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Formation of the market of soybean and processed products in Ukraine
Challenges and risks encountered by global agriculture forced government officials and scientists are increasingly working on short and long-term food security programs. Under these conditions, domestic producers are interested in increasing the production of food and feed grains and oilseeds, because the demand for food, feed and biological materials. For grain and oilseed protein and opening up new and promising markets, and the market is becoming more active due to rising levels of consumption and the growth of consumers around the world.
Over the last decade, Ukraine has become a trend to increased acreage of soybeans, due to its growing profitability for farms compared to other crops. Attention to the problem of increasing the economic efficiency of agricultural production in general and soybean in particular due to the need to address the issue of growth of profitability of enterprises, improving the competitiveness of the domestic and global markets.
Despite the large number and variety of markets, the most important is the food market, since only its production ensures the existence of mankind. Market soy - it's part of the food market, which is a set of economic relations between entities, whereby the purchase and sale of soybean and processed products, in accordance with the laws of the market economy.
During the promotion of soybeans from producer to consumer involved various businesses and organizations soy subcomplex, which describes a set of organizational and technological structure of the soybean market, which celebrated diversity of forms of management and ownership.
The main factors influencing the market demand for soybeans and processed products are: a) the need for livestock in high-protein, balanced feed, and b) the price of alternative and related products (meat, milk, oil, etc.), c) the solvency of the population d) tastes, preferences and habits of the population. Offer soybean and processed products formed under the influence of important factors: a) change in resource prices. The rising cost of fertilizers reduces supply by soy b) changing technology. The introduction of the new technology of soybean for food purposes helps increase supply, such as soy texturate c) changes in taxes and subsidies.

Annual compensation for agricultural producers sown soybeans, as well as compensation from the state budget for soybean high reproduction leads to an increase in production and thus demand for soybeans, d) changes in prices of other goods. Reduction of purchase prices for feed ingredients protein leads to increased supply of soybean meal; e) change in the number of suppliers. Increasing the number of businesses that process soybeans increases the supply refined products.
When calculating the potential demand for soybeans than use it as feed for domestic needs, it should also take into account possible exports or imports of soybeans and processed products, and use it for food purposes. In addition, the processing of soybean meal would also obtained oil, for which is necessary to provide the appropriate channels. Apart from the use of soy in animal feed on goals for Ukraine remains the most pressing issues of soybean for food purposes.
Soybean market is at an early stage of development, so that they now require appropriate action by the state to improve its functioning, namely improving the quality and safety of consumption of soy subcomplex, and to organize appropriate controls by improving the legal framework to overcome the significant gap between scientific advances and their practical application, state support producers and processors of soybeans financing, lending and stimulate crop insurance; valuable information for market participants, the development of stock trading.
The results of the theoretical and practical aspects of the market of soybean and processed products make it possible to draw the following conclusions:

1. Soybean market - food market is part of a set of economic relations between entities, whereby the purchase and sale of soybean and processed products in accordance with the laws of the market economy. Characteristic features of the domestic soybean market are: a close relationship with the market of animal products associated (in the form of food) to competitor (in the form of dietary soy protein), the greatest demand on the market of products of soybean meal use, not oil, soybean oil difficulty positioning which is not a traditional for Ukrainian consumers, contradictory and insufficient awareness of consumers about the products deep processing of soybean (textured whites, flour, etc.).
2. Soybean production in Ukraine until 2015 to bring to 5.0 million tons. Prediction of soybean production and processing carried out depending on the elasticity of demand for livestock products with the use of soybeans for food purposes and external markets. The increasing production of soybeans to forecast parameters will allow it to process large quantities of specialized plants, which significantly improve the quality of soybean products in the future and refuse to import. Growing clean and genetically modified soybeans, Ukraine will provide a competitive advantage in the global market, which will make it possible to export 450 tons of commodity soybeans and 330 thousand tons of soybean oil. 

3. To formation of an effective market of soybean and processed products requires reasonable public support, which provides:

· overcome the significant gap between scientific advances and their practical application through the creation of centers of scientific support for agricultural production consulting and information groups (points, centers) on learning and increasing cultivation of alternative oilseeds such as soybeans, canola and other;

· support producers who grow soybeans in the area of guaranteed production and processors by improving the funding and tax credits;

· creation of level playing field for domestic processors and exporters to introduce export taxes on soybeans, which will allow the party to form a large increase in soybean at specialized plants and thus significantly improve the quality of soybean meal and oil;

· financing of insurance soybean crops in areas that are guaranteed to areas of production, the introduction of compulsory insurance of crops of soybeans for farmers who are at high risk, which will help reduce the amount of compensation for their losses due to economies that are in a zone of low risk and do not require insurance;
· creation of an information and marketing networks oil and fat subcomplex to ensure stable market participants with reliable information.
Чалий А.А., к.е.н., доцент

Формування ринку сої та продуктів її переробки в Україні

Анотація

В сучасних умовах Україна може стати одним із значних виробників насіння сої. У процесі просування сої від виробника до споживання приймають участь різні підприємства й організації соєвого підкомплексу, сукупність яких характеризує організаційно-технологічну структуру соєвого ринку, яка відзначається різноманіттям форм господарювання і власності. Основні чинники, що впливають на формування попиту на ринку сої та продуктів її переробки такі: а) потреба тваринництва у високобілкових, збалансованих нормах; б) ціни альтернативних та супутніх товарів (м'ясо. Молоко, олія тощо); в) платоспроможність населення.
Для формування ефективного ринку сої та продуктів її переробки необхідна обгрунтована державна підтримка.

Ключові слова: формування ринку, ризики, продовольча безпека, ціни, державне формування ринку, конкурентоспроможність.
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Формирование рынка сои и продуктов ее переработки в Украине

Анотация

В современных условиях Украина может стать одним из значительных производителей семян сои. В процессе продвижения сои от производителя до потребителя принимают участие разные предприятия и организации соевого подкомплекса, совокупность  которых организационно-технологическую структуру соевого рынка, которая характеризуется разнообразием форм хозяйствования и собственности. Основные факторы, что влияют на формирование  спроса  на  рынке  сои  и  продуктов  её   переработки  таковы: а) потребность животноводства у высокобелковых, сбалансированных кормах; б) цены альтернативных и сопутствующих товаров (мясо, молоко, растительное масло и т.д.); в) платоспроможность населения; г) вкусы, предложения и привычки населения.
Для формирования эффективного рынка сои и продуктов её переработки нужна обоснованная государственная поддержка.
Ключевые слова: формирование рынка, риски, продовольственная безопасность, цены, государственное формирование рынка, конкурентоспособность.
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Annotation

In today's Ukraine may become one of the major producers of soybean seeds. During the promotion of soybeans from producer to consumer involved various businesses and organizations soy subcomplex, the totality of which describes organizational and technological structure of the soybean market, which celebrated diversity of forms of management and ownership. The main factors influencing the market demand for soybeans and processed products are: a) the need for livestock in high-protein, balanced rules, and b) the price of alternative and related products (meat. Milk, oil, etc.), c) the solvency of the population.

To develop a viable market of soybean and processed products requires reasonable public support.
Keywords: market development, risks, food safety, prices, public market development, competitiveness.
1. References
2. Бабич А. Соєвий пояс і розміщення виробництва сої в Україні // Пропозиція  - 2010, №4 – с.52-54.

3. Бабич А. Соя – стратегічна культура світового землеробства ХХІ століття // Пропозиція – 2006, №6- с.44-46.

4. Беляєв О.В. Економічна ефективність зон, придатних для вирощування сої в Україні // Вісник Сумського національного аграрного університету. – 2005, № 1 (18) – с. 225-229.

5. Беляєв О.В. Проблеми становлення соєвого потенціалу України. // агроінком, 2005 – №3-4 – с.55-58.

6. Березівський П.С. Впровадження внутрішньогосподарських організаційно-економічних механізмів забезпечення прибутковості сільськогосподарських підприємств. // Економіка АПК.-2008, № - 10 - с.52.

7. Економіка продуктового підкомплексу: Навчальний посібник. Збарський В.К., Мацибора В.І., Рогач С.М. та ін. За ред. проф. В.К.Збарського – К.: НУБіП України, 2012. – 415 с.

8. Жуйков Г.С. Перспективи розвитку виробництва сої на півдні України. // Зрошуване землеробство: Міжвід. темат. наук. збірник – Херсон: Айлант, 2005.- Вип.43 – с.52-57.

9. Мойсієнко В.В. Агрономічне обґрунтування ролі сої у вирішенні проблеми рослинного білка в Україні // Загальна екологія та агрономія білка, 2010, №1 – с.1-13.

10. Олійник О.В. Цінова еластичність попиту і пропозиції продукції сільського господарства як чинники стабілізації галузі  // Агроінком – 2010, №4-6 – с.13-17.

