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In this article the mechanism of competitive elements of sunflower production in the agricultural market of Ukraine.

Competitiveness, certification, standardization, brand, brand.
Competitiveness can be seen as the ability of objects (product, company, country) occupy a niche market. It characterizes the degree of compliance with market requirements: proposal (Item) - demand for it, the company - ability to provide competitive advantages, the country - the economic and social model [1].

From the standpoint of marketing competitiveness evaluation should take into account the additional requirements of the consumer in relation to commercial areas such as the reputation of the manufacturer and seller particular, the organization of the service market, efficiency and other purchases. Each market share of each of these criteria may be different, and therefore estimation of competitiveness must perform for each market separately.

Competitiveness products - production capacity to more fully meet the needs of customers, compared to on the market similar products. Its elements are the quality, technical level, consumer characteristics, the price of goods [2].

The European model also includes the production of quality products and increase safety standards and level of technology. The challenge is that consumers receive as safer and higher quality products, and quality and safety depend on the manufacturers. This can be achieved only by changing technology and control of the finished product. Of course, new technologies require investment. But quality products cost more because such investments pay off.

Analysis of recent research and publications. Theoretical and practical aspects of the formation and effective functioning of the agricultural sector is the subject of research of local scientists such as V. Ambrosov, VG Andreychuk, VI Boyko, V. Loach, PI Haidutsky, OD Hudzynskyy, O. Ermakov, OV Krysalnyy, SM Kvasha, V. Bath, L. Marmul, PM Makarenko VD Panteleev, PT Sabluk, VI Topikha, IN Topikha, ON Spiers, II June V. Yurchishin, VM Yatsenko and others. But, despite the large amount of research and numerous publications, the functioning of the market of sunflower seeds and its products require more in-depth study.
The aim - to justify measures to manage the competitiveness of sunflower production in the agricultural market in Ukraine.

The main material. Important components of the mechanisms of quality and competitiveness of sunflower production is certification and standardization. They enable an objective assessment products to provide consumers proof of security to ensure control over compliance with the requirements of environmental cleanliness products and increase its competitiveness. Certification and standardization is one of the key performance indicators of market functioning and competitiveness of sunflower seeds its products.

However, it should be noted that in Ukraine, with the assistance of the State Standard, actively developing certification organization. Given the mandatory certification of these structures are not actually creating surplus value, as opposed to domestic producers thrive and consistently receive substantial returns. This mandatory state certification, which carry mostly on commercial terms, do not contribute to filling the state budget of Ukraine.

Companies that want to succeed must learn the best international experience as a management system. In general, under this concept to understand the system of interrelated and focused on customer satisfaction processes are constantly improved through the management and leadership of staff, acting on the basis of facts and mutually beneficial relationships with suppliers.

World practice to improve quality management systems have a arsenal of instruments, among which we note: International Standards ISO 9000, Balanced Scorecard (Balanced Scorecard), 6-Sigma, structuring functions as (Quality Function Deploment), models of self-organization T. Conti, D . Klemerra, a model of excellence of the European Foundation for Quality Management (EFQM), benchmarketynh et al. Most of the proposed approaches are based on the principles of the concept of comprehensive quality management (Total Quality Management - TQM) [3].

Total Quality Management (QA) is one of the main principles of operation of processing plants, which was especially important in 90 years. In Ukraine spread TQM philosophy was to use international standards ISO 9000, which incorporated the basic experience of the international community in creating a competitive business. Widespread use of ISO 9000 in the world confirms the effectiveness of implementation of quality management systems according to the standards [4]. International Standard ISO 9000 consists of the following main points:

- Documentation requirements;

- Liability management;

- Management of resources, including personnel, information, infrastructure (working space, equipment, instruments, software), work environment;

- Output;

- Measurement, analysis and improvement.

Ukraine is a country where the certification or quality control of foodstuffs is carried out once three government departments. This Ministry of Health of Ukraine, GOST and State Service for Veterinary Medicine. Each of these departments has to issue a separate document with a different name, which almost seems based on the same research, but it is the result of a permit, conclusion, or veterinary certificate. This complicated system of certification leads to the fact that the procedure can last more than a month, for all that the product may have a duration of storage or suitability for use up to 10 days. This bill eliminates all of these.

ISO 9000 have established a single, world-recognized approach to the contractual terms of the assessment of quality systems and simultaneously regulate the relationship between producers and consumers. In other words, the standards ISO - strong customer orientation. Relationship to suppliers and consumers joined a thorough quality system certification in accordance with ISO 9000.

Main target guideline of quality systems that are based on ISO 9000 - quality assurance required to customers, and providing evidence of the ability of the enterprise to do so. Accordingly, the mechanism system and the applied methods and tools are focused on this goal. However, the ISO 9000 target guideline for economic efficiency is expressed weakly, and the timely supply of NAMA at all. But despite the fact that the system does not solve all tasks necessary to ensure competitiveness, its popularity is growing rapidly and today it posyadaye important place in the market mechanism. Outer same basis whether the company quality system to ISO 9000 is a certificate for the system. As a result, in many cases, the presence of the company quality system certificate was one of the basic conditions for its admission to the tendering of participation in various projects. Widespread use of quality system certificate found in the insurance business: as a certificate indicating the reliability of enterprise, it is often given preferential treatment insurance.

The popularity of the ISO 9000 certification demonstrates overall dynamics of quality systems to meet these requirements. Thus, according to the company Mobil, in 2003 the world was about 50 thousand certified quality systems. In 2005 their number increased to 100 thousand can be assumed that currently certified systems 150 thousand for the success of businesses in today's market that they have a quality system compliant with ISO 9000, and certificate it may not be a sufficient but a necessary condition. Therefore, in Ukraine already has dozens of companies that have implemented ISO 9000 and certificates for their quality system.

To improve the quality and competitiveness of domestic products and to protect consumer interests, February 23, 2004 the President of Ukraine Decree "On measures to improve the quality of domestic products." It refers to "... the implementation of government support in the implementation of quality management systems in enterprises in accordance with the standards of the International Organization for Standardization (ISO) 9000, covering quality assurance system, and 14000, which covers the management of the environment ..." and the "... holding in Ukraine of the annual European Week of quality and competition" 100 best goods of Ukraine ".

· Application of Ukrainian enterprises certification in market conditions provides the following benefits:

· - Provides the confidence of domestic and foreign consumers for quality products;

· - Facilitates and simplifies selection of the desired products to customers;

· - Ensures consumers receive objective information about the quality of products;

· - Reduces the import into the country of such products;

· - Prevents the flow of imported products in the country is not an appropriate level of quality;

· - Stimulate quality improvement by establishing STP in her progressive requirements;

· - Promotes organizational and technical level of production;

· - Fosters NTP.

· Note that some differences in the production cycle of enterprises that are characteristic of APV, and displaying on quality issues. For example, processors that compete with Western firms, mostly ready to introduce elements of modern quality management systems, compared with enterprises, agricultural producers. The latter are not ready for an active competition, quality management in these enterprises is to control the output products. Technology implementation of quality management includes several basic steps:

· - Decision and its consolidation in the "Politics in quality";

· - Drafting process model, ie, determining the consumer; outputs of the process (the result of the process - a document, record, precooked, lack of technology, products, etc.

· - Outputs of the process (that which comes out of the process - material, alarm, report);

· - Resources process (by which (whom) we transformed the entrance to the exit - equipment, personnel, facilities, clothing);

· - Process control (which rules entry was converted into output - orders, procedures, laws, standards, guidelines verbal head, etc.);

· - The algorithm process (described sequence of operations by which the input process resulted in yield). After a description of the procedure to determine the monitoring and measurement of process performance criteria process and clearly define responsibilities and authority for each step in the process;

· - The creation of system-wide procedures - at this stage to identify and document-wide procedures - document management, records management, control of nonconforming product;

· - Check-wide procedures - at this stage, a group of specially trained personnel using approved procedures and in accordance with the schedule of checks of enterprise management, namely performance tested direct the standards and external regulations, and compliance with established procedures now in a , regulations, etc.

· - The audit revealed inconsistencies are fixed and the owner must remove them;

· - Analysis System quality - the management is obliged through planned intervals to analyze information about the performance management system. This specialist quality should collect and provide information on the achievement of quality objectives, effectiveness of enterprise processes, audit results, improper product conducted by the improvement, and more. At this point, "helix" management system completes its first round and the company is ready to enter the certification audit, and management system, a new round of "Plan - Provides - check - act" aimed at continuous improvement of;

· - Certification audit - certified management system can perform any independent certification company that has the appropriate accreditation.
Self certification process consists of the following steps:

1. Company applies for certification, which indicates the scope of certification options and enterprise standards, which the company wants to get certified. It should be noted that the certification for compliance with ISO 22000:2005 was made possible in 2007.

2. Organization that certifies, decides on the possibility of considering the certification and documentation management system.

3. Certification directs "program audit", which painted the audit process.

4. Upon approval of the application to the company auditor comes and audits under the program (see documentation and records, communicate with employees, monitor activity).

5. According to the results of the audit are recorded inconsistencies that may be significant or insignificant.

6. The company removes the detected inconsistencies and sends the report to eliminate inconsistencies in the certified body. If significant discrepancies were found, the procedure starts execution of the certificate of conformity, and if any required re-ocular visit to the company.

7. The company receives a certificate of conformity.

8. The certificate is issued for three with an annual confirmation is not less than once a year, and the company is external audits to confirm compliance management system.

There is a need to introduce certification in Ukraine in Zaporizhzhya region, in particular, systems of quality control in accordance with international standards ISO 14000 approved by the International Organization for Standardization (hereinafter - ISO). This system will ensure compliance with environmental requirements at all stages of the product life cycle (production, trade, etc.), will increase competitiveness, improve economic performance, the introduction of cleaner production and reduce investment risks. Unfortunately, today the number and rate of implementation of environmental management systems certified Ukraine lags behind developed countries and ranks 54 th in the world and 27th in Europe [5].

The low level of implementation and certification of environmental management systems and environmental certification according to European and international standards in the Zaporozhye region attributed to the following factors: lack of environmental priorities in regional economic development programs, the use of outdated standards, rules and regulations, the need to improve the current system of accreditation of certification, standardization and metrology, lack of information and educational measures to implement environmental management systems and environmental certification of products.

To solve this problem we offer: develop a legal framework for state aid implementation of environmental management systems and environmental certification of products, taking into account international best practices, improve technical regulations harmonization of standards in the field of environmental protection in the study area in accordance with international and European standards, to develop and implement effective economic mechanism to encourage domestic agricultural producers to implement environmental management systems and environmental certification, to promote popularization in Zaporizhia Oblast best practices implementation and certification of environmental management systems and environmental certification of products.

Thus, the quality of domestic sunflower products, their conformity with international standards, professional level of management that functions in the system APV, these and many other factors will be crucial in the struggle for foreign markets. Obviously, navigate the tightly balanced and integrated not only domestic but also foreign markets, seek new sales regions of sunflower production, generate long-term based contracts to improve the quality, range update, make fruitful advertising campaign - all requiring advanced knowledge, application of new approaches, lifelong learning, effective implementation of best practices and technologies.

An important component of competitiveness - standardization of consumer products and services. Production of oil and fat industry Zaporozhye region has, for example, higher quality settings than products made abroad (less applicable plant protection products, fertilizers, various growth promoters, which are in the finished product), but not approved by the relevant WTO standards and, thus, can not be realized under the WTO on foreign markets.

Having a successful brand - is another term competitiveness of companies producing and processing sunflower seeds. Subjects sunflower seed market and its products while little attention is paid to this area of ​​work. Branding - the use of design, character name and some combination of these elements in order to identify the products. All these details are in order to distinguish their products from similar products of competitors.

Here are some benefits of using brand Manufacturer:

- Brand promotes repeat purchases and customer loyalty offers until consumers are satisfied products of this brand;

- Brand positioning promotes products and firms in the market;

- Trademark as part of the marketing strategy used by manufacturers to enter new, efficient markets, and the production of new products to engage in specific market segments and defense products [6]. According to the introduction and development of a successful brand is achieved within 10 - 15 years;

- In practice, trade mark enables the seller to obtain additional income, making it easier for goods to consumers, reduce advertising costs, protects the manufacturer in the process of working with partners.

The brand also identifies the manufacturer company and its products among competing products, facilitates the exit of producer new products into adjacent markets. But, again, pay attention to the market segment that has been selected to implement its enterprise products, the very products that will be offered to the market and the goals of the enterprise, which it pursues the introduction of a trademark.

Conclusions and recommendations for further research. Consequently, the manufacturer directs its own sales policy and elects tools with which will be production and distribution of communication with consumers.
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