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Abstract. The article deals with the pragmatics of an oral informational text and its
correlation with intonation. Special attention is paid to the theory of intonation. The work
highlights the importance of an illocutionary act by which the definite communicative
intention is meant and studies the illocutionary function of intonation, which is the marker of
the illocutionary act.

The pragmatic function of intonation is viewed as one of the main functions of the
linguistic system. The intonational division of the text into syntagms is one of the main ways
of expressing the pragmatic function of intonation in oral texts. It does not only create
discretion that is necessary for understanding of the text content, but also integrates the
segmented units that form the content of the text as a whole. The obtained results may
contribute to further study of the prosodic organization of oral informational texts, particularly
TV commercials, their influence on the addressee and peculiarities of their perception.
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Introduction. Analysis of phonetic years. An important role in this process is
phenomena through the prism of played by the study of oral informational
pragmatic problems meets the texts, in particular advertising, for the
requirements that science puts today to purpose of their optimal structuring and
linguistic research. A pragmatic approach perception, which are provided by the
to the study of phonetic phenomena pragmatic potential of these texts. The
proved the necessity to turn to such study of informational texts was in the
disciplines as: psychology, sociology, focus of increased interest of many
philosophy, etc. Accordingly, it is obvious researchers: K. Boost, M. A. K. Halliday,
that an integrated approach to the study of N. I. Serov, F. Danesh, T. P. Ivanov,
the text as a systemic phenomenon is L. A. Chernyakhovska, and others.
inevitable. Considering the theory of Contemporary pragmatics is a large,
intonation, it becomes clear that the active, interdisciplinary field that studies
pragmatic function of intonation can be the relationship between signs and people
regarded as one of the main functions of who create, transmit and accept language
the linguistic system. However, it should signs. Accordingly, it can be argued that a
be taken into consideration that in specific number of issues pragmatics is concerned
types of text, this function is considered in with are relevant to advertising, in
accordance  with their pragmatic particular, the impact of the text on the
peculiarities. addressee, increasing the awareness of

Analysis of recent researches and the addressee, changing his/her emotional
publications. Modern world is saturated state, views and assessments, the impact
with information systems that contain a on his/her actions, etc. Thus, the
large amount of information and which pragmatic peculiarities of any advertising
doubles that amount every ten to fifteen are presupposed by the necessity to
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encourage the addressee to take
appropriate actions, purchase, use some
service or change an opinion about the
advertising item.

The purpose of the research is to
study the role of prosodic means in
realizing the pragmatic effect of oral
informational texts.

The methods of investigation are the
following: the studying and critical analysis
of the literature on the problem, methods
of deduction and synthesis.

Results. In modern linguistics the field
that emerged not so long ago and is called
pragmalinguistics explores the
connections between the language and
those who use it. At the same time, there’s
firmly established tradition to consider the
pragmatics of the verbal sign in connection
with the function of emotional influence,
which is provided by emotionally-
expressive linguistic means [10, p. 87].
According to this theory, only those
functional styles and texts that are
represented by emotionally-expressive
means can be considered pragmatic, and
styles whose main features are
information function and the absence of
emotionally-expressive means do not
relate to pragmatically relevant ones.

According to G. Klaus, information in
general and the message in particular
affect the person who receives the
message and modify his/her behavior [5,
p. 26]. The difference between these
linguistic means is that they modify
various, albeit interrelated, types of human
behavior — sensory and intellectual. It is
believed that intellectual behavior
manifests itself in the ability to effectively
process information, in the execution of
various operations of logical thinking.
Proceeding from the study of intellectual
behavior from a psychological
perspective, the pragmatics of the
informational text can be defined as a
specific control of the perception of
information contained in this text, aimed at
modifying the behavior of the recipient.

Consequently, the views of linguists
differed on the influence of texts: from the
recognition of all texts influential to
admitting that pragmatically oriented are
specially ~ composed texts.  Thus,
I. P. Susov states that, regardless of
whether the text is narrative, interrogative
or imperative, its ultimate goal is to provide
influence [11, p. 8]. Of course, any text
presupposes a deliberate intention of the
author to influence the recipient in some
way, and in this sense every text has a
pragmatic orientation, but, on the other
hand, it is necessary to take into account
the degree, the intensity of this pragmatic
orientation, the quantity and quality of
influential linguistic means, the aim of
pragmatic means usage (to influence
recipients’ mind, will, emotions, etc.), the
degree of their influence and the final
result.

The purpose of most messages,
especially informational, is to influence or
control the behavior of the recipient of
information. Accordingly, the pragmatics
of the text deals with the study of the
regulatory influential part of the message.
In the opinion of the German linguist
V. Dressler, the question of the purpose
and intention of the sender of information
Is actually pragmatic. At the same time, he
draws attention to the following functions:
informative function informing the

addressee using texts; imperative
function — call for evaluation or certain
behavior; evaluative function —

assessment of the sender of information;
addressing function [8, p. 14]. Moreover, it
is assumed that all these functions are
subordinated to a single goal — to
influence the recipient and can be
interpreted as different ways of producing
the influence direct influence
(stimulation  function) and indirect
influence (informative function, addressing
function, evaluative function).

Is important to note that rather
complicated question while considering
text pragmatics is the role of the sender's
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intention and the intention of the recipient
of the text. The intention of the sender
depends on the selection of sentences,
their combination, and prosodic
organization. Considering this
G. Matveyeva draws attention to the fact
that the sender of information should take
into account the intention of the recipient
of this information, that is to expect a
certain coherence in the text [8, p. 15]. In
this aspect, the important role is played by
the beginning of the text: it creates a
specific expectation in the addressee and
outlines the pragmatic framework of the
text.

The results of the study by V. L. Nayer
[10, p. 107] allow us to state that pragmatic
tasks of the sender of the oral
informational text are universal. It is first of
all the influence on the addressee, where
an important role plays prosody. To
address the problem of impact, the sender
knowingly or unconsciously chooses a
strategy when creating the text. This
activity involves the implementation of
certain general pragmatic plans of
influence on the addressee. This is
primarily a plan of direct and indirect
influence. It should be remembered that
when we talk about the pragmatic
peculiarities of the text, we mean the effect
of a rather high degree of intensity, the
presence of both intellectual and
emotional evaluation means.

Considering the research of A. L.
Belyakov [3, p. 97], we can conclude that
when describing the pragmatics of the oral
informational text, three aspects can be
distinguished: 1) the pragmatic intention of
the sender, 2) the pragmatic "orientation"
of the text, and 3) the pragmatic intention
of the recipient. The main role in this case
plays the pragmatic intention of the
sender, which when creating the text
poses a certain task. According to it, the
informational text acquires pragmatic
orientation in accordance with the task and

message can be represented on the
scheme: Sender — Text — Recipient.

An overview of theoretical and
experimental studies of various linguistic
aspects proved that modern linguistics is
increasingly concerned with a
comprehensive and in-depth analysis of
oral speech, its features, means of
expressiveness, effectiveness, in the
realization of which a significant role play
prosodic means [4, p. 476; 6, p. 75; 10,
p. 126; 12, p. 43]. Many linguists in their
studies consider the role of prosodic
means in realizing the pragmatic effect.
For example, L. Kisilova views prosodic
means only as amplifiers of the pragmatic
meaning. However, the question of the
role of prosodic means as amplifiers, that
Is, means that are only subordinate, is
controversial. Some linguists point out that
in oral speech, the question of what is
more important intonation or lexical-
syntactic structure is debatable, but with
regard to oral informational texts, it can be
argued that one of the main structures is
the sound-intonational structure.
According to J. Fora, in some types of oral
speech words and the syntactic
organization are only a "theme", and
communicative content is expressed
mainly by the prosody [2, p. 52].

Linguistic studies suggest that an
illocutionary act, which is considered as a
synonym of communicative intention, is of
paramount importance in pragmatics.
Responsively, the linguistic action is a set
of speech acts, where the illocutionary act
is the dominant one. In the works on
pragmatics  linguists  consider the
illocutionary  function of intonation,
because intonation is a marker of the
illocutionary act. Pragmatic function of

intonation was considered by
N. I. Zhynkin, A. Kalyta, C. Kerbrat-
Orecchioni, I. R. Galperin, F. Recanati,
and others.

It should also be noted that in the

thus influences the recipient. The structure of the text intonation peculiarities
transmission of any informational reflect changes of illocutionary microacts,
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the sequence of which constitutes the
illocutionary macroact. Judging from this,
the intonational structure of the text is a
system of illocutionary functions of
intonation. This system is compiled under
the influence of extratextual and
intertextual relationships that characterize
each text as a systemic entity. As it has
been mentioned above, it is a system of
interacting, rather than isolated
relationships, because there is a factor
that defines the features of these types of
relationships. With regard to informational,
in particular advertising texts, influence is
considered to be this factor. So, in relation
to all informational texts we can speak
about the influential (pragmatic) function of
intonation. But for the allocation of the
pragmatic function of intonation, it is not
enough to indicate the role of intonation to
create the influence effect. It is important
to show the value of intonation in the
content structure of the text. Integration of
text units  containing illocutionary
microacts leads to the formation of text
content and is carried out by means of
intonation [7, p. 56].

In the opinion of J. Austin, the founder
of speech act theory, an utterance
intended to affect the listener has a
perlocutionary aspect [1]. It is therefore
obvious that each advertising text has a
certain perlocutionary effect. Thus, a
successful prosodic organization of the
advertising text provides a successful
illocutionary act realization and the
creation of a certain perlocutionary effect
due to the intention of the author.

In addition, it is believed that in
determining the overall content of the

utterance the following factors are
involved: the system of verbal and
nonverbal means, that is lexical, syntactic,
prosodic features as well as body
language; some elements of the situation
of utterance; linguistic and paralinguistic
competence of the recipients, which
creates a system of knowledge, ideas and
assessments of the surrounding world [7,
p. 55].

Conclusions and research
prospects. Thus, we can conclude that
illocutionary acts, which determine the

speaker’s intentions, are of primary
importance in  pragmatics.  Equally
important is understanding the text-

formation mechanism, that is the process
of illocutionary macroacts actualization, as

well as the perlocutionary aspect
realization in oral informational texts.
Regarding the pragmatic function of

intonation, it is viewed as one of the main
functions of the linguistic system. The
intonational division of the text into
syntagms is one of the main ways of
expressing the pragmatic function of
intonation in oral texts. It does not only
create discretion that is necessary for
understanding of the text content, but also
integrates the segmented units that form
the content of the text as a whole. From
the adequate nature of the text intonation
depends on the understanding of the text
by listeners, their psychological reaction.

The obtained results may contribute to
further study of the prosodic organization
of oral informational texts, particularly TV
commercials, their influence on the
addressee and peculiarities of their
perception.
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POIb MPOCOANYHUX 3ACOBIB Y PEANI3ALII MIPATMATUYHOIO E®EKTY
J1. C. Ko3yb

AHOomauis. AHania oHemu4yHUX sS8UW, Kpi3b npusMy npobrnem npaasMmamuku
gidriogidae mum sumozaM, SKi Hayka cmasumb Cb0200HI 00 niHa8icmMuUYHUX OOCITIOKEHb.
lMpazmamuyHul nioxio 0o 0CHiOXeHHSI OHEMUYHUX A8Ull, 3p0bu8 HEMUHYYUM 38€PHEHHS
00 HU3KU QucyunsiH, makux sK: ricuxosioaisi, coujonoaisi, ginocoghis mouwo. Buxoodsyu 3
Ubo20, 0YEBUOHUM € HeMUHy4Yicmb KOMIIEKCHO20 Mi0X00y y BUBYEHHI meKkcmy sK
cuUCmMeMHO20 sfieula, 8Ci efleMeHmMuU sIK020 3Haxo0simbCsl y MiCHIl 83aEeMOdii. 3 MoYKU 30py
meopii IHmMoHauii npazmamu4Ha yHKUiS iHMoHaujii Moxe posensgdamucsi K OOHa 3
20J108HUX GbYHKUIU rfliHe8icmu4YHoOI cucmemu. B KOHKpemHux murax mekcmy usi ¢byHKUisi
po3sensadaembcs 8i0nogiOHO 00 iX npazmamu4Hux ocobriueocmel. OOHUM 3 20/108HUX
criocobie supaxxeHHs1 rnpaamamuyHoi QOyHKUiI IHMOHauii 8 yCHUX MeKcmax € iHmoHaujuHe
yrieHy8aHHS MeKCmy Ha CUHmMaaMu i 8UCII08/108aHHS, WO He flulWe CMeope HEObXIOHY
05151 PO3yMIHHS 3micmy QUCKpemHicmb, ane i 30itUCHIE iHmeapauyiro 8udineHux oOUHUUb, SIKi
ymeoprrmbe 3MiCm 8Cb020 meKkcmy & uinomy. Bi0 adekeamHoi xapakmepy mekcmy
IHMOHaUii 3anexxume PO3yMIHHS meKcmy criyxadamu, iX ricuxosio2iyHa peakuisi.

Knroyoei cnoea: npocoduyHi 3acobu, rnpaamamudyHi ocobsiueocmi, rpazamamuyHa
yHKUisE iHMoHauji, abpecam, iHghopmauitiHuti mekcm, fiiHagicmu4yHa cucmema
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