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The paper discusses the basic theories of the business models as a mechanism for modeling and long-term planning, the basic elements of business models, their characteristics and role in the planning of business processes. It also provides information about milestones of the successful global companies business models development.
Business model, values, competitiveness
[bookmark: _GoBack]At present Ukrainian business operates under considerable competition. To maintain competitiveness in the market an important aspect for firms is strategic planning and business modeling. Therefore, the construction of an effective business model, which is an integral part of these processes is a key tool for achieving long-term success of the company.
Recently, on the background of search for innovation, as a new way of development of a company, more attention is paid to creating an effective business model. Schumpeter argued that industrial growth is a direct factor in the internal development. In other words the company's growth is driven by the efficiency of internal processes that occur in it. However, despite the growing importance of the topic, the question of how should the business model of each company look, remains popular and open to debate.
Today, companies around the world are introducing innovative products and services to ensure the competitiveness of the industry. It is not surprising that the issue of creation of special business model is becoming more common among theorists and practitioners. The need for effective business modeling is related to the sustainable operation of the company in the long run. This issue is especially important for Ukrainian companies since the lack of a clear strategy for the functioning of the market and understanding what value the company creates for its customers, is one of the key problems of Ukrainian business environment.
If we look at the genesis process of business modeling, the historically first business model is considered "the shop keeper model" or the model that corresponds to the simplest interpretation of the essence of strategic planning - a minimal use of resources and generating profits. The main factor affecting the final result is such a location where potential consumers can purchase goods or services and the owner get a profit.
The business model is how the company selects the consumers, defines and delineates their proposals, allocates resources, defines what tasks it can perform on its own and which will involve experts from outside and goes to market, creates value for the consumers and receives the income. Companies can offer the products, services or technology, but this offer is, in turn, based on a complex system of actions and relationships that represent business model.
As the most promising mechanism for building a business model of wholesale market was chosen the template proposed by Pigneur and Osterwalder. The wholesale market for agricultural products is a legal person, the subject of activity of whom is the provision of services providing wholesale trade in agricultural products. Ukrainian wholesale market functioning is based on the concept that connects the regional wholesale market features and local retail market. The purpose of the operation of the wholesale market, in general, is to improve agricultural production and the competitiveness of domestic products.
The wholesale market as a logistics infrastructure center, it operates in the market of agricultural products and provides services in sales. The main advantage and strategic competence among competitors are services of storage, laboratories for checking product quality. Moreover, using the convenient geographical location at the intersection of major transportation, sellers can not only store products, but also sell them on foreign markets.
Despite the wide range of views on the definition and components of the business model, it should be noted that generally effective business model should meet the following basic criteria: usability, logical presentation and distribution relationships to determine the business processes. A key step is to determine the value proposition on which you can create other business processes and identify potential scale of the operations and strategy of the company in the long run.





