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The article deals with factors, methodical approaches and features of process of pricing of agricultural products in modern terms.
Price is a category of conjuncture, so the forming of price depends on correlation of demand and supply at the market. Therefore in the conditions of market economy the price should be dictated by a market. However, it is necessary to notice that, except demand and supply, there are a number of factors in agriculture that have an impact on the process of pricing and the level of prices.
First of all, we should note the nature of price, and thus of forming of income by an agricultural producer. It is connected with existence of the so-called differential land rent. It means that a price on an agricultural produce is formed by the expenditures on worst fertile soil, and, accordingly, there is a superprofit - rent on the best areas. However, in connection with complication of evaluation of prices on an agricultural produce on worst earth, they did not get spread on practice in a pure form, but formed mostly by average costs. It, in turn, sharpens the problem of disparity of prices of an agricultural produce and material and technical resources that is used in the process of its production.
The problem of disparity of prices arose up as a result of reformation of property and transition to the market economic relations and deregulation of this process. As a result, the disparity of prices of agricultural production and prices of the consumable resources grew considerably. Annual lag of increase of prices of an agricultural produce resulted in a considerable decline in its production. Especially it applies to stock-raising products. 
Worsening of the state of agricultural commodity producers became a consequence not only of the disparity of prices, but also the change of structure of distribution of agricultural produce, and decline of the share of commodity producer in the retail price. Such advantageous position of enterprises of processing sphere can be explained by a nature of their market structure. On the essence it is oligopoly. It means that enterprises have certain to influence on prices. The agricultural commodity producers do not have such influence on pricing, in fact markets of agricultural produce are maximally close to the markets of perfect competition, except that, a price on the products of agriculture largely depends on various mediators, traders and processing enterprises.
On the whole in the field of agriculture there are several basic approaches to forming of price, among them:  expense oriented, oriented to market demand and oriented to the competition. Essence of expense oriented approach consists in determination of price that would represent the total costs of the production of product and certain percent of income. However, establishment of prices only with application of this approach without an orientation to market demand results in difficulties in realization of products in the case if a price appears higher than the market one. There is also a combined approach that foresees determination of base price with orientation on costs and its further adjustment, taking into account a market price that exists at the market during the period of realization of products. 
The choice of channel and place of realization of manufactured products also influences the level of price. Prices of products directly at the place of production are the lowest. In this case a commodity producer does not carry charges on storage and transporting of products to the place of sale. Having regard to it, sometimes it is more expedient to sell off the grown products to the processing enterprise in full, even without regard to a considerable difference in prices.  

Other feature that largely influences on pricing on an agricultural produce is a seasonal price-wave. In particular, in the case of grain-growing, sunflower, vegetables, the water-melon cultures prices considerably go down in a period at a time and at once after harvesting, and their most substantial increase is observed before the next collective season. In the case of the separate types of stock-raising products a seasonal price-wave is related to the change of production and suggestion of products volumes during a year. In the case of milk and eggs prices grow in autumn, when the milk yield diminishes and the laying of chickens goes down. The highest prices on pork is observed in a period of  Easter and Christmas holidays, at the same time in summer and in a period of the chief fasts prices go down.
It should be noticed that prices on food stuffs largely depend on weather conditions. That is, if a year was productive - prices go down (it is related to the increase of suggestion), and vice versa - in the years of poor harvest prices, as a rule, rise (it is related to diminishing to suggestion of this commodity). Therefore realization of manufactured products exactly in the years of poor harvest (in conditions of satisfactory harvest for a producer) often more advantageous for a commodity producer. 
Thus, prices of an agricultural produce react on influence of a number of economic, socio-political, weather, technological and other factors and influences the development of the whole industry and, accordingly, the state of food safety of a country. Considerable instability and weak forecast of cost dynamics of realization of agricultural products reduce an investment attractiveness of agricultural sector and strengthen the existent disproportions in development of its constituents. 
For this reason there is an urgent necessity for the state support of agricultural enterprises that would provide maintenance of demand of agricultural products by means of the price adjusting. In such situation the role of the price policy of agricultural enterprises, aimed at the strengthening of their competitiveness and increase the efficiency of productive and commercial activity grows considerable in modern terms.
