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Тhe paper monitored the current state of cheese market in Ukraine and identify the main trends that will dominate in the coming years on it. Determined that the domestic producers of dairy products have the potential to increase production by improving the organization of production and the use of modern marketing tools.
One of the main elements of the country's food market is the market in milk and milk products, which is a system of commodity-money relations between economically distinct raw milk producers, processors and consumers, covering the entire social reproduction process, including production, distribution, exchange and consumption in order to daily provision of essential food and receiving income which should not be not predictable and not predictable for all operators, including the state.

From its development depends not only on the health of the entire population, but also the level of social tension in the country, especially in rural areas. Special attention is paid to the company molokopererobni rozvytku vyrobnytstva kyslomolochnoyi produktsiyi that was nayprybutkovishoyu. When tsomu rynok kyslomolochnoyi produktsiyi characterized vysokym level konkurentsiyi that posylyuvalasya for rahunok importu, zdebilshoho with Rosiyskoyi Federation. Real cheese is one of the fastest growing consumer segments with sustainable growth in production, consumption and coverage of international markets and determines the relevance of this research.
          Today one of the main problems that must be resolved Cheese industry in Ukraine is improving the quality of cheese. This is due to the poor quality of raw milk and the development and introduction of new types of cheese with short maturation without scientific justification.

Economic development is largely dependent on the economic efficiency of agricultural markets and food markets. An important part of serving their market milk and milk products, which plays an economic and social function. Recently observed problems in the formation of a stable supply of raw milk farms due to lower concentration of production and milling of the commodity sector, which has a negative impact on economic efficiency. Therefore, an important issue is to solve the problem in the cheese-making industry of Ukraine through intensification of production and the introduction of innovative approaches and the provision of resources and potential. And now for the cheese-making industry very serious problem is the lack of raw materials. Therefore, there is an objective need to study the major trends cheese market in Ukraine and suggest its development, and determine the relevance of the article.         In the scientific article the monitoring of the current state of the market in raw Ukraine and identify the main trends that will dominate in the coming years on it. Determined that the domestic producers of dairy products have the potential to increase production by improving the organization of production and the use of modern marketing tools. We prove that the competitive advantages of Ukrainian cheese producers are: a stable resource base; full production cycle; direct distribution system; qualified management; deep understanding of market conditions. In order to further increase production and sales, you need to find new markets for products, and this involved domestic producers. Domestic manufacturers of dairy products have the potential to increase production through the creation of its resource base, including by developing and effectively operating dairy cooperatives and optimal logistics system of the dairy market. This, in turn, will produce dairy products of high quality that will go to the domestic market.
