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Statement of the problem. The development of market relations in agriculture of Ukraine necessitates increased attention to such important parts of the market environment as competition, demand, supply, price, pricing policy of the company, pricing and more. The most important element of this is the pricing for agricultural food products, as it leads to achieving the appropriate element of food security. It should be noted that rational reasonable price policy of enterprise in modern conditions should be based on marketing principles. The use of pricing is one of the most important marketing tools, which depends on the competitiveness of products and the company as a whole, profitability, financial stability, investment opportunities, the attractiveness of the enterprise and the stability of its development.
Achieving sustainable development requires the introduction of enterprises effective pricing policy in sugar-beet enterprises that takes into account the specific features of sugar-beet production, world market trends and by-products of sugar beet production. The basis for effective marketing pricing in enterprises of sugar-beet subcomplex is a consideration of the needs and paying capacity of consumers, features of their behavior, taking into account all factors (internal and external) that affect the pricing mechanism of marketing, price analysis for the products of competitors and so forth.[2, p.4]
In the modern business environment the marketing aspects of price in activities of agricultural enterprises and in activities of the sugar-beet enterprises are considered insufficient, resulting in the adoption of inefficient decisions in the formulation and application of pricing mechanism and management in general. That is why one of the most important problems of enterprises of sugar-beet subcomplex is the process of setting prices for main and by-products, the selection of effective pricing methods and techniques based on marketing principles that contribute to the improvement of production and distribution of sugar-beet enterprises with support their competitiveness at a high level and improve image.
Analysis of recent research and publications. Theoretical, methodological and practical problems of formation, development and operation of the price policy of companies are discussed in the works of scientists such as Artus N.N., Babur L.G., Balabanova L.V., Byelyevtseva M.I., Garkavenko S.S., Ivaniyenko V.V., Korinev V.L., Kotler P., LitvinenkoY.V., Tormosa J.G., Shkvarchuk L.A. and others. The works of  Borschevsky P., VarchenkoO., Galushko V.P., Lukinova I.I., Paskhaver B.I., Fursa A.V., Chorna L.A. and others are devoted to the problem of pricing in agriculture. The issues of the formation of prices in sugar-beet subcomplex are actively investigated by scientists such as Bahatarenko A.S., Bondar S.V., GalchynskayaY.M.,  Zajac O.S., Pechenyuk A.V., Sokolyuk S.Y., Stasinevych S.A., Shpychak O.M., Yarchuk M.M. and others. However, the study and use of price policy in activity of enterprises of sugar-beet subcomplex with the application of marketing principles and mechanisms remain poorly understood and therefore require further research.
The purpose of the research. The purpose of the research is the analysis of the dynamics of prices, the mechanism of their formation and determination of main and by-products in enterprises of sugar-beet subcomplex of Ukraine based on marketing principles.
The main material. In the market economy, price is the most important element of the marketing mix, since it owns the role of factors that balances demand and supply, determines the value of the goods covered by the cost of production and sales. Ultimately, the price depends on achieved business results. This is why rational reasonable pricing on market principles enhances the competitiveness and efficiency of production and sales activities.
[bookmark: _GoBack]In the economic literature there are many definitions that reflect the nature, content and meaning of price in activities of agricultural enterprises. According to the Economic encyclopedia dictionary, the price is the monetary expression of value of goods. [9, p. 539] The above definition of price retains its value using the marketing approach. On the other hand, the price in marketing is an estimate of use value in terms of who produces or who exchanges goods. [1, p. 274] According to the definition of the price, the price policy of enterprise is aimed primarily at maximizing profits as well as customer satisfaction, establishing a competitive level of price, which contributes to the establishment of close contacts with customers, suppliers and other market participants. The price policy is a set of measures that determine prices, pricing strategy and tactics, payment terms, varying of prices depending on the market position, strategic and tactical goals of the company. [4, p. 277] The essence of the price policy of the company is therefore to establish the price of goods and the ability to change them depending on the market situation  to a  certain degree, to ensure the planned amount of profit and to achieve other strategic and operational objectives. [2, p. 27]
Price is the main element of competition, redistribution and transfer of capital, and one of the most important elements of marketing price policy of the company. Setting the right price allows the firm to survive in the market, to work successfully in the financial markets and have a stable financial position. Currently, there are many problems in determining the price in domestic enterprises which are caused by  lack of experience in the formation of price policy in the market conditions, the legacy of the planned economy and the lack of methodological support in the pricing process considering the development of Ukrainian economy.
The economic content of an effective price policy is to establish such prices that would gain a  stable market segment, deciding strategic and operational objectives of sales volumes to achieve planned revenue and the possibility to modify them in time in response to changing market conditions (demand and supply ). [7]
Sugar-beet industry in Ukraine is not an exception because most companies of sugar-beet subcomplex use their price policy in a way to make a profit, but with the least use of marketing elements. The imperfect mechanism of state regulation of pricing and forecasting of demand and supply in the sugar industry led to the fact that during the last two years there has been disparity in prices of main products of sugar-beet production. This is confirmed by the fact that the state is reviewing the minimum approved level of wholesale prices for sugar beet and sugar, because the market price, which is in the middle of the marketing year is lower than that established by the government which leads to pauses in sales of sugar products, resulting sugar market "stands." To confirm the situation, the dynamic’s of price of sugar beet products.
Note that between 2008/2009 - 2012/2013 marketing years, the price of sugar beet is subject to change when in 2008/2009 the minimum price was 141,67 UAH/t and the average selling price 218,9 UAH/t, while in 2012/2013 the price of sugar-beet was 339,85 and 426,8 UAH/t, respectively. Similar situation was observed for sugar, because growth rates are evident at the state level, as seen in the increase of the minimum price from 2083,33 to 4677,69 UAH/t (the highest price was MP 4925,00 UAH/t in 2011/2012). In the market the price has increased from 3156,00 UAH/t in 2008/2009 to 7127,98 UAH/t in 2012/2013. The market price of sugar in 2013/2014 is set at 5300 UAH/t and will increase as the season is just beginning and according to experts, from the 63 factories that were working in 2012, only half will work, there the price of main and by-products of sugar production will increase. As for the characteristics of the price of by-products of sugar production moderate growth rates are expected. As for sugar beet pulp, the demand is on dry granular sugar beet pulp, the price of which is constantly increasing. In 2008/2009 price was 1254 UAH/t with VAT, and already at the beginning of the 2013/2014 the price is 2500 UAH/t and is projected to grow. Similarly, an increase in the price of wet sugar-beet pulp is observed. In sugar factories which sell directly from the manufacturer or storage of sugar-beet pulp pit, in 2008/2009 the price was from 10 to 20 UAH/t, while at the beginning of the production season in 2013 its price is ranging from 40UAH/t with VAT. The price of molasses also increases, as in 2008/2009 it ranged at 650-850UAH/t,  while at the beginning of the season 2013 sugar refineries were selling it for 1100-1200 UAH/t under EXW (according to INCOTERMS 2010). Regarding the analysis of the prices of bioethanol, it is worth noting that the price of these products is growing because of the constant demand.The price of alternative fuels in 2008/2009 ranged from 5500 to 6300 UAH/t, and  at the beginning of 2013/2014 the price can be 10000 UAH/t and is expected to grow because of  at least two reasons: first, because of lack of raw material – molasses (as the number of sugar factories planning to produce in 2013 will be reduced) and secondly, the number of companies that are able to produce alternative fuels is limited. To better understand, the dynamics of prices of main and by-products in enterprises of sugar beet subcomplex are displayed in the Table 1.
Table 1
Dynamics of prices for main and by-products enterprises of sugar beet subcomplex of Ukraine
	Kind of products
	Marketing years (МY)*

	
	2008-2009
	2009-2010
	2010-2011
	2011-2012
	2012-2013
	2013-2014***

	Sugar beet, UAH/t withoutVAT**
	141,67
	183,33
	291,66
	339,24
	339,85
	338,1

	WhiteCrystalSugar, UAH/t including VAT**
	2083,33
	2666,67
	4250,00
	4925,00
(4250,00)
	4925,14
(4083,33)
	4677,69

	Selling price of sugar beet, UAH/t withoutVAT
	218,9
	409,9
	478,5
	516,0
	426,8
	-

	Selling price of sugar, UAH/t
	3156,00
	3650,00
	6500,00
	6895,78
	7127,98
	from 5300

	Wet sugar beet pulp, UAH/t with VAT
	10-20
	10-25
	15-25
	20-40
	25-50
	from 40 

	Dried sugar beet pulp, UAH/t
	1254
	1323
	1460
	1800-2000
	2000-2300
	from 2500

	Molasses, UAH/t with VAT**
	650-850
	450-550
	550-800
	500-950
	700-1000
	1100-1200

	Bioethanol, UAH/t with VAT**
	5500-6300
	6500-8500
	6500-7200
	7345,00
	7500-9800
	7800-10000


*-marketing year begins on September 1 of the current year and ends on August 31of the following calendar year;
** - minimum purchase price including basic sugar content (16%) for sugar production within quota "A" according to the resolution
*** - price prevailing in the market at the beginning of the 2013/2014 marketing year.
Source: generated by author using [5, 6, 8]
The development and use of pricing in sugar-beet enterprises is affected by a number of factors which have a direct impact on its implementation and determine its characteristics. The main factors that have direct impact on the implementation of pricing in sugar-beet companies based on marketing are as follows:
1) seasonal and short-lived nature of production, a result of inadequate availability of sugar beet;
2) energy and material consumption of production: availability of high material costs to repair and run sugar companies, which is reflected in the structure of production costs of sugar production;
3) lack of quality raw materials, due to low levels of sugar content of sugar beet;
4) the forced conversion of sugar companies on tolling of raw materials due to the lack of their own acreage;
5) lack of awareness of management features for managing marketing principles;
6) persistent shortage of working capital leads to unwillingness to spend finances for the organization of marketing activities in the enterprises of sugar beet subcomplex;
7) increased competition from importing countries from sugar cane [3].
The application of price policy in enterprises of sugar-beet subcomplex in Ukraine should be based on certain principles and laws with regard to the development of modern agricultural markets. The basic principles of marketing price policy enterprises of sugar-beet subcomplex are as follows:
· ensuring the adequacy of the areas of marketing price policy with production activity of enterprise;
· creation of marketing price policy with market conditions and world price of  sugar;
· development of marketing price policy that is based on the distribution capabilities of  sugar-beet enterprise;
· flexibility of pricing;
· development of marketing price policy depending on the quality of product;
· development of marketing pricing depending on the degree of newness of product;
· consideration of factors that affect the marketing price policy of the company. [7]
Also the development and application of price policy in enterprises of sugar-beet industry within marketing principles is significantly affected by their financial security and financial stability as a financial power and expertise in marketing will enable the company to implement its activities in the marketing elements of pricing.
Conclusions and recommendations for further research. To sum up, the price in sugar-beet industry plays an important role, because it balances the demand and supply for main and by-products which must meet the concepts of consumers about the benefits and quality of sugar products. Prices must be competitive and compete in the product market with similar producers, serve as an effective means of competition in wholesale and retail trade. There must be correspondence between the price and the basic elements of marketing communication such as advertising, sales promotion, personal selling, recently used by enterprises sugar industry. Rational and effective value price with product lines, the distribution process and application of communication is a perspective for further research about the implementation and application of price policy and marketing in enterprises of sugar-beet subcomplex.
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