synthetic Ukrainian and Russian
can influence the change in the scale of such
politeness.

The analysis of the data showed that
various types of transformations used in

translation of English business letters into
Ukrainian or Russian can result either in the
strengthening or, vice versa, in the
weakening of positive politeness strategies.

Weakening of the degree of positive
politeness is provided by adding "honorific"
part-adjective with connotations of honor and
respect, due to which the positive politeness
connotated in the original text by Dear
address is transformed in the target text into
negative politeness forms Ll/aHosHuli and
Yeaxaembil — often in combination with the
addition of honorific lexemes naHe or
20CroOUH.

In addition, Ukrainian translations apply
the grapho-stylistic foregrounding of the
pronoun Bu / Bbi, Baw as capitalized, thus
connotating respect and esteem to the
addressee.

Dear Mr. Michalov,

Thank you for your letter dated
September 1, 2007 concerning your order for
consignment of peat moss [1]

LllanosHuli naHe Mixarnbos!

Hskyemo 3a Baw nucm 8i0 1 eepecHs
2007 poky wodo Bauwozo 3amMo8rieHHS Ha
napmito mopaby [1].

In Russian business letters, the greeting
formula will look like this: Yeaxaemsbii
eocrnoduH Muxaneg! Besides, in business
correspondence in Ukrainian and Russian, it
is customary to address the addressee by
name and patronymic, which also increases
the communicative distance and conveys the
connotations of deference and esteem
towards a business partner. Accordingly,
lexical semantic transformations replacing
adjective Dear with Ukrainian and Russian
honorifics de-intensify the positive politeness
strategy in favor of negative politeness.

While the first group of positive politeness
de-intensifiers  implements  the  negative-
politeness strategy of emphasizing respect for
the business correspondence partner, the
second group of tools, discussed below,
reinforces another basic negative-polite strategy
of distancing from the interactant.

Among such means of positive
politeness de-intensifiers, the paper identifies
the syntactic-grammatical transformation of a
two-member sentence into a one-member
definite-personal sentence in combination
with the syntactic transformation of omission
of subject — personal pronoun and a part of
the predicate.
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We are grateful to receive information
about the new advertising design of our
courses [2]. —

3 80s7YHicmIO niomeepoxxyemo
ompuMaHHsi iHbopmauii cmocoeHO HOB020
ou3saliHy peknamu Hawux Kypcie [2].

We acknowledge receipt of your letter
dated September 2, 2007 [2]. —

lNodmeepxxOaem nonyyeHue Bawezao
nucema om 2 ceHmsibps 2007 eoda [2]
(MigTBEPOKYEMO OTpMMaHHA Baioro nucta
Big 2 BepecHa 2007).

In accordance with the agreement
reached during our recent meeting, we send
you our price list [3].

B coomsemcmeuu ¢ coanaweHuem,
docmueHymbIM 80 8pemsi Hawel HedasHel
ecmpeyu, 8bichliiaeM 8am Haui ripadc-riucm [3]
(BignoBigHO [0 yroauw, OOCArHyTol nig 4ac
HaLWol HewoadaBHbOI 3yCTpidi, Hagcunaemo
BaM Hall Npanc-nucT).

These transformations weaken the
degree of expression of positive politeness,
as they deprive the sentence of the phrasal
subject, thus "removing" the subject from
performing his / her own communicative
actions.

Some transformations identified in above
translations do not affect the scale of positive
politeness. Among such transformations
there are the transformation of addition of
lexical unit midmeepdxyemo as well as a part-
of-speech re-categorization of the infinitive
form of the verb to receive into noun
ompumaHHs and adjective advertising into a
noun ousauHy.

The transformation of  syntactic-
grammatical recategorization of the sentence
type is often combined in Ukrainian and
Russian translations of English-language
letters with a complex of other translation
tools.

So, the fragment below displays the
transformation of the double omission of the
personal pronoun we, added by the
replacement of the analytical form of the
future tense with a synthetic one (will be able
— cMmoxem), transposition (will be able to be
useful to you — cmoxem O6bimb 8am
r1051€3HbIMU) and lexical-semantic
transformation of meaning differentiation —
with the replacement of the verb with the
meaning «believe» by the verb with the
denotative seme «hope» (8epum).

We believe that in the future we will be

able to be useful to you.

Bepum, ymo e 6ydyuwem cmoxem 6bimb
eam riosnesHbIMU [4].

Among other markers of de-
intensification of positive politeness, the
paper identifies grammatical transformation of
the replacement of perfect time has been on
the present simple pabomaem, which
reduces the degree of positive politeness,
because perfect  times demonstrate
effectiveness and, accordingly, can be
considered a separate marker of positive
politeness.

Similar  transformations  should be
expected when translating a letter into
Ukrainian, since such transformations are
based on the "system-linguistic" features of
the Slavic languages, using synthetic forms of
verbs instead of analytical ones: Bipumo, Lo
y ManbyTHbOMy 3MOXeMO Bam OyTu
KOPUCHUMW.

The transformation that does not affect
the de-intensification of positive politeness
strategies is, in the above example, the
formal-syntactic transposition consisting in a
change in word order. In particular, instead of
to be useful to you. Ukrainian translation uses
6bImb 8aM M0O/1€3HbIMU.

At the same time, the example below
shows that the phrasal subject is not always
omitted in Ukrainian and Russian translations of
English-language business correspondence and
can be equivalently reproduced.

We are pleased to inform you that this
company enjoys an excellent reputation and
has been in business since 1985. —

Mbi padbr coobwume Bam, umo asma
KoMnaHusi nosib3yemcsi omiu4Hou
penymauuel u pabomaem c¢ 1985 2o0da [4]
(Mv pagi nosigomutn Bam, WO ua KOMNaHis
Mae BigMiHHY penyTtauito i npautoe 3 1985
POKy).

However, the target text uses a syntactic-
grammatical transformation of the
replacement of the analytical form of the verb
with a synthetic one with a change of the
perfect tense into the present simple. In
addition, the syntactic transformation of
adding a lexical unit is used: has been in
business is replaced by pabomaem. The
intensification or de-intensification of positive
politeness is also not affected by the
grammatical transformation of the case
replacement — objective into instrumental:
enjoys an excellent reputation is replaced by
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rnonb3yemcs omsu4Hou periymauyued.
Means of de-intensification of positive
politeness strategies in Ukrainian and Russian

translations of English-language business
correspondence are represented by a Table 1.

Transformations affecting the de-
intensification of positive politeness

Transformations-based negative politeness

strategies

addition of honorific adjective

strategy for emphasizing deference to a business
correspondence partner

addition of honorific noun

strategy for emphasizing deference to a business
correspondence partner

capitalization of the personal pronoun

strategy for emphasizing deference to a business
correspondence partner

syntactic-grammatical re-categorization of a two-
member sentence into a definite-personal
sentence

strategy of distancing from the interactant

syntactic transformation of omission of subject —
personal pronoun and a part of the predicate,

strategy of distancing from the interactant

syntactic-grammatical replacement of perfect time
| by the present simple with a lexical unit omission.

strategy of distancing from the interactant

Table 1. Markers of de-intensification of positive politeness in Ukrainian and Russian translations of
English-based business letters

Transformations that do not affect the
de-intensification of positive politeness is

displayed by the Table 2.

Transformations not affecting the de-intensification of positive politeness in favor of negative
politeness

formal-syntactic transformation of transposition

syntactic transformation of addition of a lexical unit

grammatical transformation of the case replacement

the replacement of the analytical form of the verb with a synthetic one

a part-of-speech re-categorization of the infinitive form of the verb into a noun

a part-of- speech re-categorization of the adjective into a noun

Table 2. Transformations not affecting the de-intensification of positive politeness

In addition to de-intensifiers of positive
politeness, the article reveals markers of
intensification of this type of politeness. The
intensification of positive politeness resulted
from the application of translation
transformations is much less frequent than
the weakening of such politeness of
"proximity" in favor of the negative politeness
of "distance".

This feature can be explained, in our
opinion, by the specifics of the genre of
business correspondence characterized by
stability, tradition, standardization, accuracy,
objectivity, specificity, conciseness, lack of
imagery and emotionality.

In particular, intensifiers include the
transformation of the omission of the modal
verb  should and  grammatical re-
categorization of the conditional form should
be grateful into future tense bydy eds4HuL.

Another intensifier is the transformation of
replacement of the conditional form could by
second person singular verb moxeme.

| should be grateful if you could
forward your confirmation. — Bydy e0s4HuU,
AKWO 8U  Moxeme repecriamu  C80€
rniomeepOoxeHHs [2].

Since the hedges should and could are
the basic negative politeness markers the
transformations of their omission and
replacement by more direct forms in the
Ukrainian translation significantly decreases
the degree of such type of politeness and,
accordingly, increase the scale of positive
politeness — while maintaining the basic
positive-politeness connotations marked by
the lexeme grateful / dsyHud.

However, the above fragment of the
Ukrainian translation displays the
combination of both intensifiers and de-
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intensifiers of positive politeness. So, in
addition to the omission and replacement of
modal verbs-hedges with increasing the
politeness of proximity, there is also a marker
of deintensification of this type of politeness
represented by the syntactic-grammatical
transformation of a two-member sentence |
should be grateful into a one-member
definite-personal sentence in combination
with the syntactic transformation of omission
of subject — personal pronoun: bydy eds4Hul.

In addition to the omission and
replacement of modal verbs, the article
identifies as de-intensifiers of negative
politeness and, accordingly, intensifiers of
positive politeness, the omission of other
hedges — in particular, the adverb rather.

| rather think it is hopeless — 5
esaxkalto, Wo ue besHaditiHo [2].

The formal transformations that do not
affect the intensification of positive politeness
are represented by addition in the Ukrainian
translation of the conjunction wo with
omission of the auxiliary verb is.

Another identified marker associated
with intensification of positive politeness, is
the syntactical transformation of addition of
positively connotated adjective eenuke — a
noun modifier, which signify the increase of
the degree of feeling designated by a noun.

We were greatly impressed by all that
we saw and enjoyed our discussions with
you (PLU:2) — Mu 6ynu Oyxe 8paxeHi 8Cim
rnobadyeHUm i ompumainu eeJluke
3adoeoJsieHHs1 8i0 062080peHHST 3 8aMmu
Oemarel y2o0u [2].

In above example of Ukrainian
translation, several transformations do not
change the positive politeness degree neither
in direction of its weakening, nor
strengthening. Among these transformations
we can identify the syntactical-grammatical
transformation of replacement of a complex
sentence including a subordinate clause
introduced by conjunction that by a simple
sentence, which is added by corresponding
transformations of omission of subject-
predicate group that we saw, grammatical
transformation of part of speech replacement
(a verb-predicate saw is replaced by a
participle-adjective nobavyeHum), as well as
the transformation of the meaning modulation
in combination with addition of the lexical
units demarnet yeodu and omission of the
pronoun our.

Means of intensification of positive
politeness strategies in target business
correspondence texts compared to English-
based source texts can be presented by a
Table 3.

Transformations-intensifiers of positive politeness

omission of the modal verb-hedge should

replacement of the modal verb-hedge could by second person singular verb

grammatical re-categorization of the conditional forms into future / present tenses

omission of the adverb-hedge rather

syntactical transformation of addition of positively connotated adjective — noun modifier, increasing the

degree of positive feeling designated by a noun.

Table 3. Intensifiers of positive politeness in Ukrainian translations of English-based business
correspondence
Transformations that do not affect the intensification of positive politeness is displayed by the Table 4.

Transformations not affecting the intensification of positive politeness

syntactic transformation of addition of lexical units

omission of the auxiliary verb / other lexical units

syntactical-grammatical transformation of replacement of a complex sentence with a subordinate

clause by a simple sentence

omission of subject-predicate group

a part of speech re-categorization of a verb-predicate into a participle-adjective

| meaning modulation

Table 4.

Conclusions and future
perspectives. The group of transformations,

Transformations not affecting the

intensification of positive politeness

which de-intensify positive politeness, include
the addition of “"honorific" adjectives
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llaHosHul and Yeaxaembili — often in
combination with honorific lexemes-noun
naHe or eocrioduH; the grapho-stylistic
foregrounding of the personal pronoun as
capitalized; the syntactic-grammatical re-
categorization of a two-member sentence into
a definite-personal sentence in combination
with the syntactic transformation of omission
of subject — personal pronoun and a part of
the predicate, which distance the subject from
his / her own discourse thus decreasing the
scale of positive politeness as the politeness
of proximity; grammatical transformation of
the replacement of perfect time has been with
the present simple.
Transformations-intensifiers of positive
politeness involve the omission of the modal
verb should, replacement of the modal verb-
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AHomauiss. Cmamms npucesideHa aHanidy mpaHcgopmauil, CcripssMosaHuUx Ha 6i0meopPeHHs
cmpameeill No3umueHoOI 88i4sIUBOCMI 8 YKpalHCbKUX ma POCilicbKux repeknadax 0if108020 SiUCMYy8aHHSs
aHerniticbkkoro Mogor. Mema OocniOxeHHs1 rornsieae y 8usierieHHi Mapkepie iHmeHcugbikauii ma Oe-
iHmeHcudikauii noaumueHoi egiynueocmi. [ns docsizHeHHsT Memu 8 pobomi sukopucmaHo Memooorioeito,
wo cknabaembcs 3 MemoQdie 0nNuUCO8020 aHari3y, efleMeHmie MopieHs/IbHO20 nepeknadaubkoz20 aHasisy, a
makoX iHCmpyMeHmie rnpasmMamu4yHO20 aHasidy 8 pakypci meopii «obnu4yysi ma esiynueocmi». OCHOBHI
BUCHOBKU CMOCYOMbCS 8USIBNIEHHSA repeknadaubKux mpaHcgopmauili, SKi ennuearome Ha 3MiHy wkKanu
rno3umueHoi geidniugocmi y 6ik it 3MeHweHHs1 abo nocuneHHs. IHmeHcugikayis MoO3umMueHoI egivIueocmi Ha
ocHosi mpaHcgopmauil e8idbyeaembcs 3HaYyHO pidwe, HiK ii mocrnabreHHs Ha Kopucmb HeaamugHOI
gsiuniueocmi «OucmaHuitoeaHHsi». Lllo ocobnusicmb MOXHa MosiCHUMU crieyugikoro xaHpy 0inogor
KopecrioHOeHUii, ulo xapakmepudyembcsi cmabinbHicmio, mpaduyitiHicmio, cmaHdapmu3auyieto, moYHicmio,
0b6’ekmueHicmio, KOHKpemHicmio, nakoHiYHicmio, HedocmamHboto 0bpa3sHicmio ma emouitHicmiro. [o epyrnu
mpaHcgopmMauit, uo deiHmeHcuikyroms no3umugHy geidnusicms, Hanexams 000agaHHS «20HOPIhIYHUX»
MPUKMeMHUKI8 «lWaHO8HULU» ma «yeaxaeMblil» — yacmo y noedHaHHI 3 20HOPIthiyHUMU rieKceMaMu «raHe»
4u «20crnoduH»; epagho-cmursicmuyHe 8udinieHHs 0cob08020 3aliIMEHHUKa 3 8€JIUKOI flimepu,; CUHMaKCUKO-
epamamuy4Ha repekamezopu3ayis 0804IEHHO20 PEYEHHSI Ha 03Ha4YeHO-0c0608€e peyYeHHs y NMOeOHaHHI i3
CUHMAaKCU4YHOIO mpaHcgopmauieto ornyuweHHs nidmema — 0cob08020 3aliIMEHHUKa, a MmakoX 4YacmuHU
npucydka, ki y makul crocib giddansrome cyb’ekm gid lio2o / ii enacHo20 OUCKYpPCY, 3MEHWYHYU WKany
1o3UMuUeBHOI 88idIu8oCMi SK 88idiu8ocmi 361IUXKEHHS; epamamuyHa mpaHcgopmauis 3amiHU nepghekmHo20
yacy mernepiwHiMm. IHmeHcugikamopu no3umueHOI 88iuriugocmi 8KoYaome mMpaHcopMayito onyueHHs
modanbHo20 diecrioga should ma epamamuydHy nepekamezopu3sayiro yMO8HO20 ¢riocoby Ha malibymHil Yac
— ocKinbku i ModarnbHe diecrogo, i yMoeHa cmpykmypa € xedxamu pi3HOI ckrnadHocmi, sKi esaxatombcsi
MapKkepaMmu He2amueHoI geidriugocmi; 8idrnoeiOHo, ixHili nponyck y nepeknadi npu3eodums 00 3MEHWEHHS
HezamugHoI ma 36inblWeHHS Mo3UMmueHOI 88i4sIu8oCcmi.

Knryoei cnoea: no3umusHa eeiunusicmb, Oinosul nucm, rnepeknad, mpaHcghopmauil,
iHmeHcudgbikamop, Oe-iHmeHcugikamop.
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