FEATURES OF THE CLASSIFICATION OF SOCIAL AND PSYCHOLOGICAL METHODS OF MANAGEMENT IN AGRICULTURE
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The article analyzes the main methods of personnel management, represented in the works of domestic and foreign scientists. Studied the peculiarities of social-psychological methods of management and presents a detailed classification.
Keywords: socio-psychological methods, methods of external influence, methods of internal exposure, individual methods.
Statement of the problem. Historical experience and current practice suggests that no system can function without government. However, today there is a problem of inadequate study of social and psychological characteristics of management personnel and the culture of the organization.
Analysis of recent research and publications. Social and psychological management techniques shown in scientific studies J.S. Zawadzki, O.D. Hudzynskyy, A. Chemeris, M.F. Kropyvka, N.V. Onischuk, F.I. Hops, G. Schekyn and other.

The wording of the purposes of article (problem). The main objective of agricultural management is to ensure that management practices to ensure favorable conditions for the operation and development of agriculture, it is necessary to determine management practices and determine the place of social and psychological methods in the management of human resources in the organization.
The main material. As in society and the individual, are important moral and ethical categories, values, ethics and morals, relationships between people. Tsilenaprvlene formation of public opinion, its orientation create the conditions necessary for the manifestation of the social activity of the society and the individual. Methods of formation and use of public opinion, social activity, resulting in significant social ethical categories and values and make a set of social and psychological management.
Low levels of financial incentives, working conditions and the development of social sphere in rural areas leads to an outflow of young human resources, so today it is necessary to improve public policy on social development of rural areas. 

The main components of the motivational mechanism in agriculture should be as follows [1]:

• The social component is to provide social benefits, the creation of appropriate conditions for social and cultural development workers. Developed social infrastructure in rural areas play an important role in motivating workers. Given the same salary will be higher motivation of employees in the company with the best conditions beyond the production of leisure.

• The product component should ensure normal production, a system of tangible rewards, depending on the results of work of the individual worker and the overall performance of the enterprise.

• Motivational component should take into account the basic theoretical principles and provide employees interested in improving the quality and quantity of their work. Particular attention should be paid to workers with respect to awareness that only the constant improvement of their professional skills to provide them with a decent level of remuneration throughout your career.

When making management decisions must take into account not only the internal state of the economy, but also factors of influence. Therefore, when we combined factors influence psychosocial management techniques into the following groups: methods of external influence; methods of internal exposure; individual methods.

Methods of external influence. To this group comprises methods that are a manifestation of the external factors that have a significant influence on the organization and is reflected in the social and psychological activities. External methods - a fugitive techniques that influence decisions by management, as a result, the internal processes of the organization. However, in practice, if the various organizations to influence by the same methods, the result of their work in most cases will be different. This is because, depending on the views and experience of members of different solutions to the problems.

At the level of external influence acting methods of managing social and mass processes. It is primarily the impact of media propaganda to the population, regions, social strata to form ideas about the nature of the current state of social development and social and mass processes (social state of society, employment, crime, poverty, etc.). At the same responsibility for objectivity and timeliness are not only the media but also government. This category includes:

- Social standards of life (life expectancy, literacy, real GDP per capita birth rate, unemployment rate); 

- Social rules and norms (social services, transport services and communications, health care, providing schools, service institutions of culture, physical culture and sport, public services, trade, catering, social work with children and youth); 

- State awards and awards (medals, medals, honors, etc.), but submission to government fees and awards make head or staff of the organization; 

- Social consciousness (tradition, culture, religion, ethnic characteristics); 

- Media coverage; 

- Public policy on social development of rural areas; 

- Social protection of rural areas, and more.

Methods of internal exposure, implemented within the organization. At this level, specifies the laws of society, is formed and manifested the personality of each. Organizing power of collective forms of communication not only professional skills, but also develops a personality. The level of social and psychological management characterizes the development team as social cohesion, social indicators system of its moral and psychological climate that has emerged.

Management practices at the level most appropriate collective rules of collective behavior, the formation of collective ethics. The data management techniques operating at the level of relations between members of the team or its individual groups. The main element in the group serves the organization's culture, which defines the objectives and priorities of socio-psychological control, the nature of relations and relations between workers and groups of workers, employees and management personnel. Depends on the socio-psychological climate in both interpersonal and intergroup communication and the organization as a whole. This category we took:
- Motivation to work (immaterial and material); 

- Recruitment, training and staff development; 

- Labour Organisation (introduction of flexible schedules, providing additional free time, redistribution of free time); 

- Conditions of work and rest (safety, health and living conditions, cultural conditions, protection of health); 

- Industrial democracy (the possibility of equity, profit-sharing, awareness of personnel level career opportunities); 

- The style of management and labor discipline, 

- Psychological climate in the team; 

- Methods of psychological influence, and so on.

Quite often the manager must solve the problem of the formation of the team, determine priority areas and ways of its social development. Development team is only possible through the procedures of proper selection, placement and fixing frames, identification of prospects to meet the needs of work and fun personality. In the selection of staff should take into account the complex socio-demographic and professional qualifications as an employee. These problems are solved by using individual methods of socio-psychological control.

Individual methods of social and psychological impact of being implemented at the level of the private interests of the individual. It should be noted that the internal methods of organization are external with respect to the individual. The subject of management of this group of methods acts as the general public and staff, and especially managers. Within individual management is primarily a personal example, when the manager himself is emulated or points to sample employees. It is important to focus on the head of the personal dignity of people, respect their ideological and moral principles and beliefs.

In solving the moral and psychological impact on the individual special role of motivation, especially moral incentives, which allows employees more aware of the social significance and necessity of his work as a moral duty to themselves, their colleagues and the public. But moral incentives, combined with the material gives much more effective results, because it is necessary to consider the moral encouragement, not supported by the material, just as quickly loses its strength as a material that is not accompanied by the staff respectfully and society. 

The main problem is the right choice of effective social-psychological approach, this requires not only a set of methods, but also to effectively influence knowledge worker's personal characteristics. This group of methods include:
- Psychological (ability, temperament, character, will and emotions); 

- Motivation (needs, values, interests, values, guidelines); 

- Socio-demographics (gender, age, status, education, skills); 

- By example (as manager and employees).

However, experience shows that the greatest effect is achieved only when the system is used in methods where each method complements and enhances the other. Using a social-psychological management should be aimed at achieving the organization's goals and objectives of employees, creating social and psychological effects, without which it is impossible to imagine the effective management of people in organizations.
Conclusions and recommendations for further research. The basis of the organizational HR farmer is the head that has to master the methods of socio-psychological control, because it is a potent factor in stimulating labor activity of the company and allows to considerably improve the level and quality of work in farms, leading to increased economic performance of the economy.
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