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Abstract. The peculiarities of the marketing complex of the enterprises on the local market of eggs have been analysed. The peculiarities of the competitive situation among the leading producers of chicken eggs have been determined on the basis of the conducted analysis by the method of construction of the competitor chart.
The peculiarities of the marketing leading business leaders in the domestic market of eggs studied the characteristics and structure of their marketing departments and found that their marketing system should be improved and should be aimed at resolving the key tasks set by the manufacturer.
The procedure for distribution of egg products has been analysed, that allowed to substantiate the promising directions for improvement of the marketing complex for the local poultry enterprises.
In order to reconcile the economic interests of the industrial and commercial areas is recommended to improve sales activities. This includes the creation of wholesale markets selling agricultural products, the creation of which also concerned the local executive authorities, as major benefits from activities such markets receives the region where they are located. In addition, the wholesale markets should be considered as part of the region's infrastructure (like roads or ports), because they affect the proper flow of food between producer and consumer.
At present, the necessary condition for successful economic development and competitiveness of domestic poultry enterprises at national and regional markets is an effective marketing policy aimed at comprehensive and most fully meet the needs and demands of end users. To solve this problem important is the ability to respond flexibly to changing market conditions. So to win in the competitive confrontation poultry company needs to create an effective marketing mix and continuously improve its tools. 
At present, the necessary condition for successful economic development and competitiveness of domestic poultry enterprises at national and regional markets is an effective marketing policy aimed at comprehensive and most fully meet the needs and demands of end users. To solve this problem important is the ability to respond flexibly to changing market conditions. So to win in the competitive confrontation poultry company needs to create an effective marketing mix and continuously improve its tools.
Marketing as an important area of organization management must ensure its stability, competitive functioning and development of goods and services in the light of internal and external environment through best meet the needs of consumers in the market.
Today, the consumer market of eggs in Ukraine, despite the economic difficulties of the situation, successfully developing. Egg products are no longer for domestic poultry by-product, which is produced mainly for the needs of the food industry. Accordingly, considerable urgency is the formation of effective marketing mix eggs as a separate product for consumers and independent business line for poultry enterprise.
Today the market of egg production decline: 10 months 2016 all categories of farms produced 13,047,600,000. Pcs. eggs of birds of all species, 10.5% (-1703200000. pcs.) less than the same period last year. Including egg production farms amounted to 6,715,800,000. Pcs., Which is 18.6% (-1531200000. Pcs.) Less than in the previous year. At the same time, the price of eggs increased in the domestic market, due to a sharp increase in the cost of poultry production. From November 2014 to February 2016, there was a trend increase in prices for basic zernofurazhnyh cultures - in this time of growth was over 50%. Since the cost of poultry feed accounts for 60-65%, then, accordingly, this factor led to its increase. Negative impact on the industry and the devaluation of the hryvnia. 
Turning to study the characteristics of the marketing companies, market leaders eggs, we note that their marketing system needs improvement and should be aimed at addressing key challenges posed by the manufacturer.
Drawing conclusions regarding the competitive position, it should be noted that the fastest growth is in the company's GC "Vanguard" (+ 2.15% in 2016), so agroholding able to further increase market share. Thus, companies CC "Vanguard" and GC "Ovostar Union" take the best market position.
In particular, the domestic market in the positioning of such products as eggs, is actively used the idea of healthy eating - almost all manufacturers in the market. Leaders like GC "Vanguard" and GC "Ovostar Union" offer consumers eggs enriched with omega-3 fatty acids or iodine. It should be noted that the share of branded egg products on the market is not very large, including recognizable consumer brands can be identified, in particular the Civil Code "Ovostar Union" from TM "Yasensvit" PF "Avias 2000" from TM "golden egg" PF " skirts "of TM" Hoholok "and PF" Ternopil "from TM" Good egg ".
In addition, the premium segment of the market of eggs is limited to the so-called eco-products and eggs enriched with iodine or fatty acids. As an example, the Spanish market of egg products presented is very varied, suppliers offer eggs of hens fed the five kinds of cereals. This allows you to bring the product in the premium segment and sell it at a higher price than the market average. This leads to the conclusion that domestic producers should diversify their eggs "arsenal" of marketing tools, to demonstrate a flexible and creative approach to their brand differentiation take action and seek to draw attention specifically to their products.
One of the main factors influencing the formation of an effective marketing mix - this division. At the same time it is a "painful" places Ukrainian producers of eggs.
[bookmark: _GoBack]Acute urgency features of the marketing of poultry enterprises, its improvement and revision of existing marketing strategies according to swift and largely negative changes in the market environment, particularly related to the gradual saturation of the domestic market. In addition, to date, one of the promising markets for Ukrainian producers of eggs is the EU. Ukraine has a corresponding quota for export of chicken eggs in the amount of 3 thousand. Tons and egg products - 1.5 ths. Tons. This fact motivates domestic producers to upgrade production and introduce higher standards of product quality. Unfortunately, to date, only two Ukrainian companies received permission for export of egg products to the EU: CC "Vanguard" and GC "Ovostar Union." It is also worth noting that promising for domestic exporters are the markets of the Middle East, Asia and Africa.
