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Annotation. In the article the scientific going is systematized near determination of essence of concept "innovation" and this determination is specified. Description of intercommunication of marketing and innovations and their influence is given on activity and development of enterprise. Problems and consequences of application of innovations and marketing principles are analysed in activity of enterprises.
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Raising of problem. For today development of marketing and effective application of his tool next to introduction of innovations occupy a key place in the decision of stabilizing problems and increase of efficiency of activity of enterprises, achievement of the put market aims in particular and forming of positive progress of economy of country trends on the whole. However it remains the problem of application of marketing on an enterprise and his deep quality changes. Also next to the used enough concept "innovation" a problem is remained by absence of the clear understanding and determination of his essence.
Analysis of the last researches and publications. Opening суті to marketing and feature of application of his basic principles in activity of enterprise it is represented in labours of many home and foreign scientists. The tool of the classic marketing in theory is reasonable and worked out in labours of such scientists as F. Kotler [12], Jean Jak Lamben [13], G. Evans [9], Е. Dihtl, H. Hershen [3], S. Garkavenko [1] and others like that. The ground of general theoretic principles of innovative management and essence and role of innovations in the economy of enterprises such scientists engaged in as J. Shumpeter [30], P. Druker [5,6], B. Santo [23], B. Tviss [27], F. Nikson [10], R. Phathudinov [28]. Results of researches of innovative activity of enterprises and questions that up to a point touch the range of problems of applications of marketing and innovations on an enterprise, were lately illuminated in the scientific publications of S. Illyashenko [14], V. Grinyova and V. Vlasenko [2], G. Pyatnicka [21], V. Solovjov [25], S. Kovalchuk [15], V. Najdyuk [18], O. Yurchak [19] but other. The modern scientific works sanctified to the innovations find out the necessity of research and measuring of innovative activity, however offer the prepared solutions. A fundamental problem here is absence of clear determination of this concept and related to it consequences for activity of enterprises.
Research aim - to systematize the scientific going near determination of essence of concept "innovation" and date own determination, to analyse intercommunication of marketing and innovations in activity of enterprise and educe problems that exist at the use of marketing approaches and innovations on an enterprise.
Exposition of basic material. In the conditions of difficult economic situation in Ukraine there is a necessity of adaptation of enterprises to the modern market environment with his dynamic changes. Thus extraordinarily important is application of innovative marketing strategies taking into account consumer need.
With the use of achievements of scientific and technical progress enterprises perfect the methods of satisfaction of necessities of consumers. Possibilities to create and give all more effective products and services to the consumers appear. New knowledge allow not only to perfect products and services but also cut prime cost wares and improve their quality. Marketing innovations assist the increase of enterprises and realization of their potential. Analysing intercommunication of marketing and innovations, it is first of all necessary to define essence of innovation.

Learning labours of many scientists, that investigated the theme of innovations, innovative activity, innovative development in a that or other degree, determination over of essence of concept "innovation" is farther brought and given them in a next kind (Table).
Table

Determination of essence of concept "innovation"
	Author
	Determination of essence of concept "innovation".

Innovation - it:

	1
	2

	J. Shumpeter [30]
	new scientifically-organizational combination of productive factors, that is motivated by an enterprise spirit

	P. Doyl [4]
	new benefit that is got by consumers

	R. Phathudinov [20]
	result of intellectual, scientific and technical or other activity in a that or other sphere in relation to the effective change of management object by the management of novelties

	B. Tviss [27]
	process, in that an invention or idea acquires economic maintenance

	B. Santo [23]
	public-technical-economic process, that through the practical use of ideas and inventions results in creation of the best on the properties wares, technologies, and in case if an innovation is oriented to the economic value, id est profit, her market entry can bring an additional acuests

	F. Nikson [10]
	сукупність технічних, виробничих і комерційних заходів, що зумовлюють появу на ринку нових та вдосконалених промислових процесів та обладнання

	B. Webster [32]
	totality of technical, productive and commercial events that predetermine a market entry new and improved industrial processes and equipment

	P. Druker [5]
	special instrument that allows to the businessman to use changes and convert them into new possibilities for opening of new business or grant of new service

	M. Huchek [29]
	a process of intentional changes is in a technique, technology, organization of production

	L. Romanenko [22]
	innovation in industries of technique, technology, organizations of labour and management, based on drawing on accomplishments of science and advanced experience, that will realize these innovations in the most various industries and spheres of activity; economic and technical innovations. Envisage a start in the production of new commodities, introduction of new productive processes, technologies, application of progressive forms of organization of production, enterprise, marketing

	S. Kovalchuk [15]
	quality changes in a production, that come true by the subjects of menage as NT, types of products  and various services, organizationally-technical and socio-economic decisions in productive, financial and commercial activity of firm

	S. Mocherniy [17]
	introduction of new technique, technology, organization of production and sale of commodities and others like that, that gives an opportunity to obtain advantages above competitors

	Economic encyclopaedia [7]
	the new going is near constructing, production, sale of commodities, due to that інноватор and his company obtain advantages above competitors

	Economic terminological reference dictionary-book [8]
	new achievements are in the industries of technology or management, intended for the use in an operating-room, investment or financial activity of enterprise

	International standards [26]
	end-point of innovative  activity, that got embodiment in the new or improved product inculcated at the market, new or improved technological process that is used in practical activity or in the new going near social services

	A law of Ukraine is "On innovative activity" [20]
	accrued (applied) and (or) improved competitive technologies, products or services, and also organizationally-technical decisions of productive, administrative, commercial or other character, that substantially improve a structure and quality of production and (or) social sphere, id est at determination of innovations an accent is done on end-point of scientific or scientific and technical process that is sent to the improvement in a that or other sphere


Leaning on the interpretations of maintenance of concept presented higher innovation draw conclusion, that all they conditionally can be united in groups in that innovations are a а) instrument; by the б) result of invention, в) process of quality changes; by г) combination of semantic elements. The far of scientists sticks to at determination суті innovations certain from these approaches. Working out these and other sources, consider a necessity to point the own understanding of essence of this determination. Thus,  an innovation is a result of intellectual, scientific and technical, technological, administrative or other activity, that got embodiment in a new product, process, technology or service and substantially improves quality of production and (or) social sphere.
The competitive edges of enterprise today largely provide rapid reaction on the new necessities of market and rapid introduction of novelties. Success of innovations, speed of their introduction, depend on efficiency of marketing activity. The values of marketing and innovations grow presently. In relation to this question, then prominent practical worker and specialist from marketing – P. Druker [5], - said, that in business there are two base functions that is able to generate a profit - marketing and innovations, and all other are charges. All functions in business submit two basic - to earning of money and satisfaction of necessities of consumers.
Exactly development of marketing is the continuous chain of innovations. Origin of conceptions of the marketing informative system, system of support of decisions, programs of loyalty of consumers, programs of management mutual relations with a consumer, multilevel segmentation, idea of reposition, the uses of instruments of merchandaising, theory of the laterally marketing testify to innovativeness of marketing activity [16].
Enterprises oriented to development usually elect strategy of innovations. Realization of innovative strategies requires fundamental changes in an organizational structure, management, marketing orientation and philosophy of organization.The estimation of innovations must come true on results introduction. A the same innovation can be used for the good of consumers, society, humanity, and can assist degradation of man, society, humanity. If an innovation satisfies necessities and interests of producer and consumer, but results in degradation of society and all humanity, then a that case this innovation does not assist to development. It is therefore important to examine and estimate all innovations, including marketing innovations, as a system of all innovative process with consideration of results of introduction. The estimation of the system, first of all, is begun with aims, strategies, tactics, choice of marketing conception.
If an innovation satisfies necessities and interests of producer and consumer, but results in degradation of society and all humanity, then a that case this innovation does not assist to development. It is therefore important to examine and estimate all innovations, including marketing innovations, as a system of all innovative process with consideration of results of introduction. The estimation of the system, first of all, is begun with aims, strategies, tactics, choice of marketing conception.
Development of marketing is related to the change of concept "marketing", with perfection of complex of marketing elements, appearance of new type of marketing. Now modern approaches offer creation not only of separate elements of marketing activity, and forming of the single marketing system, where all elements are associate. The system marketing is examined from the point of view of approach of the systems, he unites all directions of activity in the field of marketing from start to finish [15].
The Japanese researchers give next classification to development of the marketing systems [24]: 1. Epoch of the absolutely new systems. Origin of marketing as such in connection with a market saturation by commodities. On the first plan is a "novelty" as спонукач of necessity. 2. An epoch of social values (social marketing) is motion for rights for consumers. 3. An epoch of the scientific systems is the systems of the strategic planning. 4. Creation of the systems of permanent competitive edges. 5. Construction of the system of realization of organizational potential. 6. Creation of the systems of satisfaction of necessities of consumers : transition from relative to absolute. 7. System innovations of intercommunications with clients: course on providing of loyalty of clients. 8. A complex system innovation and business are a model. The marketing system grows into the complex all-embracing system that embraces all business on the whole. 9. Modern system innovations and creation of base of permanent clients. Principle of the modern marketing systems - to "create and support a client base by satisfaction of needs of customers and strengthening of connections with them".
Marketing always was sent to creation of the innovative market systems. Creating such system, structural copulas form her, administrative resources are concentrated and combine with planing having a special purpose results.
If innovations, that better answer or assist satisfaction of necessities of humanity, his perfection, forming of new society, increase of his intellect, appear, interests of future generations take into account, assist the improvement of quality of life, economy of resources, then task to marketing - to create the marketing system for forming of demand on these innovations and acceleration to their introduction [15]. For this purpose it is necessary to apply the modern effective instruments of marketing, form the single innovative system.
In a modern economic environment, marketing and practically all innovations inculcated on an enterprise closely intercommunication inter se. On this occasion have such expressions of classics of management productive companies : practical worker  of H. Ford - "Business must bring in a return. he will die otherwise. But if to carry on business with an only aim is a receipt of profit - he also will die sooner or later, as will lose reasons of the existence" [11]; theorist P. Druker : "Marketing is basis. he determines direction of business on the whole, because all business is examined from the point of view of end-point, id est from the point of view of consumer. In accordance with it it is interested and responsible attitude toward marketing must spread to all spheres of enterprise"[6].
Combination of these concepts and gives a marketing management - process of planning, market analysis on the whole and certain situations on him, further process of forming of aim, strategic and tactical actions, that answer a mission, resources, possibilities of that or other enterprise, that is accompanied by practical realization, estimation, bringing of amendments, necessary for an achievement certain aims.
Philosophy of the internal marketing (internal marketing) consists in that through effective satisfaction of own necessities of persons, that pursue a marketing policy, enterprises increase the possibilities of maintenance of external consumers in the sphere of his influence that is the guarantee of long duration survival at the market. The management of company can work out irreproachable external marketing strategy, but her general success substantially will depend on quality and inspiration of marketing specialists. Therefore the methods of the internal marketing must change going near renting and professional perfection of personnel that directly engages in marketing [15].
Philosophy of the external marketing in practice is incarnated in short-term marketing and financial strategies that constantly must meddle with medium-term and answer long-term strategies, to assist their achievement and realization of mission of enterprise, firm, establishment. It is therefore necessary to bring over to marketing every employee of enterprise with the aim of forming of more strong internal and external connections for more effective creation and presentation of value to the consumers. It is necessary to make sure of that short-term marketing aims can be attained with the help of combination of marketing instruments, strong parties and resources, that is owned by this enterprise and to set the clever short-term financial goals, related to the long-term tasks of this enterprise, that is supported by the real plans and budgets [15]. Certain indexes of prognoses, budgets, calendar plans are the important instruments of watching of progress that is arrived at on results practical activity of marketing plan.
Lately in the spotlight of many marketing directors a question remains actual in relation to the future marketing, his possibilities, as that in what direction it is needed to change marketing standards, what qualities must develop in itself marketing organizations. However for today it is enough to examine only the necessity of input of marketing, attention problems present in marketing need. Among other it is possible to distinguish the following: insufficient focus to the market and clients, absence of the integral understanding of the consumers, weak monitoring and analysis of competitors, inadequate marketing plans and planning problems, weakness of brand politics and others like that. Also to the problems of marketing it follows to take weak integration with other subdivisions into an enterprise, developed not enough skills of leadership in strategies, financial orientation and others like that. In the same time a requirement grows in the quality marketing.
It is necessary to mark and positive consequences from application of marketing on an enterprise. Marketing outlived the quality internal changes complemented by new technological possibilities [19]: a brand confesses as the most valuable asset of companies and marketing attached quite a bit efforts, to show out brand politics, facilities and instruments on a corresponding level; a management categories and segments became a quality jump from the state of 90th "making products and services"; conception of responsibility before society and consumer (CSR) won a complete victory; web-marketing opened a road in business to hundreds of new companies and cardinally changed the method of cooperation at the market other; conceptions of value for a consumer, approach of outside - in - created considerable steps in a mass conquest and realization of quality changes in companies; professional and social associations, - not unassisted marketing, - began to play an all greater role both advancement of brands and in creation of new standards.
Without regard to all progress and development, marketing does not provide expectations from business and mission. Marketing must change - it is needed to rethink and change in organizations his role, position and, accordingly, his lasability greater value for business. Clarification of marketing roles, deep changes in competenses and qualities that needs to be developed, inspiring is real examples of transformation of world leaders, creation of association of the best companies is all can be going near the decision of marketing problems. Beginning transformation in the company costs from: а) definitions, - from marketing in organizations (his missions) and determinations of roles and functions in accordance, - to the calls, possibilities and necessities of business, b) determination of the own areas of height, change in the structure of enterprise.
Conclusions and prospects of further researches. Ukrainian experience in relation to innovations takes place in gradual development, however this development is so effective, as it is expected by society. Combination of marketing and innovative approaches will assist the increase of competitiveness of enterprises in a long-term prospect.
The got results can be fixed in basis of further researches in relation to the improvement of acceptance of administrative decisions in relation to effective application of innovations on an enterprise.

