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Problem statement. These days the exponential trend in the world is revealed in the form of general ecologization of the environment, which is characterized by the improvement of environmental relations, formation of eco-oriented economy, increased attention to environmental safety, etc. An important role in this process belongs to agro-industrial production, agriculture in particular, as one of the most nature-exploiting, "destructive" for the environment industry, aimed at the formation of new ecosystems [4].
Current environmental condition of agroecosystem in Ukraine can be defined in total as unsatisfactory [8]. Over 50% of all negative processes, which lead to degradation of the environment, occur specifically because of agriculture. These include: chronic depletion of soil fertility and soil degradation, erosion of land, destruction of biogeocenotic cover by plowing the soil and fragmentation of ecosystems, total non-compliance with scientifically-based system of farming, crop rotation, etc., spread of weeds, diseases, pests, infraction of hydrological regime over wide areas and others [8].
In order to strengthen the position of environmental protection, conservation of land and its quality, agricultural activities should be based on ecologization principles. Ecologization (or greening) is a "process of gradual and consistent implementation of technological, managemental and other solutions that increase 

* Supervisor – V.P. Halushko, Ph.D., professor, corresponding member of the Academy of Agrarian Sciences
the efficiency of natural resources and environmental conditions along with improving or at least maintaining the quality of the environment" [5].
To comply with the principles of ecologization it is necessary to spread the relevant ideas and to introduce them particularly among farmers and the rural population, because "when changing the world, start with yourself" (Mahatma Gandhi). As a reliable tool for popularization of this concept the application of Internet Marketing is suggested. It integrates a set of effective actions and measures aimed at the promotion and sale of goods or services (in this particular case, at the promotion of the principles of concept), using the technology of the Internet [6].
Analysis of recent research and publications shows the active formation of scientific thought with regard to the need for rural development orientation on the sustainable basis with an environmental component being important [9]. Ecologization problems of the agriculture and the aspects of conservation, restoration and reasonable management of land resources were studied by such famous scientists as I.K.Bystryakov, P.P.Barshcheuski, V.G.Vyun, V.V.Horlachuk, J.S.Gukov, B.M.Danylyshyn, D.S.Dobryak, S.I.Doroguntsov, V.J.Mesel-Veselyak, M.F.Reymers, I.A. Rozumnyy, P.T.Sabluk, V.P.Sytnyk, V.M.Trehobchuk, M.M.Fedorov, T.S. Hachaturov et al. [5]. 
The issue of Internet Marketing in Ukraine, in turn, was paid attention by a number of scientists: I.Lytovchenko, S. Kovalchuk, I. Dubinsky, M. Oklander, Y.Bahryn, A.Dlyhach, N.Pisarenko, V.Pylypchuk, V.Polonets and many others [3].
The purpose of the research is to explore the concept of ecologization, to analyze the preconditions of its application necessity in agriculture and basic principles, and to highlight the advantages of online marketing tools for spreading the fundamentals of agriculture ecologization.
Literature review. Agriculture of industrial era was characterized by the following elements – excessive intensification, specialization and concentration, that caused a number of negative consequences, such as: 
• changes in the structure, mechanical, physical and chemical composition of the soil; 
• development orientation of a single or multiple class attributes (fat, protein and vitamin content, etc.), that led to the deregulation of the plant organism and made its survival impossible without artificially created conditions; 
• depletion of the species composition of ecosystems in large areas due to the prevalence of monocultures and uniformity; 
• neglect of major agricultural regions where intensive farming is undesirable; 
• increased dependence on agriculture industry; 
• the impoverishment of farmers, farms decay, etc. [1, 4].
In Ukraine, in addition, there are certain circumstances that cause additional problems in agriculture: 
o extensive land use, weediness of fields, low efficiency of reclaimed land; 
o addressing rural population of their immediate needs at the expense of natural ecosystems (eg, burning a huge amount of timber and firewood); 
o disregard of rational land use technologies, plowing the soil on steep slopes, on the banks of rivers and ravines, which leads to soil erosion, loss of humus, water pollution; 
o use of pesticides and fertilizers, especially those which have not passed the proper testing and are harmful to the organism; 
o use of morally and technically outdated technology, as well as plant varieties and animal breeds with low productivity; 
o lack of proper implementation of the government strategy to create sustainable land use and land protection, deficiency of effective national, sectoral and regional land protection programs; 
o outdated legal support of agricultural sector ecologization [1, 5, 10].
To deal with these problems the concept of agriculture ecologization was developed, the main feature of which was the rational use of land. Ecologization has a direct relationship to the economic development of the territory or region, as the environmental safety of agricultural production is a guarantee of health and favorable living conditions of the rural population, while production of environmentally friendly agricultural production in rural areas attracts buyers and investors.
Ecologization provides: 
1) the transfer of agriculture from extensive to intensive administration routes (within reasonable limits); 
2)  reforming the land ownership, so that it would have specific owner, really interested in the efficient land use; 
3) appeal to environmentally sound technologies of agricultural production (avoiding the use of artificial growth stimulants, pesticides, implementation of a mixed system of farming using mainly biological agents); 
4) implementation of modern technology in agricultural residues utilisation (eg, producing biogas from organic waste, using technologies for processing coarse organic (straw, corn waste, etc.) in the nutrient concentrates for cattle), as well as resource saving and ecologically safe technologies, the gradual reduction of the negative impact of utilised waste on agrosphere and soil; 
5) diversification of crops for cultivation, their use in the diet of the population;
6) adoption of laws and legal documents that ensure the full implementation of environmental protection, ecological insurance, providing the fertility of agricultural land, planning agriculture greening, elimination of the negative impact of waste on the environment, etc., and the rules of farming, limiting its negative impact on the environment; 
7)  compliance with environmental requirements in the agricultural activities of rural households, ecologization of peasant farmsteads;
8) minimization of the negative processes of wind, water soil erosion, salinization, etc., gradual reduction of the tonnage of agricultural machinery; 
9)  reducing the area of cultivation, the identification of agricultural land used irrationally by owners and land users and taking measures for their redistribution, preservation of degraded lands; 
10) implementation of agricultural forest and land management, hydraulic reclamation, reconstruction of drainage and irrigation systems, chemical reclamation; 
11)  reproduction of soil fertility, restoration of practices to develop annual plans for increasing soil fertility, soil survey, establishment of appropriate public authorities; 
12) development and implementation of organic farming; promoting Ukraine as a manufacturer of environmentally-friendly crop products and livestock; 
13)  certification of agricultural products according to international standards, the formation of standards of product quality and control of the proportion of genetically modified foods in its composition; 
14)  improving of environmental education and awareness of rural population about ecological problems of agrosphere [1, 4, 5,7,8,10].
The main tool for the dissemination of ecologization ideas may become Internet Marketing. In a broad economic sense Internet Marketing is "a set of measures aimed at improving the ranking of Internet resources in the network, traffic increasing and, consequently, attracting new customers and causing the company’s growth. Internet Marketing also implies professional analysis and research of the market situation, assessment of the feasibility of Internet usage for promoting specific products or services, determining the current position of Internet project and its prospects "[2].
Its complex of measures is aimed at creating the necessary conditions for the emergence of a customer consumption cycle, directed at the regular visits to the site, improving site’s design and content, amendment of the overall company’s image. It covers a wide range of marketing tools that provide significant opportunities: an analysis of the target audience, market segmentation, media planning, development and implementation of PR-strategies to promote the company (interaction with online media, distribution of optimized press releases, communication building with company’s customers), creation, maintenance and promotion of the company’s corporate blog, employees training, reducing the entry threshold, development of cyclic conversion feeds, SEM-tools, etc. [11]. However, Internet Marketing can be used not only to promote companies and their products, but also for any online campaign/project, online resources, ideas, individual personality, etc.
Internet Marketing offers the following opportunities for agriculture ecologization: 
1) Effective promotion of the ecologization  idea; 
Internet Marketing allows to promote the ecologization idea agriculture quickly and effectively through web resources, covering a huge audience at a relatively small effort, time and expenses. Required information is quickly distributed in the network in the form of various viral elements with minimum interference of the initiators and at minimal operating costs. Communication with the public under these conditions is simplified as much as possible with the ability to immediately respond to requests and comments without delay in time and in any available format. By informing consumers about the realities of industrial (read "chemical") traditionally grown and distributed food, concerned experts give their reasons and motivations for changing consumer habits and stimulate to choose safe products, increasing the competitiveness of the industry.
To overcome the disadvantages of certain ecological ignorance of the farmers and population the basic tools of Internet Marketing (means of influence and information dissemination), represented in Figure 1, can be used:


Fig. 1. Classification of Internet Marketing Tools
Source: Developed by the author
The examples of these tools application are: development of educational websites, forums and blogs; distribution of newsletters with information on environmental issues by e-mail; organizing specialized webinars, online conferences and meetings; dissemination of relevant articles, posts, viral video clips; publication of information on the webportals, development of subject online magazines/newspapers, discussions on social networks, forums etc.
2) Specialized forums devoted to ecologization; 
An opportunity to participate in and support the livelihoods of forum groups (virtual communities) in a specific area of ​​expertise, ecologization in particular, allows extending the database of contact persons concerned to spreading the principles of agricultural production ecological safety. Specialized forums help to find information on various aspects of ecological agricultural production quickly and to use Internet resources continuously.
3) Viral Marketing; 
Viral marketing is a new effective method of dissemination information about products, services, ideas, concepts, etc. that users transmit by themselves through personal recommendations. Viral marketing is the process of creating and posting interesting and attractive content, that just like viruses will be very quickly ("epidemically") distributed by the users. Application of this online marketing tool to promote the idea of agriculture ecologization and environment protection seems to be very effective and promising, since by its nature it is not perceived as pressure from the outside and has a high confidence among users.
4) Interactive Marketing; 
Using Interactive Marketing (a form of direct marketing, which is implemented by means of interactive computer services that provide information services online and use communication channels in real time), ecologization specialists can conduct and apply available market research results for receiving any information about relation of farmers and rural population to the idea and the process of ecologization, creation of new ideas, etc. Interactive Marketing can be effectively used to conduct relevant market research on ecologization, thus providing an analytic function of marketing, it allows to fully or partially automate the process of visitors’ servicing, providing the right service at a convenient time, opening the possibility to organize feedback to the users efficiently, to explore quickly their needs, current supply and demand.
In addition, Internet Marketing tools can be used for conduction online information-educational activities, namely: 
• Informing about the status and threats to Ukraine's soil (erosion, burning, destruction of forest belts); 
• Distribution of thematic publications; 
• Information on the processes associated with climate change and its potential impact on agrosphere; 
• Organization of hearings on the formation of an ecological network; 
• Organization of hearings on the implementation of concepts, laws and programs for the conservation of soil and biodiversity of Ukraine, changes in environmental laws of the country [8].
Thus, by proper use Internet Marketing can be used as a powerful tool in implementing ideas of agricultural enterprises ecologization, environmental protection and self-discipline of Ukrainian rural population.
Conclusions and recommendations for further research. Ecological orientation and ecologization of national agrosphere should become one of the main areas of economic transformation of the country, for execution of which the administrative and economic methods should be used. Current ecological condition of agroecosystems of Ukraine is unsatisfactory. The coordinated efforts to change this situation, which begins to threaten national security, are needed. 
 	As a reliable tool to promote the idea of ​​ecologization of Ukraine Internet Marketing is suggested to be used, it integrates a set of effective actions and measures aimed at the promotion of ecologization principles using Internet technologies.
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Анотація. Досліджено поняття екологізації та його основні принципи і засади. Розглянуто основні проблеми та особливості сільського господарства України, як передумови проведення екологізації навколишнього середовища на всіх рівнях, від державних законів до приватних селянських господарств. Запропоновано використання Інтернет-маркетингу в якості одного з ефективних інструментів популяризації ідей екологізації в країні. Наведено перелік основних можливостей та переваг, що надає Інтернет-маркетинг і його інструменти у досягненні мети екологізації сільськогосподарського виробництва.
Ключові слова: екологізація, сільське господарство, Інтернет-маркетинг, екологічний, інтенсифікація, екосистема, інструмент.


Аннотация. Исследовано понятие экологизации и его основные принципы. Рассмотрены основные проблемы и особенности сельского хозяйства Украины, как предпосылки проведения экологизации окружающей среды на всех уровнях, от государственных законов до частных сельских хозяйств. Предложено использование Интернет-маркетинга в качестве одного из эффективных инструментов популяризации идей экологизации в стране. Приведен перечень основных возможностей и преимуществ, которые предоставляет Интернет-маркетинг и его инструменты в достижении цели экологизации сельскохозяйственного производства. 
Ключевые слова: экологизация, сельское хозяйство, Интернет-маркетинг, экологический, интенсификация, экосистема, инструмент.




Internet Marketing Tools


Program-
informational


Social


Promotive


Website, email, RSS, press releases, articles, webinars, widgets, web applications, wiki


Blog, video blog (vlog), social networks, forums, chats, memes, web portals, virtual worlds, online games, online contests, podcasts (audio/video), plugins, social bookmarks


Contextual ad, search ad, media/banner ad, video/flash ad, Bulletin Board System
















