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Abstract. One of the development trends of the hotel industry is the
increasing emphasis on the environmental aspects of this market segment.
Tourism, taking into account environmental factors, does not only
guarantee the maintenance of a high level of tourist product, but also the
preservation of, if possible, intact natural environment, which is its core
value.
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Environmental protection is one of the most pressing contemporary
issues. It is generally believed that the degradation of the environment is
the responsibility of careless industrial development, intensification of
agricultural production and rapid urbanization. It is also believed that
among other tourist economy fell victim of environmental degradation, but it
is also true that it is a burden for the environment.

It is therefore important for the hotel industry to pay attention to
various aspects of environmental management systems. In relation to the
hotel industry, this means taking into account the emission of harmful
substances formed during the heating of buildings and originating from
transport emissions, waste water from the kitchen, laundry, hotel rooms,
with a particular emphasis on detergents consumed.

An important element polluting the environment are also solid waste
such as catering food leftovers , food packaging ordered by the hotel staff,
other materials needed in the business areas (eg. office supplies,
cosmetics) and special waste, eg. unused paints, pesticides, used up light
bulbs, batteries, etc. Therefore, ecological solutions in the hotel industry
are of genuine need, resulting not only in better environment, but also
generating tangible economic results in the form of a greater number of
visitors and significant financial savings [1].

Agenda 21 for Travel and Tourism Industry

Ecological principles for tourism have been formulated jointly by the
World Tourism Organization, World Travel, Tourism Council and the Earth
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Council in a document called Agenda 21 for Travel and Tourism
Industry [2].

Agenda 21 sets out the priorities for the private sector in the tourism
industry. They are as follows [3]:
waste minimization,
energy saving,
management of freshwater resources,
sewerage,
harmful substances,
transport,
spatial planning and land use,
engaging staff, customers and local communities in
environmental projects,

¢ architectural design and sustainability,
e cooperation for sustainable development.

Most of these guidelines can be successfully used in a hotel, in
addition to reaching effects on the environment, the economic benefits of
saving some of the resources and to upgrade the image of the hotel,
especially in the eyes of a growing number of eco-tourists, with high
environmental awareness.

In order to facilitate these activities, interested establishments are
provided with a booklet with examples of such measures, which any hotel
can introduce by itself and at the right pace. An example of this booklet is a
publication of the Programme of the World Council of Tourism under the
name of Green Globe [4], offering practical and concrete solutions and
strategies to help improve the ratio of the hotel to the environment.

Ecological principles for tourism have been formulated jointly by the
World Tourism Organization, World Travel & Tourism Council (WTTC) and
the Earth Council Agenda 21 for the tourism industry. The biggest
organization while helping to implement these principles is established by
WTTC organization Green Globe, which was established in response to the
needs of the tourism industry, related to its sustainable development. One
of the activities of Green Globe [4] is issuing certificates of environmental
guality in companies operating in the tourism market.

Fig. 1. The Green Globe certification



Source: http://greenglobe.com/green-globe-certification/

Green Globe also creates guides for companies on the basis of which
they can gradually and effectively implement environmentally friendly
solutions for your company. This is a very important activity because many
businesses, despite good intentions, do not know how to go about this type
of action without getting to high investment costs.

Based on Green Globe the Polish guide entitled: "Environment-
friendly solutions in hotels - some examples" was established, where
simple tasks that each hotel establishment may carry out without much
effort to become more environmentally friendly, while minimizing costs,
were discussed in an accessible way. The three most important areas were
selected (energy, waste and water management), in which visible results
can be achieved quickly and at low cost [5].

In one of the Silesian province hotels management was interviewed
on pro-environmental measures. The interview was one element of a
broader research conducted by the author of the work (article) - but at that
time publishing such information as well as the name and place of the hotel
was not allowed. This is a hotel in the village of a tourist - recreation.

The interview was based on the fundamental questions modelled in
the article by a professor at the University of Gdansk, Witold Nierywicki
Ph.D., on research concerning environmental actions in hotels [1]. The
following questions and answers were given:

Answers to these questions will not give a full image of the activities
in the hotel, they only allow ascertain whether any environmental initiatives
are undertaken in the facility, and what is the attitude to expand the scope
of these activities. An additional advantage of the hotel in the creation of
environmentally friendly image may be the fact that all the cleaning and
hygiene used for cleaning are organic products. In addition to saving
energy, water and waste segregation, the hotel runs other solutions, which
also are considered environmentally friendly.

An example of this is the avoidance and elimination of allergens and
the hotel realizes it by equipping all guestrooms with anti-allergic bedding,
not causing allergies. Guests with animals whose fur is a very potent
allergen are also accepted, so for such clients a separate floor is dedicated,
leading to the isolation of other guests from the source of sensitization
potential.

It can be assumed that the hotel has interesting ecological solutions,
leading to water, energy and raw materials savings. It is hard not to notice,
however, that a concrete plan of action could be introduced and urges to
introduce new solutions, so that the hotel could consciously affect the
environment and be able to shape the image of a green hotel. The greatest
obstacle in implementing ecological solutions in the hotel is without
hesitation, unfortunately the price.
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1. Interview questionnaire

| QUESTION | ANSWER
's the hotel The hotel management to some extent is interested in the
management : . . .
. . impact of hotel operations on the environment, while they
interested in the . : - )
. did not create any environmental policies or action plan.
influence of the hotel A o
: Activities introduced so far enabled the hotel primarily to
business on the . : .
. reduce operating costs, and are environmentally friendly.
environment?

Hotel progressively introduced measures aimed at
Have the reglucing energy and. water consumption. The hotel
management of the bund'lng is constructed in a way so Fhat each gu_est room
hotel introduced or ~ ©F office has a Wal! size window - this allows saving much
do they intend to energy due to daylight so that guests turn off thg light as a
introduce some result. Besides, throughout thg hotel.ord.mary light bqlbs
ecological activities? were repl_a_lced with energy efficient Ilghtlng and outside
' the facility are activated only under the influence of
motion, allowing you to avoid wasting energy.

Both the facilities are installed in the hotel. The readings
Is the water and .
of these counters are regularly tested and reviewed, but
energy gauge L Y
. . this is not the motivation for management to reduce
installed in the hotel?

consumption.
Waste segregation is certainly noteworthy. Each guest
room is equipped with three dustbins. Paper, glass and
the so-called household waste is collected separately. All
Does the hotel run a

of these containers are collected, glass and paper is
waste management g : :
passed further to companies involved in waste processing
eg. control waste :
: and household waste is further segregated by an
production or
: employee. On the one hand, these measures reduce the
segregation?

costs of waste disposal to landfill; on the other hand they
are a model of environmental activities as they direct

materials to be recycled.
Has the hotel taken

any measures to The planned investment in the hotel is the installation of
reduce energy solar panels to heat water, which will significantly reduce
consumption (eg. energy consumption.
electricity, gas, fuel)?
In connection with the reduction of water consumption in
Has the hotel taken : :
each guest room showers with low water consumption, and
any measures to . :
high pressure are installed. As a result, guests can bathe
reduce water : :
. quicker, they do not complain about low water pressure, and
consumption?

only as much as necessary water is used up.

Source: Own study based on an interview with the management of the hotel.

References



1. W. Nierywicki, (1997), Hospitality and environmental management.
Hotelier, No. 9: 5-6.

2. http://www.e-unwto.org/doi/book/10.18111/9789284403714.

3. Agenda 21 for the Travel & Tourism Industry: Towards Environmentally
Sustainable Development. Tourism Council, World Tourism Organization and the
Earth Council, 1996.

4. http://greenglobe.com/green-globe-certification/

5. J. Majewski, Ecological solutions in hotels, selected examples. Office of
Physical Culture and Tourism, Warsaw, 1999, s. 2-56.

FOTEJNIbHUU BIBHEC TA OXOPOHA HABKOJIULLUHBOIO
CEPEOOBULLA

I1. FaeachkKa, K. lNickxxuHbCbKa

AHoTauifa. 3a po3sumky zomernbHOI IHOycmpii ece binbwa yeaza
npudinsiembsCsi eKOs102I4YHUM acriekmam yb020 ceaMeHma puHKy. Typusm, 3
ypaxygeaHHSIM €KOJlI02iYHUX chbakmopie, He MmiflbKu 2apaHmye niompumMKy
B8UCOKO20 pIiBHS MmypucmcbKo20 rnpodykmy, a U 36epexeHHs, SAKWOo ue
MOXXI1U80, HEOOMOPKaHUM rpupooHe cepedosulue, sika € io20 OCHOBHOK
UIHHiCMIo.

Kno4yoBi cnoBa: 2omesibHUU CEKMOP, €KOJI02i4Hi pilleHHS,
cmanui po3sumok, Green Globe

FOCTUHUYHBLIN BU3HEC U OXPAHA OKPYXXAIOLLEW CPEQbI
1. aeeckas, K. NuckxuHbCKasi

AHHOTauuA. Bo epems paseumusi 20CMUHUYHOU UHOycmpuu ece
bonbwee 6HUMaHue yoesnsiemcs 9KOJ/102UYECKUM acriekmam 3mozo
ceamMmeHma pbiHKa. Typu3m, C y4emoM 3KOJio2u4ecKux ¢hbakmopos, He
MmoribKO eapaHmupyem noddepxXaHUe B8bICOKO20 YPOBHS MypPUCMCKO20
npodykma, HO U COXpaHeHue, ecriu 3mo 803MOXHO, HempPOHymou cpedy,
Komopasi 518/151emcsi €20 OCHO8HOU UEHHOCMAbIO.

KniouyeBble cnoBa: 20CMUHUYHbLIU CEKMOpP, 3KoJsio2u4yeckKue
peweHusi, ycmou4dueoe pazsumue, Green Globe.
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