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Annotation. The essence of competitiveness of agribusiness was defined. The interpretation of the meaning of innovation policy in terms of strategy and tactics was offered. Types of innovations in agriculture and their possible influence on the agricultural enterprise are investigated.
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Statement of the problem: Competition is the most important attribute of a market economy. The experience of developed countries shows that competition is an important factor of stimulating of economic activity, increasing the range and quality of products, reducing of costs and stabilizing of economic growth. These are the main advantages of enterprise in market conditions, that providing successful sales in a competitive environment [1 , p. 7]. However the competitive relations for agricultural products have specific characteristics, because the production processes of them are influenced by environmental factors and sales are more complicated through requirements for their transporting and storage. Ukraine has significant opportunities for production of agricultural products. Now agricultural sector is among the four branches in national economy which has 70 % of commodity exporting of Ukraine. But Ukraine has problem of low competitiveness of national agricultural products on the food market in Europe. 

Analysis of recent research and publications. The issue of competitiveness of enterprises and products are discussed in the works of such famous scientists and economists as Azoyev G., Balabanova L., Hayduk V., Kredisov A., Fatkhutdinov R. Scientific works of Hudzynskyi O., Zbarskyi V., Kvasha S., Kondratyuk O., Malik M., Mesel-Veselyak B., Shpychak O., Shubravska O. made significant contribution to solving the problem of increasing the competitiveness of agricultural enterprises.

The aim of the research is justifying the theoretical foundations of ensuring the competitiveness of agribusiness companies and finding the ways to improve it based on innovative approaches.
The main material of the study. Interpretation of competitiveness in most scientific publications involves consideration of this category on many levels. Thus, Fatkhutdinov R. describes competitiveness as a system that consists of competitive products, companies, industries and countries [9, p. 81-93]. Considering competitiveness as a system, we should note that it is integrity, which combines regularly spaced and interconnected subsystems and components (Figure 1.). It should be noted that in today's highly competitive markets and the dynamic changes of the business environment, providing and maintaining competitiveness at high level is not possible without the active implementation of innovation policy.
Innovation policy is a set of measures and instruments of the state and supranational bodies, aimed at creating an enabling environment for innovation, including the formation of innovative ideas and projects, construction of research designs innovation, their development and market promotion [11]. The main elements of innovation policy are the development, creation and practical implementation of innovations.

Innovation as a factor increasing the competitiveness means the final results of innovation that received implementation in the form of new or improved product at a fundamental level, which is used for further implementation in practice. This is the result of the introduction of innovative products in the market, that an invention brought to the stage of commercial use - a product or commodity, when it leads to economic effect [8].

Describing the importance of innovation for agricultural enterprises, it should be noted that innovative processes ensure the optimization of organizational forms of relationships, will promote the development of infrastructure in agribusiness and become the foundation of developing effective incentive mechanisms for their functioning on the market [2, p.128].
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Figure. 1. Levels of competitiveness and impact factors
Source: own elaboration based on the authors' systematic approach [7, p. 49-50].

Competitiveness of agricultural enterprises is formed by objective and subjective, external and internal factors. The objective factors which are caused by long-term trends and is not related to a specific subject willful decision should include economic laws that actively influence to the innovation (for example, the law of increasing of productivity, law of demand, etc.) and by subjective factors are those whose action is a direct result of conscious decisions had made. The external related factors that is determine the interaction of the company with the external (economic, social, scientific, technical, etc.) environment. But internal factors may be defined as the essential features of the company that distinguish it apart from the competition and define its innovative capacity.

The innovation process in agricultural production has its own characteristics [10, p.93]:

1) a variety of agricultural products and processed products, a significant difference in technologies of their production;

2) a significant difference in various regions in agro-technical conditions of production;

3) Technology dependence on the natural environment;

4) dispersion of agricultural production over wide areas;

5) significant difference in the period of production of certain agricultural products;

6) the exclusion of agricultural producers from scientific institutions, that produce scientific and technical products;

7) absence of organizational and economic mechanism of transfer of science achievements  to agricultural producers.

Agribusiness companies, introducing innovative processes have to understand that is their goal: solving current problems or strategic direction. Thus, the need for innovation to address current problems predetermined mismatch condition and management of products to market’s requirements and finding the ways to overcome these problems, the stabilization of indicators of efficiency. The practical solution of this problem is difficult, because innovation is always need of additional funding, and the state of economic activity determines the complexity of their involvement, which explains the significant technical and technological backwardness of subjects of various fields of agribusiness from similar companies in Europe and the world and makes it impossible to create competitive advantage of products or services.

Ensuring the competitiveness of agricultural enterprises is determined by strategic orientation of measures of innovative activity. According to international standards information about innovations covers only technological innovations that include new products and processes and their significant technological improvements. However, the current practice of agriculture enterprises of Ukraine shows that innovation in modern Ukrainian market should be classified as other types of innovation (in the areas of management, marketing, communications, etc.).

Considering the specificity of agriculture, which is the seasonality of production, immobility of resources, depending on the bioclimatic potential, disparity of working period with the period of production, interdependence of specific industries, innovation policy consider two items: the tactical and strategic interpretation of its contents [2, p. 124]. In terms of tactics innovation policy should focus on ensuring the quality of products and raw materials to applicable standards and requirements in the production and sales, optimize economic activity through the introduction of new technologies. Strategic interpretation of innovation policy associated with the achievement of a certain level of competitiveness, the formation of the competitive status of the company, transformation of its weaknesses into strengths which is underlie its long-term operation of the market.

In agricultural enterprises innovative processes that enhance their competitiveness, may take the following forms:

1) the introduction into circulation new, distinctive from traditional, products like crop and livestock;

2) diversification of activity (development of species and areas that may be associated with the traditional manufacturing);

3) the introduction of new methods and techniques of business (applies to any and all manufacturing processes);

4) intrusion on the other, not traditional, markets of agricultural products and raw materials;

5) search for innovative sources of raw materials;
6) introduction of new approaches to staffing policy on recruitment, personnel evaluation;

7) transition to the effective mechanisms of management;

8) developing of effective relationships with partners [2 , p.125 ];

9) complex processing of raw materials, that offers to get new products that are in demand in the market and at the same time to save resources of the company;

10) creation a closed cycle of production based on agricultural enterprises;

11) active use of marketing activities, including measures of strategic and tactical marketing.

It should be noted that the approaches to ensure and assess competitiveness in the evaluation stages of strategic and tactical marketing may not be the same. At the stage of strategic marketing, as the first stage of the life cycle and the first function of management, developed standards of competitiveness in the long term. And at the stage of tactical marketing executed control over the production and placing on the market of strategic competitive standards. Therefore, assessing competitiveness in strategic marketing stage, priority should be dynamic approach, forecasting future profits in the present through an assessment of the past.

Innovations affecting at the competitiveness of enterprises classified by the following features [8]:

• the nature of the relationship: socio-economic, technical-economic, organizational, technological innovations;

• disseminating and influence primary: management, production, technical and social innovations;

• subject-content structure: product, process and allocation innovations.

Next, we will consider the impact of innovation and their certain types at the competitiveness of agricultural enterprises.

Accordingly, the socio-economic innovation impact on enhancement of indicators production efficiency, reducing costs, comparative competitive advantage. The impact of social and economic innovation in agriculture is primarily to optimize the use of financial and other resources, in the most effective use of the ownership and acquisition by enterships the most appropriate organizational and economic forms. For example, the use of financial, including credit – to enhance competitive advantage, organizational resources and land – for use economies of scale. It helps to reduce production costs in the long-term and use of technological resources for the implementation propositions of resource and energy conservation and improve product quality.

Organizational innovation affecting at the comparative and competitive advantages across all organizational factors, and because of some internal – the level and dynamics of the price of demand for goods, flexible pricing policy of the company.

Technological innovations predetermine using technological factors on the elements of competitiveness (cost and price) in such way, that the competitiveness of products and companies will increase by an order. The technology, used by farmers, affects to the quality of the product and its cost. For example, in the EU to achieve the requirements of Euro admitted to using the new technology of selective catalytic reduction, by dint of the content in the exhaust gases of nitrogen oxides reduce by 96%, particulate matter – 95%, volatile hydrocarbons – 85%. Advantages of this technology are widely known. In particular, it can reduce the loss of fuel, while increasing engine power without overheating [3, c.140- 144].

If the technology of manufacturing is new, useful and effective, it is also subject to legal protection (for ex., patent for a method of manufacturing), which naturally increases the competitiveness of products manufactured by this technology. The choice of production technology influences, primarily at its cost, and there have already become determining economic parameters and estimates its competitiveness.

Management innovation – is that new knowledge, that embodied in new management techniques, new administrative processes and organizational structures [8]. These innovations are in realization the creative activities, creation of new management techniques and forms. This will lead to a restructuring of management that contributes to improve profits, and thus, enhance its competitiveness. Management innovation is also influenced through organizational tools on the cost, quality and price of products. They create a strong competitive advantage of modern agribusiness and change the usual principles, processes, management structures and practices, and improving methods and tools, which operates managers and influence, primarily, in management processes.

Production innovations affect for all elements of competitiveness through economic and internal factors. In agriculture manufacturing innovations are those that optimize production processes, including biological, chemical , technological and technical innovation. The most common is innovation: new varieties and hybrids of plants and animal breeds, strains of microorganisms, brands and modification of agricultural equipment, technology, chemical and biological products (vaccines). By technological innovation are science-based farming systems and livestock, new resource-saving technologies of production and storage of agricultural products, the greening of agriculture. Use of these types of innovations under conditions sufficient resources and personnel security, high-level management and service, increases the competitiveness of agribusiness.

Technical innovations related with the use of new technology, which will reduce costs. Technical innovation, through technological factors and through outside on comparative advantages, affecting on quality and costs. The technical innovations include, in particular, the Global Positioning System (GPS), which are widely used in agriculture. Areas of them application are:

• seeding with variable parameters;

• change the rules applying fertilizers and lime;

• mapping yields;

• mapping yields to storage and insurance them;

• parallel driving.

GPS and based navigation systems on it use in various agricultural operations. In particular, these systems are useful in making pesticides, lime and fertilizer, processing of large areas by conventional disc seeders and large unit carriage. This technology will reduce the likelihood of errors in making agricultural chemistry. Cereal manufacturers also use these systems as GPS-navigation, just because it is a great way to improve the accuracy and speed of tillage [6, c.146- 147].

Marketing innovations in agriculture include improving product quality and diversification, new distribution channels, products, entering new market segments, use of unconventional strategies and tactical marketing tools.

Social innovation indirectly affects to the quality, price and costs. Social innovation – is a reorientation of social and economic life for the personality, and development it potential under local conditions. Without social innovation is not possible development of rural communities and areas.

Social innovation associated with improved working conditions, training and measures to increase the motivation of employees, which increases the comparative and competitive advantages. A high quality workforce, that characterized by higher levels of education and skills, is leading to more efficient use of inputs. The educational level displays creative ability of employees to accept new ideas that have emerged in the market. The quality of the workforce determines the ability of the economic entity to carry out their own research and experimental development ( R & D) or copy new products of other firms.

For subject-content structure to improve consumer properties of goods and competitiveness lead product innovations: the transformation, that have made to the processes that take part in the company – to reduce costs, the cost, improve quality, comparative and competitive advantages, which will be under the influence of process innovation. In agricultural enterprises, it include the use of new types of fertilizers, pesticides, plant varieties, high-performance breeds of cattle, whereby the company to a new level of management.

Reorganization of the company aimed at increasing competitiveness, also associated with the introduction allocations innovation. It must be remembered that the product innovation are the most common type of activity agricultural enterprises during their restructuring. The essential difference between innovation in general and product innovation, particularly, true source of innovation activities whether they are carried out through the use of imitation or adaptation strategies – drawing of existing technologies or products of other companies, either through its own research and development. In one case it is an imitation, the second – directly on innovation. Primarily, product innovations inherent businesses-leaders industry, agricultural holdings, that have sufficient resources to implement scientific development and implementation of them in manufacturing.

In today's market conditions, increased competitiveness most effectively when agricultural company launches the latest equipment and technology: harvesters machine combines, navigation technology in agricultural engineering. The technology is able to influence the production function, because if use of new technologies for resource units produced significantly more output.

The main purpose of the introduction of new technologies – is to increase the competitiveness of modern enterprises, increase production and reduce costs per unit of output. It is important to calculate whether this innovation will lead to a reduction in unit costs, and increase production or faster than the overall cost before deciding on the introduction of new technology [5, p. 40-45].

Conclusions and recommendations for further research. In conditions of increased competition on the internal and foreign markets Ukrainian farmers have to produce competitive products, continuously improve quality, improve production technologies and provide food not only for Ukraine, but also enter international markets. Thus, the provision and maintenance of competitiveness at high level isn’t impossible without the active implementation of innovation policy.

Innovation, as a factor of increasing the competitiveness, means the final results of innovation that received implementation in the new form or improved product at a fundamental level, which use for further implementation in practice, and it is the result of the introduction of innovative products in the market, scilicet the invention, that had been taken to stage of commercial use. Ensuring the competitiveness of enterprises of agroindustrial complex among other determined by strategic orientation of measures innovative activity. Strategic interpretation of innovation policy is associated with the achievement of a certain level of competitiveness, the formation of the competitive status of the company, transformation of its weaknesses into strengths that is underlie its long-term operation of the market.
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Environmental factors: natural, economic, legal, political, cultural, scientific and technical factors, power and intensity of competition, the demands of their customers, suppliers, intermediaries and contact audiences








