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The features of the functioning of the regional market mo-milk and dairy products as an example of Ternopil oblasti. Pohlyblenu attention is paid to the analysis of the current state of the production, sale, price-formation and consumption of milk and dairy products. 

Regional dairy market, demand, supply, implementation, quality and price competitiveness. 

Problem. Real Milk is one of the major computer-ponents food market state, whose development is important for the welfare of Ukraine. Scientific issues phormuvannya and functioning of markets milk and milk products constantly in the space of scientists, shortage innova-vative developments on this issue. An important scientific works vnesokomye PS Berezovsky, T. Dudar, Ilchuk MM, MV Kalinchyk, MK Parhomtsya, AM thorn and in.Prote, Despite the need for an integrated approach to solving the problem efficient functioning of the market in milk and milk products in modern-31 stage, reform the national significance of the problem-space ayetsya number of unsolved issues.
The purpose of the study is to analyze the situation on the regional markets-ku milk and dairy products, identifying the causes reduction of you-duction of milk implementation study areas increase it. The main material. The formation and development of market-ka jetty and dairy products is under the influence of components of market-mechanisms for: demand, supply, price and product competitiveness.

The market mechanism in response to demand through price changes ensure responsible Vienna balance of production and supply, as the two opposing forces, causing lowering prices. Ternopil region due to favorable agro-climatic conditions has significant resource potential for the development of dairy industry Livestock. However, the deepening economic crisis and lack zaintere-sovanosti producers in the development of the industry, reducing the plateau-power of the population and agricultural enterprises led to a reduction in the number of cattle in t. h. cows. in 2011 p. In equations  2007. Of all categories there was a clear ten-dentsiya to reduce the number of cattle na36,6 thousand. Ch., In t. h. Na 20,2 thousand cows. Ch. The rate of decline in cattle hu-day exceeds the rate of reduction of the number of cows, so that part-ka in the structure of livestock increased na0,9% . Still remain households, which share prypadaye91,1%. Share kohospodarskyh Rural-enterprises in total milk production is not high - 8.9%. Milk farms of all categories u2011 p. stanovylo418,7 thousand. tonn, which na33,4 thousand. t was less rivnya 2007.
In market conditions rather acute problem of real-tion moloka. Obsyahy sale of milk produced in Ternopil raids hone u2011. Compared 2007 . Increased na 6,4 thousand. Fierce competition in the market environment encourages the agricultural  businesses to find new markets to provide productive activities The main channel of milk and dairy products in Ukraine is supplying its processing Company - 93% of sales. 
