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AHomauisa. B cmammi po3ansidatombcs NeKcu4yHi ma epamamuyHi mpaHcgopmauii
npu nepeknadi aHalIOMOBHUX meKcmie peKkrnamMHo20 OUCKypcy ma ocobriueocmi nepedadi
aHeniticbKUX eupaxasibHuUx 3acobie yKpaiHCbKOH MOBOK, W0 3aCmoco8yombCsi Ha 8CiX
MOBHUX pieHsIX. 38epmaembCs yg8azca Ha peayrisipHe 3acmocyeaHHsi 8 000X Mmosax
0cobosux ma npucsiliHUX 3alMeHHUKI8, OIEC/IBHUX, MPUCTIBHUKOBUX ma ampubymugHux
crionydeHb. [lepeknadaubki mpaHcgopmauyii € 0CHOBHUM 3acobom repeknady makux
mekcmie. JlekcuyHi ma epamamuyHi NepemeopPeHHs  nepecnioyroms  20/108HY
nepeknadaubKy memy — 36epeamu HE3MIHHUM 3MiCcm 108i00OMIIEHHS, HEe MOPYyWyYu rnpu
UbOMY CMUMICMUYHUX MOBHUX HOPpM. [JemarnbHO po3ansdarombCsl IEKCUYHI, 2paMamuyHi
ma CUHMaKCUY4HI supaxkarsbHi 3acobu. Ceped fleKCU4YHUX riepesaxkaromp JIeKCUYHI 3aMiHU,
aHelIOMOBHI 8KparifieHHs], 3aro3udveHHs, npsMul nepeknad, adanmauis, pesisis. Ceped
2pamMamuyHUX MOXXHa sudiniumu ryHKmMyaujiro, UKOpUCMaHHS 4acosux ¢hopM, Cri080¢hopMm,
Haka308020 criocoby, ceped CUHMAaKCUYHUX — [epesa)kHe BUKOpUCMaHHS esircucy,
numarsbHuUx U OKIIUYHUX peYeHb, 8U2YKI8.

Knroyoei cnoea: supaxarsbHi 3acobu, peknaMHuUl meKkcm, aHa/I0MOBHI 8KpariieHHS,
3ano3udeHHs, npsamul nepeknad, adanmauis, pesisis.

AKTyanbHiCcTb 3anponoHoBaHOI [anep pgae Taky  XapakTepucTuky
TeMaTUKM 3yMOBIieHa Ha43BUYaNHOK ocobnmesocTam MoBM peknamun: «Mosa
BaXXIUBICTIO pPEKNaMn B HaALWOMY XUTTI, peknamMu, 3BICHO, AyXXe He nNpocTa — BOHA
BesnpeueneHTHUM PO3LLUMPEHHAM MOBHUX nepeBaHTaXeHa CTUNICTUYHUMM
dopManbHUX Ta CEMaHTUYHUX 3acobis 3acobamu. fonoBHa il MeTa — NPUBEPHYTU
NCUXOSOrYHOro  BNAIMBY  Ha  BUOIp Hawy yBary Ta CXUAUTW Hac 0O NEBHOrO
cnoxkuBada Ta npobnemamum iXHbOrO npogykty abo nocnyrn. Peknamopgasui
nepeknaay. BMKOPUCTOBYIKOTb MOBY B HeTpaauuiiHUN

AHani3 ocTaHHiIX pgocnigXeHb i cnocib: TyT CnocTepiraeTbCsA HE3BUYHE
ny6nikauin. OcTtaHHi gonucu dinonoris 3aCcTocyBaHHA nagocHmx Ta
NPUCBAYEHI OMUCY HOBUX CTUMICTUYHUX Oarato3HayHMx pa3 Ha BigMIHY Big
XapaKTePUCTUK peKnamMHUX NPOAYKTIB Ha nNpocTol, 0 AHO3Ha4YHOT MoBM» [9, €.106].
BCiX PiBHSX MOBM Ta cnocobam iXHbOro MeTa UbLOro gocnigXXeHHs rnondarae B
nepeknagy 3 3anyydeHHAM HecrnodiBaHuX npoBeAeHHi NOPIBHANIbLHOIO aHrno-
dopManbHUX Ta CEMaHTUYHUX MOBHUX YKpalHCbKOro NIHrBICTUYHOIO Ta
npunomis [1; 5; 6; 8; 10]. Matoun Ha meTi nepeknago3HaByoro aHanisy
IHTEHCUBHICTb Ta KOHUEeHTpaLito BUpaanbHUX 3acobis pekramHol
NCUXONOriYHOro BMNBY, peknama NPoayKuili 3 MeTOol pPO3LIMPEHHS Ta
BUKOPUCTOBYE baratumn CMeKTp 3b0arayeHHs npodecinHnx 3HaHb
BUpaxkanbHUX 3acobiB Ha BCiIX MOBHMX nepeknagadis y uin cdepi ta iHTepecy
piBHAX [6] AHrnincekun pgocnigHuk . ManbyTHIX nepeknagadis 0o pobotn 3i
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CTUMICTMYHO 3abapBNeHNMU  MOBHUMU
OAVHUNLSAMM B PEKNAMHOMY OUCKYPCI.

MaTepianu Ta MmeToau
aocnimpkeHHa. Martepianom cnyryBanu
peKknamMHi  posiuku,  CrioraHun, TeKCTw,
MeToaamu — aHani3. CucremaTtmsania Ta
Knacudikauis.

Pe3ynbTatu. B aHIMOMOBHMX
peKknaMHUX TeKCcTax [AiecniBHI CNOSyKu
Buy this one, Discover it just now, Try it
today, Don't forget, Treat yourself €
A0CUTb MOLLUMPEHNMM. BoHu
3yCTpivyalTbCs y BCiX YacTuHax
PEeKnaMHOro TEeKCTy — Yy 3arosioBKy,
OCHOBHOMY  peKrnamMHOMYy TeKCTi Ta
3aBepluianbHOMy TakK 3BaHOMY «JlyHa-
Bupasi».  [ocnigkeHHs aHrmMincbKnx
PeKknaMHUX TEKCTIB nokadye, wWo Ao
HanbinblW 4YacTo BXWBaAHMX HaKa30BUX
AiecniB MoXxHa BigHeCTu Taki: buy, ask, try,
do, get, discover, see, start, call, enjoy,
feel, watch, taste, smell, listen, drive, let,

look, drink, find. Kinbkictb [
CrniBBiAHOLLEHHS HakKa3oBUX Jiecnis
Mamke piBHe B 000X  peknamMHux
npogyktax. YxumBaHHsa  ocoboBux i
NMPUCBINHUX 3aUMEHHUKIB TYT HOCWUTb
ocobnmeui  xapaktep. [lepekoHnuea
TOHarnbHICTL peknamu 4acto byayetbcs
Ha nocnigoBHOMY 3aCTOCYBaHHI
KOMyHikaTuBHOI Mogeni We, our Ha

No3Ha4YeHHa peknamogasus, you, your —
ansd 3BepTaHHA 0o NOTEHLiNHOro
cnoxuBava Ta they, their — 3 meTOlO
YCYHEHHS MOXIMBUX KOHKYPEHTIB.
BaxnuBy ponb y CUHTarmaTu4yHOMY
MantoHKy 060X  peknaMHMX  TEeKCTIiB
BigirpatoTb aTpnbyTuBHI CNoBoO-
CMNOJSTyYEHHS. Ockinbkun OaQHUM 3
HanBaXnMBILLMX KOMMOHEHTIB
peknamMmHoro TEKCTY € onuc
peknamoBaHoro Toeapy abo nocnyru, Taki
KoMOiHaLil npuCriBHUKIB Ta MPUKMETHUKIB
HOCATb GinbL dyHKUiOHanbHe
HaBaHTaXXeHHs. [leski gocnigHWKM HaBiTb
Ha3nBalTb Lji YaCTUHU MOBWU KITHOYOBUMU
cnoesamu peknamHoro  TekcTy Ta
3BepTalTb Ha HUX ocobnuey yeary. Te
came Big3HavaloTb | camMi nepeknagadi.

PeknamHi cnoraHm HacuyeHi cnoBamu
binbwe, Oeweswe, Kpauwe, euzidHiwe,
camuli, €O0uHul, yHIKanbHUd, cynep,
rnoHad. BoHu curHanisyioTb nNpo Te, Wo

pekrnamoBaHa Mapka nofaeTbcs B
MOPIBHAHHI 3 IHWWMW Mapkamu Tiel X
TOBapPHOI KaTeropil. OpHak, B
yKpalHCbKOMY peknamHomMy TEKCTI
MOBHOUIHHI  MOPIBHAHHA 3  iHWWMMU
ob’ektamu Ta napameTpamu
3yCTpivaloTbCs He YacTo. [pukMeTHMKM Ta
NPUCIIBHUKN  JOMOMarawTb  CTBOPUTU
HEeMNnoOBTOPHY TOHAambHICTb  PEKNaMHOro
3BepTaHHs, $Ka [03BONse nepegatu
aKkocTi  Ta nepearn ToBapy. [lpu
nepeknagi Lo obcTaBuHy cnig

000B'A3kOBO BpaxoByBaTU. [1PUKMETHUKM

natural, sensual, innocent, passionate,
romantic, mysterious Ta NPUCRIBHUKK
BMKOPUCTOBYHOTLCSA ans onucy

BNacTMBOCTEN NPOAYKTY, MOro dopmu,
pO3Mipy, AKOCTEN, BApTOCTi, BU KIMKaAHUX
Big4vyTTiB. [lOpPIBHAWMO HOBUU, HOBUHKA,
nepwut, pesomwouidHut, Hernpocmud,
He3eu4alHul, Ha 8iOMiHy 8i0 38uYaliHUX i
good, better, best, free, fresh, delicious,
full sure, clean, wonderful, special, fine,
big, great, real, easy, bright, extra, rich,
gold. NpMKMETHNKN MOXYTb BKadyBaTu Ha
CMNpaBXHICTb TOPriBefibHOI Mapku genuine,
authentic i original. PekopacmeHom 3a
YACTOTHICTIO € MPUKMETHMK New, Lo

3yCTpiYaETbCA MNPaKTUYHO B KOXHOMY
peknaMmHOMY TEKCTiI.
[MopiBHAHHSA npencraBneHi B

peknaMmHOMY TEeKCTi AOCUTb LIMPOKO. AK
BBaXalTb [OOCNIOAHWKN, HEKOPEKTHi 3

NOMYHOI TOYKM 30pPYy MOPIBHAHHA €
noBepXHEBUMU nposiBamu NeBHOro
rMUOMHHOrO sABUWA — MaHinynauin 3
NOPIBHSAAHHAMM Ta napamMmeTpamu
nopiBHAHHA [8]. BiACyTHICTb peanbHuX
XapakTepuctuk ToBapy, WO BUrigHO
BMAOINAIOTb noro cepeq ToBapiB-

KOHKYPEeHTIB, 3MyLUye pekrnamoaaBuiB i
nepekragadis LyKaTu ocobnusi
BMpaxanbHi 3acobu, WO [J03BONAKTb
akTyanisyBatm y CBIgOMOCTI agpecarta
napameTpu TOpPiBHAHb, Ha OHI SAKUX

O . I. Cudopyk, K. C. Aauyk,
«International journal of philology» | «MixkHapoaHuit dinonoriuHuii yaconuc» Vol. 10, Ne 2, 2019

70



Translation Studies.lepeknaao3HaBcTBO

peknamoBaHa Mapka BUrns4ae HanbinbLu
BUrpawmHo [7, c. 32].

CemaHTMKa nepeBaxHOI BinbLIOCTI
peKknamHux MOBHWX OAVHVULb €
No3nTUBHOWK, TOOTO hbopmanbHi 3acobu
3anepeyeHHs (HeratmBy) — npedikcuy,
cydikcn, 3anepeyHi pevyeHHs — Make He

BXuBalTbCA. AOW npuBepHyTM yBary
crnoXuBada, BUKOPUCTOBYKTbCA  TakKi
3acobu:

a) KOMOiHyBaHHA B OAHOMY TEKCTi
cni., AKi HanexaTb ao Pi3HNX
CTUNICTUYHNX wapis (TexHILM3MMU,
pO3MOBHa nekcuka, Heonorismu,
noeTuka);

0) ap'ekTmBauis nepenbavae

3aCTOCYBaHHS YNCIEHHNX NPUKMETHUKIB 3
NO3UTUBHOK KOHOTAaLie natural, sensual,

innocent, passionate, romantic,
mysterious, Dbrilliant. CnocTtepiraeTbca
BUKOPUCTaHHSA crneungivHnx

NPUKMETHUKIB AN OKpeMmnx cdrep ToBapis
i nocnyr. Peknama 6GaHKIBCbKMX mnocnyr
pscHie cnosamu secure, real, flexible,
high, a peknama aBTomo6iniB — increased,
automatic, spacious [5, ¢.137].

Bucoky €KiCTb NpoaykTy OMNUCYHOTb:
NPUKMETHUKM 3i 3HaYeHHAM OUiHKM Ha
MakcumarnbHoMmy piBHi: fabulous, different,
sensational, exceptional; npedikcu
iHTeHCUBHOCTI: ultra, multi, super, extra,
hiper; ocoboBi Ta NPUCBINHI 3aNMEHHUKN:
Live in your world, play in ours — ¥
ceoeMy csimi Xueu, 8 HaWoMy — 2pal;
Because you are worth it — Adxe eu
ubo2o eapmi. Cama ToprosesibHa Mapka
CTae BU3HAYEHHSIM, HECYYM iIMiXK BUCOKOT
AKoCTi Ta npectuxy Your Potential. Our
Passion. Microsoft. — Bawi moxugocmi.
Hawa npucmpacms. Microsoft. Nonpwu
nepeBaXxHy  eKiflbKiCTb  HOMIHATUBHUX
KOHCTPYKUIiM B peknami [OOCUTb 4acTo
3ycTpivarTbcA AiecniBHi dopmu.
TenepiwHin 4ac pgiecrnoBa  3anydvae
cnoxuBaya [0 pos3gymiB Tenep i 3apas

yepe3d  Oinblly  eKCnpecuBHICTb  Ta
3MICTOBHICTb. IMnepaTuBHi dopmu
jaiecnoBsa 3Ha4YHO NiaCUnNoTb

ANHaMivHiCTb peknamu Eye it, try it, buy it

©T. I. Cudopyk, K.

— Chevrolet — [llodusuck, crpobyd,
npudbau; Think different — Apple
Computer — [ymaul iHakwe. HakasoBui
cnoci6b 3aknukae oo aii Move your mind —
3wmiHu ysisy; Don't leave home without it. —
Ge3s Hei — Hikyou!

Cepen CTUNICTUYHNX npunomis
BUKOPUCTOBYETHCH «HenpaBUITbHUA»
CVYHTaKCuUC, Hacamnepepn, 3aCTOCyBaHHSA
eninTu4HnX KOHCTPYKLHN, Yy  SAKuUX
CKOPOYYETLCA  YXE BigOMa 4acTuHa
peyeHHs, i OCHOBHa yBara nNpuainseTbCcs
HoBiM iHGopmauii Ideal for families; Got
your attention, didn't it? — [dearnbHoO
nidxooumse Onsi cimed. 38epHyrnu yeaey,
yu He mak? [10 ocobnmMBOCTEN CUHTaKCUCY
peknamu cnig BiAHECTU 3acToCyBaHHS
PUTOPUYHMX MNUTANIbHUX peyvYeHb, Lo
AO03BOMSIE  NIOBULLMTA  €KCNPECUBHICTb
peknamHoro Tekcty Woulnd't you really
rather have a Buick? Have you ever had a
bad time in Levi's? Is your film as good as
Gold? He3BunyHe BUKOPUCTaHHS
pO34inoBUX 3HaKiB TaKOX npuBepTae
yBary nepeknagada: Drink Coca Cola.
Delicious and Refreshing; Jeans that fit.
Beautifully.

Monicemia nepenbavae opHoO4YacHy
peanisauito  nNpsAMOro Ta MNEepPeHOCHOro
3HaYeHb Ta €  PO3MNOBCIOIKEHUM
ctunictTuyHum - 3acobom:  Add  Clorox.
Subtract dirt. -ZJodau Clorox. [lNlo3bascs
bpydy; We got hot prices on cool stuff— Y
Hac 0pi6'a3koei UiHU Ha KrnacHi mosapu.
Mpn nepeknagi BTpayaeTbCcsa rpa chnie Ta
0OOAaTKOBI KOHOTATUBHI 3HAYEHHS, NpoTe

edekT npurMoMy B MOBI nepeknagy
30epiraetbca. HesBu4HICTb  peknamu
asiakomnaHnii LUFTHANSA nongrae B

TOMy, WO Ue € AyMKa nacaxupa, SKun
CKOpUCTaBCs Mocnyramv asiakoMMaHii:
What singles out Lufthansa is its
dedication to advanced technology. — Te,
wo eidpisHse JlogpmeaH3y, ue il
rpazHeHHs1 00 8UCOKUX MeXHOos1o2il.
[Mepeknag TeKCTiB peknamuv Moxe

BM3Ha4aTucs AK ONn3bKUn ao
«afekBaTHoro». Takunh TN nepeknagy
BUKITUKaAHUN noro NPaKTUYHOIO

C. JayyK,
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HeoOxigHicTio. Llen nigxig Bumarae
rapHoOro 3HaHHA npegmMeTa, Npo  SAKUK
nOeTbCs B opuriHani, po3yMiHHS TOro, Lo
XOTiB ckasatm aBTop, TO6TO
KOMYHiKaTUBHUI Hamip TEKCTY.
Mepeknagay 3myweHun BAaBaTUCA [0
NOBHUX JIEKCUYHUX 3aMiH, abu He
CMOTBOPKOBATU 3HAYEHHS.

B peknami 4acto BUKOPUCTOBYETLCS
iHLLOMOBHUI TEKCT abo oKpeMi
BKpanneHHsl. BUKOpUCTaHHS iHLLOMOBHMX
CniB  nopywye rpaMaTuyHi  HOpMU
nepeknagy, npueepTalunm yeary Ta
cTaruu YaCTUHOLO «BidyanbHOro
odopMNeHHs» nopsg 3  KOMbOpOM i
3006pakeHHAM. MpoTe iHLUOMOBHI
BKpanfeHHA MOXYTb TaKOX BUKIUKATH
NopYyLUEHHS KOMYHiKaL,il, OCKISTbKWM YacoMm €
He3po3yMminumMu. 3aBhaHHS nepeknagada
— BMKOpUCTATWU BCi CBOI 3HaHHA A1
3abesnevyeHHss KOMYHIKaTUBHOI  QOYHKUT
PEKITaMHOro TEKCTY.

B VYkpaiHi peknamogaBuamuM B
OINbLUIOCTI CBOI € 3aKOPAOHHI KOMMaHil,
AKi CTUKalTbCA 3 Npobremoro nepeknagy
OpuriHanNbHOro  TEeKCTY  YKPaAIHCbKO
MOBOHO LUNIAXOM noro aganradil.
AfanTtauia cnpsimoBaHa Ha BCTAHOBSIEHHS
MK TekcTaMu opuriHany Ta nepeknagy
€KBIBaNeHTHOCTI pisHOro ctyneHtw. Lle

MOXYyTb OyTM HeBenuki  AOMNOBHEHHS
MOSICHIOIYOro xapaktepy, abo, HaBnaku,
BUNYYEHHS  HAASIMLWIKOBOI  iHbopmaLil;
3acobn Ha MiABULEHHA YW 3HWKEHHSA
€MOLINHOCTI NOBIAOMMNEHHS; NnoBHa
nepebynoBa nNOBIOOMMEHHA 3  METOH
ekcnnikauil  npuxoBaHol  iH(bopmauil.
PeknamHun nepeknag-agantauis
nepeBaxHo nepeabavae nparMaTuyHy
ekcnnikauito, 3a [JOornoMorow Kol

3arnoBHIOKTBCA BIiACYTHI (POHOBI 3HaHHS
LWNAXOM A0JaBaHHS MOBHUX OOWUHWULLb,
CnpsAMOBaHUX Ha BigHOBEHHS
iHpopmauil. B nepeknagi 3'sBns0TbLCA
NOSICHEHHS A0 3raflaHux B opuriHani cni. i
Bupasis [8, c¢.85]. Y uux Bunagkax
nepeknagadvi He nepeknagalTb TEKCT, a
0alTb MOr0 CEMaHTUYHMI EKBIBANEHT.

EdekTnBHiCTb  peknamHOro TekcTy
3anexunTb Big BAOANOro noedHaHHA BCiX
noro CKNnaaoBuX. JocniaHukn
Bil3Ha4alOTb  MNepLIoYeproBiCTb  came
BepbanbHOro  KOMMOHEHTY  peknamu,
TEKCTY, 3aBOsikM  AKOMY  KIHoYoBa
pekrnamHa igess oTpuMye CBOE pearibHe
BTiNEHHS, NoYnHae «npautosaTtuy». lNepen
30INCHEHHSAM  nepeknagy  peknamMHux
TEKCTIB cnif 3'dcyBaTtu ABa 3anuTtaHHsa: 1)
YU BUKOHYE NPOAYKT NOAiGHY (pyHKUiO Ha
HOBOMY PWHKY 2) 4M BUKNUKae obpaHui
iMiZDK MO3UTUBHI KOHOTAUiT y CrnoXxuBada
peknaMHoOl  npoaykuii.  Akwo  Bawli
BiONOBIA4I  MO3UTMBHI,  nepeknagaunTe,
3aCTOCOBYIOYN OOHY 3 TaKUx cTpaTerin [2,
c.240]:

1. BigcyTHicTb nepeknagy
crnocTepiraeTbCs B pekriami NpoaykTiB, SKi
BUKOHYIOTb BUKIMIOYHO anenaTuBHy
QyHKUil0O — napdymiB, ankoronbHUX

HanoiB 4n npukpac.Taki peknamHi TeKCTu
3a-nuwatoTb 6e3 nepeknagy, TOMYy LWO
IXHS MeTa JocAraeTbCsl, Hacamnepen, 3a
paxyHok goTtoedekTiB: Volkswagen. Das
Auto i Nike. Just do it. Takmin cnocid
HeJoUiNbHO BMKOPUCTOBYBaTH npwu
nepeknagi 4OBrnx crioraHis. B KOpOTKUX i
MaKCUMarbHO NMaKOHIYHUX, 3i 3HAYEHHAM,
3po3ymMinuM BinbLIOCTi ayanTopii, BiH €
ONTUManbHUM.

2. 3an03nyeHHsa peKnamMHOro TEKCTY
nepenbavyae BUHUKHEHHS  MO3UTUBHUX
acoujauin 3 KpaiHow-BUPOBHMKOM Ta i
KynbTypoto. Jlorotunn, crnoraHM Ta
3arofioBkM 3anuwarTb 6e3 nepeknagy,
Xo4a MoBIgOMSIEHHS B MOBI nepeknagy
MOXHa po3wWwnpuT cnocobom aganTtauii.
Mr. Proper, Mr. Clean. B opwuriHani BiH
3ByunTb Tak: Mr. Clean will clean your
whole house and everything that's in it. Y
nepeknagi 6yna cnpoba BiaTBOPUTH
MOTMB OPWriHANbHOroO [XUHIMY: 3 Mr.
Proper eeceniwe, npubupamu 808iyi
weudwe!, nNpoTe 3HAYEeHHA  TPOXM
3MiHUNOCB.

3. MNpamunin nepeknag MeHw 3a Bce
BpaxoBye OCOOGMMBOCTI KynbTypy MOBMU
nepeknagy. BiH € HesaMiHHUM npu
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nepegadi Benukmx obcsrie iHpopmauii,
Hanpuknag, Yy  peknami  TexHiYHOI
npoayKui.

4. Apantauisa nepenbadae nepeknag
TEeKCTy BignoBiAHO OO0 ocobnuBocTen
KynbTypu MOBM nepeknagy 3a YMOBMU
30epexeHHa Bigeo i doTomaTepianis.
CnoraH nuBa Carlsberg: Carlsberg -
probably the best lager in the world
nepeknageHo Ttak Carlsberg — mabyms,
Halkpawe nueo & cgimi. Y ubOMy
npuknagi 36epexeHa d¢opma croraHa,
ane cnoso lager 3amiHUNM Ha rnuso,
OCKiflbKM lager Ha no3HaYeHHA CBITNOro
nMBa y Hac Mamxe He 3yCTpivaeTbCs.

5. Pesisia nepenbavae CTBOPEHHHS
abconoTHO HOBOTO TEKCTY npwv
30epexeHHi opuriHanbHUX Bigeo- Ta
oTomaTtepianis. La  cTpaTeria €
PU3MKOBAHOK, OCKiINbKM dpoTomMartepian i
TeKCT MawTb BiATBOPKOBATU  €AUNHUN
peknaMmHun KoHuenTt. PeknamHuin cnoraH
Sprite B opwuriHani 3ByunTb Obey your
thirst, Lo cKnagHo nepeknacTtmu
OykBanbHO, TOMYy HaMm 3HanoMui BapiaHT
He O0Oau cobi 3acoxHymu. [lepeknap
peknamMmu npanbHoro nopowky Persil Pa3
lNepcin — 3aexdu [Nepcin MOXHa Ha3BaTn
He 30BCiM BAanuMm, TOMYy WO 30BCiM
BTPaAyYyeHO no4aTkoBe 3HadeHHs Persil
Washes Whiter.

AHanisyo4n KOXHY 3 n'aTu
BULLIE3ragaHux cTpaTerin MoxHa 3pobutn
BMCHOBOK, LLIO KOXHa 3 HWUX Ma€ CBOI
nepesaru Ta Hegoniku. MNepla cTpaTeris —
BiCYTHICTb nepeknagy — He 6yae
3pO3yMIfIOK0 BCIM TUM, XTO He 3MOXe

npoynMtatm Ta CNPUMAHATU 1T MOBOHK
opwuriHany. Yy APYrin cTpaTerii
3ano03n4eHHs BMKOPUCTOBYHOTLCS

NO3UTUBHI acouiauii KpaiHn-BMpoObHUMKa,
WO TakoX He € OyXe BOanMm MeTonoMm,
TOMY LLIO Pi3Hi HaUil MaloTb CBOK KapTUHY
CBITY Ta CNpunMarTb pedi MNo-pi3HOMY.
lMoBcAKOEHHI Ta O4YeBUOHI pedi B OOHIN
KpaiHi MOXyTb OyTn Taby B iHWIK. TpeTs
cTparteria (MpsMUN nepeknag) Takox Mae
CBOI HedonikM, TOMY WO MPSMUNA
nepeknag He 3gateH BiOTBOPUTM MOBHY

€MOUHY KapTUHY OpUriHanbHOI pekramu.
UeTBepTa cTpaTteria agantauii € HanbinbLu
BOANOK, OCKinbku 36epirae Bce, WO
BUPOBHMK Baxkae QOHECTU A0 CnoXuBaya,
TO6TO 3anuuiae HEe3MiHHUM
doTtomartepian, ane agantye TekcT nig
CBITOrMSAO Ta MeHTaniTeT CnoXuBadis
iHLWOMOBHUX KpaiH. [1'aTa cTtpaTerisa pesisii
AyXe Ccxoxa Ha JeTBepTy, ane i
BiAMIHHOKO pPUCOK € UINIKOBUTO HOBa
nogaya peknamHoro TekcTy. [onoBHUM

HegosnikoMm uiel cTtpaTerii € Te, WO
iHOpMaTUBHICTL  nepwlofxepena €
MOBHICTIO BTPayeHol0. Mepeknapav

BUKOPUCTOBYE nNuLle ige peknamu Ta
CTBOPKOE 30BCIM HOBWW CrioraH, SIKUW B
OaraTbOx BMMNagkax He B 3MO3i BigTBOPUTU
BCIO CYTHICTb OpUriHanbHOI peknamu.
[Mepeknagay nepLio4eproBo NOBUHEH
obpaTtu BigNoBigHY cTpaTerito nepeknaay.
HaBiTb npsamun pgocniBHU nepeknag
MOXe Hanbinblw BAano nepegaTtn 3MmicT
Tekcty peknamu. OfHiEl0 3 TFONOBHUX
3ajad nepeknagada € BIPHO 3pO3YyMITH
3MICT peKflaMHOro TEeKCTy Ta MnpaBWUSIbHO
obpatn cTparerito nepeknagy. 3a Uuiel
YMOBU nepeknagad oTpumac agekBaTHUN
nepeknag, 3po3yMifiui CroXXnBayesi.
AHaniz ocobnmMBocTen CTPYKTypu Ta
CKNaoBMX PEKNaMHOro TEKCTY CBIgYUTb
npo Te, WO peKfiaMHi TEKCTU MICTATb YiTKi
akTU4Hi  OaHi, BWYEpPrnHO BUKAAEHI
3a4ns TOYHOro PO3YMiHHSA X 3MiCTy. 3MicT
i doopmMa peknamHuX TeKCTIB MiAKOPEHi
rOSTIOBHiN MeTi - BUKITMKaTU
3auikaBreHiCTb TOBApOM 4YKM MOCHYroto.
BipHo nobynosaHun peknamHuM TeKCT
npuBepTae yeary cnyxada abo 4vMtaya Ta

BUKIINKAE DaxaHHs npuabaTtu
peknamoBaHun ToBap. [1o BiAMIHHMX puUc
BOANOl  peknaMmm  MOXHa  BigHECTuU
rapMoHinHe noeaHaHHA OCHOBHOI
peknaMmHol igei 3 TuMmm  3acobamu

BUpA3HOCTI, €Ki uin igel BignosigatoTb
HarKpawuM 4YMHOM. 3HanmgeHa €eauHo
BipHa TOHamnbHICTb pekrnamMHoro
3BEPHEHHS BUAINSIE NOro cepen iHLWNX.
PeknamHum TekcT MicTUTb Yy cobi
Linumn pag €KCTpaniHrBiCTUYHMX

O . I. Cudopyk, K. C. Aauyk,
«International journal of philology» | «MixkHapoaHuit dinonoriuHuii yaconuc» Vol. 10, Ne 2, 2019

73



Translation Studies.lepeknaao3HaBcTBO

KOMMOHEHTIB i ageKkBaTHO CrpUMMaETbLCA

32 YMOBW  IXHbOrO  FrApMOHINHOro
noegHaHHa. Len daktop pgossonse
nepeknacTtu pekrnamMHun  TekcT i3

HanbinbLUOO ePeKTUBHICTIO. Woro
3asBM4yan [OCNIBHO He nepeknagawTb,
TOMY WO TOAi BiH BTpayae 3MicT i cuny
csoro BnnuBy. [Npn nepeknagi peknamHux
TEKCTIB BPaxoBYIOTb €TUYHI Ta
ncuxonoriyHi  ocobnmBoCTi  cnoxusaya,
crieumdiky MOBW Ta KyrnbTypy KpaiHu, SKin
BOHM  npu3HayeHi. Bubip  cnocoby
nepeknagy 3anexunTb HaBiTb Bif
NCUXONOTrYHUX ocobnueocTen
nepeknagada, woro ynogobaHb Ta
NPUXUITBHOCTI 0O NEeBHOI NiTepaTypHOI
Tpaguuii.

Y noLuykax opuriHanbHUX n
edeKkTMBHUX BUpaxanbHux 3acobis vy
peknami CnocTepiraeTbCA nosiBa HOBWUX
nekceM, WO CKNagawTbCA i3 4YacTuH
BigoMMX cniB W  ABNAOTb  coboto
nepekpyyeHi 4m nepepobneHi cnosa
aKTUBHOI  JTIEKCUKM. OOHUM  Takum
CcnocoboM CTBOPEHHSI HEOSoriaMiB €
3arno3nyeHHs iHWOMOBHUX nekceMm. BoHu
3a 3MICTOM | acouiatTMBHO 3B'A3aHi 3
ob'ekTom peknamum. 3aBpaHHA
nepeknagada BuKopuctatv npodecivHi
Ans nepefadi  KOMYHIKQTUMBHOI  (PyHKUIT
opuriHany.
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SPECIFICS OF TRANSLATING THE EXPRESSIVE MEANS OF ENGLISH
ADVERTISING MATERIALS
H.l. Sydoruk, K.S. Diachuk

Abstract. Sublanguage of advertising is part of the language structure, while having a
number of characteristic linguistic features that create the impression and imagery of
advertising texts. To create imagery, all possible means of language are used: specific
vocabulary, idioms, repetitions, allusions, elliptical constructions, unusual syntactic
structure, wide use of verbs. Translators of ads face significant difficulties in transferring the
pragmatic potential of the original. In particular, this is due to translating the facts and events
related to the culture of nations, different national customs and names of dishes, clothes,
etc.

Today's realities compel to translate advertising texts more attentively in terms of their
psychological impact on the audience. Ads contain clear factual data; are exhaustively
outlined and therefore accurately understood. When translating them one should take into
account: the purpose of the text, nature of the consumer, language qualities of the original
text, cultural and individual capabilities of language in cultural aspect of the consumer and
many other factors. The pragmatic function of the original text must be primarily preserved.
Translation is successful, provided that it has the same effect on the recipient as the original.
All language means that make advertising effective must be reflected somehow, mostly by
compensation, in translation. However, the pragmatics of the translated material should
necessarily coincide with that of original.

Each of five strategies has its advantages and disadvantages. The first strategy -
absence of translation — is unclear to all those who cannot read or accept it in original. The
second borrowing strategy uses positive associations of the producer, which is unsuccessful
method either, because different nations have their own picture of the world and perceive
things differently. Casual and obvious things in one country can be taboo in another. The
third strategy- direct translation - has its drawbacks, as it is not able to reproduce the
complete emotional picture of the original ad. The fourth strategy of adaptation is most
successful, since it retains everything the manufacturer wants to convey, that is, leaves the
photo material unchanged, but adapts the text to the outlook and mentality of foreign
consumers. The fifth revision strategy is very similar to the fourth, but its distinctive feature
is a completely new presentation of ads. Its main disadvantage is that the information
content of the source is completely lost. The translator only uses the ad idea and creates an
entirely new slogan, in many cases unable to reproduce the entire essence of the original.

Specifics of structure and components of ads text suggests that they contain clear
factual data, exhaustively described for the sake of clear understanding their content. The
content and form of ads obey the main goal - to cause interest in a product or service. A
well-constructed ad attracts attention and creates a desire to purchase it. Excellency of
successful ads can be attributed to the harmonious combination of the main ad idea with
the expressive means that reflect it the best. The only true tone of ad found distinguishes it
among others.
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Ads contain a number of extra-linguistic components and are adequately perceived in
case of their harmonious combination. Literal translation is rarely used, as ad loses its
meaning and power of influence. In translating ethical and psychological characteristics of
the consumer are taken into account, as well as specific language and culture of the country
to which they are intended. The choice of translation method depends even on the
psychological characteristics of the translator, his preferences and attachment to a certain
literary tradition.

In search of original and effective means of expression new lexemes, consisting of parts
of known words, representing the distorted or reshaped words of active vocabulary emerge.
Another way to create neologisms is to borrow foreign language tokens. By content and
association they are connected with the ad object. Translator's task is to use all professional
skills to transfer the communicative function of the original.

Keywords: expressive means, advertising text, English inclusions, borrowing, direct
translation, adaptation, revision
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