system relations with other similar units of the terminology system, when both
unambiguousness and independence from the context are considered as secondary
features of the term.

Among the main difficulties in translating English terms into Ukrainian is the
discrepancy in terminology, as well as the discrepancy in the lexical-grammatical,
morphological and phonetic structure of these languages. The translation of scientific and
technical terminology is associated with many difficulties and requires the use of
appropriate translation strategies. The most common strategies for translating terms are
transcription and transliteration, loan translation and descriptive translation. These
methods of translation provide maximum logic, accuracy, conciseness and objectivity that
constitute the universal style features of the scientific and technical field.

Keywords: translation, scientific and technical style, term, English language,
Ukrainian language
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CTUNICTUYHI ®©IF'YPU B TEKCTAX COLIANIbHOI PEKINTAMU
AK 3ACIB NCUXONIHIBICTUYHOIO BIMJINBY

0. l. BYFTANOBA, kepiBHUK CeKTOpY iH(POPMaLIiiHO-MEeTOANYHOrO 3a6e3neyeHHs
HaBYalbHO-MEeTOAMYHOro Biaainy,
HauionanbHa akademisi KepieHuUx kadpie Kynbmypu i Mucmeyme
E-mail: kbugajova777@gmail.com
ORCID: 0000-0002-2084-3457

AHOomauis. Tekcmu coujasibHOI peknamu Marme 30ilicHr8amu po2Ho308aHuUl
ensue Ha peuyurnieHma 3a O0MOMO20K BUKOPUCMAaHHS 0OMEXEHOI KirlbKOCMI JIEKCUYHUX
3acobie, sKi Maromb MpuUBepHymuU U020 yeacy C80€H HEe38UYHICMI, eMOUilHicmo ma
obpasHicmro. Llid memi nidnopsidkosaHi  cmunicmuyHi - ¢bieypu,  OOCIOKEHHS
3aKOHOMIpHOCMeU suKopucmaHHs sKux 6yode KopucHUM Orisi eupobrieHHs1 pekoMeHdauiu
CMOCOBHO OOUINTbHOCMI 8XUBaHHS MEeBHUX CMU/ICMUYHUX Mpuliomie y mekcmax
coyianbHOI peknamu, wo U 3yMoe/iie akmyasnbHicmb cmammi. Mema cmammi —
suseumu Haubinbw yxueaHi 8 meKkcmax couiasibHOI peknamu cmuricmuydHi ¢iaypu, SKi
y8UPAa3HIMb peKnamMHe MOo8s/eHHs. Pesynbmamu ma eucHoeku. 3a 00romMozoro
3a@2anbHOHaykosux Memodie aHanidy ma cuHme3y ©6yno ideHmugikoeaHo maki
cmunicmuyHi - fputomu (e ceaMeHmauis  pekrnaMHo20 —meKkcmy;  ceMaHMUYHI
rpomucmassieHHs; KOMYyHIiKamu8He MO8YaHHSs; epaghidyHe KoOy8aHHsI eepbaribHOI
iHgbopmauii; epa cnig; noemop; 3acobu KoMidHO=20; arosis; diasioe, Mnosinoe; sipwosaHa
gopma) i docnidKeHO HYacmomHICMb iX 8UKOPUCMAaHHS 3@ makuMu murnamu coujasibHoi
peknamu, siK: pekrama 2apMoHi3auil MioOUHU SIK YrieHa Cycriiflbcmes, pekrnama a2apMOHi3auji
Mi)KOCOBUCMICHUX CMOCYHKI8, peKnama 2apMOoHi3auji cmaeneHHs noOuHU 0o O0eKinns ma
peKnama 2apMOHisauli camoi mtoOUHU SK ¢hidu4HOI ma OyxosHoi uiHHocmi. lMepcrnekmuesu.
Ockinbku 8 npobnemamuuyi niH28iCMUKU mekKcmy, 30Kpema U couiaslbHOI pekramu, He
MOXHa 8uldinumu OKpemMo MO8HUU | rcuxono2iyHul acrnekmu (fNcuxiyHi npouyecu
gepbanisytombcs Yepe3 MO8y ma 3yMO8/IeHI 81/IUBOM Crioga Ha ceidomicmb peyurnieHma),
a Memor peknamu € 30ilcH8amu npsMUl 4u oriocepedkogaHuli ricuxosiHegicmuYyHul
eriug Ha IroOUHY, rnpoepamysamu ii Ha BUKOHaHHS nesHux 0Oil, mo pe3yribmamu Haulo20
00cCrliOXeHHsT MOXymb 6ymu nidrpyHmsm Orns  nodasbuwux HaykKoeux po3poboK 3
npaamariiHagicmuKu peKriaMHO20 meKcmy.
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Knroyoei cnoea: mekcmu couiarnibHOI peKrnamu, cmusnicmuyHi ¢bicypu, ceameHmauis
meKkcmy, CeMaHMUu4Hi pomucmaesieHHsl, KOMYHikamueHe Mog84YaHHs, 2pacghiyHe
KoOysaHHsi eepbasibHOI iHGhopmauii, epa cnig, noemop, 3acobu KOMIYHO20, aslto3is,
npaamariiHagicmuka peKriaMHO20 meKcmy.

TekcTn couianbHOI peknamm — ocobnmMBMIA NPOAYKT MOBIIEHHEBOI AisiNbHOCTI, WO
Ma€ 30iINCHIOBATM MPOrHO30BaHWW BMNSIMB Ha peuunieHTa 3 MeTOK rapMoHi3auil
NOOUHKW, Hacamneped, SK 4neHa cycninbctBa. | gocartu uiei metTu noTpibHO 3a
AOMOMOro0 BUKOPUCTAHHS OOMEXEHOI KiNlbKOCTI NEeKCMYHMX 3acobiB, WO 3yMOBIEHO
ocobnuBOCTAMM peknamm K KaHpy. [ocArtm uUbOro MOXHa 3a YMOBW, SKLLO
BepbanbHe HaMOBHEHHS colianbHOI peknamMuy MpUBEPHE yBary peuunieHTa CBOEKD
HE3BUYHICTIO, eMOoUirHiCTIO Ta obpasHicTio. Llin meTi nignopsgkoBaHi CTURNICTUYHI
dirypu, ki € 0300600 MOBIEHHSA 3aranoM i peknamHOro 3okpema. [ocnigpKeHHs
3aKOHOMIPHOCTEN BUKOPUCTAHHSA TakKuMX MOBHUX 3BOpPOTIB Oyde KopucHuUM Ans
BUPOOMEHHA pekoMeHAaUin CTOCOBHO AOUINbHOCTI BXWBAHHA MEBHUX CTUMICTUYHUX
NPUNOMIB Y TEKCTaX coLiarbHOI peknamu, Lo 1 3yMOBIIHOE aKTyarnbHICTb CTaTTI.

AHani3 ocTtaHHix pocnigxeHb i ny6nikauin. OcobnMBOCTI BUKOPUCTAHHSA
CTUNICTUYHUX Piryp y MOBMEHHI BMBYanu 6arato niHreicTiB, 3okpema T. O. AHoxiHa [1],
|. P. BuxoBaHeub [2], T.E.[piHGepr [9], M.C.Oyouk [3], JI.I. EpbomiHa [4],
l. K. Kobskosa [5], K.B.KoHanuxiH [9], T.M.liswnup [6], JI.I. Maubko [7],
O. M. Maubko [7], O. M. CugopeHko [7], B.B.YuenoBa [9], C.O. lWsa4ko [11],
C. O. Wowmosa [9], C. B. Xap4eHko [10], B.[. WunHkapyk[12] Ta iH. [1poTe CTURICTUYHI
NPUMOMM TEKCTIB caMe coujiaribHOI pekrnamMn SOCiAKeHO HeOCTaTHLO.

Meta cTaTtTi — BMABUTM HaMbBinNbll YXuUBaHI B TEKCTax couianbHOI peknamm
CTUNICTUYHI Goirypu, siKi yBUPa3sHIOTb peKNaMHe MOBIIEHHS.

Y pesynbTati gocnigpkeHHs Byno BMKOPUCTAHO MeTopn SAKICHO-KINbKICHOro aHanisy
peKriaMHUX TEKCTIB Ha HasIBHICTb CTUMICTUYHUX Piryp, 3a 4ONOMOrol MeToay CUHTE3y
OTPUMaHi pe3ynbTaTth y3ararbHeHO Ta KfacudikoBaHo.

OaHuM 3i CTUNICTUYHMX MPUAOMIB, WO HaJa€e couianbHi peknami AnHamiamy, €
cerMeHTauisi pekslaMHOro TeKCTy 3a 3Ha4YMMICTIO Ha OKpeMi cnHTarmu. BiH nonsrae B
TOMY, WO CrOBO, CMOBOCMOMYYEHHS YM YaCTUHY pPEYEHHSA (CEermMeHT) BUAINSATb B
OKpeMe BUCIIOBMNIOBAHHS KPanKow, TPMKpankok abo 3HAaKOM OKIIUKY.

Hanpuknag, BUKOPUCTAHO MPUMOM CermMeHTauil B TeKCTi peknaMmun rapmoHisauil
camoi NIANHN 9K LHHOCTI, Ae MAeTbCa Npo 3amicHy Tepanito: JeHb He3asexHocmi.
llJ]oOHs 3amicHa mepanis Oae Bam c¢e0600y ma He3anexHicmb 8i0 iHeKUilHUX
Hapkomukie (TYT BUAINEHO B OKpeMe BUCITOBIOBAHHS CTiKE CNOBOCMOMNYYEHHS).

MowmpeHnm Takui MNpUAOM € B pPeknami rapmoHisauii noguHn sK  4dneHa
CycninbCTBa, a caMme B peknami npoTu kopynuii Xabap. Biduyt kpoe «HebecHOi comHi»
Ha C80iX pyKax CEerMeHTOBaHO OAHY fleKceMmy.

ABTOPUTETHOCTI pPEKNamMHOro racra MOXe CrpuaTv nignuc nig HUM BigOMUX
nwogen. NMpuknagom moxe criyryBaTtu cepis peknamu npotun CHIOy: He dad CHILy
waHc. [aodsa Xopa; He dau CHILy waHc. ObizHaHicmb — mili 8ubip. [leHuc ma IHHa
CunaHnmbesu.

HasBHICTb Yy CMMCIIOBOMY HaMOBHEHHI MOBHWX OLMHWLbL COUianbHOI peknamu
OMO3ULINHUX KaTeropi, CeMaHTU4YHUX NPOTUCTaABIMEHb OXWUBIIOE TEKCT. Hanpuknag,
y peknami 3pobu csili eubip! LWLleudkicmb abo Xummsi 3a KOHTEKCTOM Ilekcema
weuodKicmb HabyBae ceMu ‘CMepTb’ i € aHTMNOAOM nekcemi xummsi. Y TekcTi Byob-
Xmo Moxe 3axeopimu, odyxamu Moxe KoxeH! SyrnuHumo my6epkynbo3 8 YKpaiHi!
BepbanisoBaHO ABa MPOTUCTABNEHHNA: OyOb-XMO — KOXEH, 3axeopimu — o0yxxamu.
IMAniunMTHE nNpOTUCTaBNEHHS HasiBHE B peknami Y mebe € ceos KpaiHa. He
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po3amiHroticsi [Ha 4yxy — O. B.]: 3 KOHTeKCTy Bepbani3yroTbCsl ONO3ULINHI NIeKceMU €805
KpaiHa — dyxa. CeMaHTUYHUIA KOHTPACT NiACUeHOo 3a A0ONOMOIoK 3anepeyHol YacTKuy,
NPOTUCTaBHUX CMOMYYHUKIB Y peknami YkpaiHeyb He 8 OOKymMeHmi, @ miriom i dywero!,
Lobpe 8 e2ocmsix, a edoma cano ceixe; Y Hac makoz2o Hemae [Elicherniegoi gexi —
O. B.], anne mu nrobumo ceoro YKpaiHy.

KoxxHe peyeHHs B pekrnami naTpioTMYHOro cnpaMyBaHHA, O3BYy4YeHin borgaHom
CTynkow, MICTUTb NPOTUCTAaBIIEHHS, WO CTBOPKOE edpekT rpagauii: S 6ayus eesiuyHy
AMa30HKy, arne rnodux y MeHe repexorioe 8i0 CrokiuHoi eenu4yHocmi [Hinpa. A
criyckaecsi 8 Haukpacusiwi nedepu AMepUKU, ma 80HU He 3aqyaposymb mak, SK
eanepes ka3ok y Mapmyposit nedepi. 51 6ye y JIoHOOHCLKOMY mayepi, arne CripasxHro
Miub 51 8i04yearo 8 cysopux sexax JlyubKo2o 3aMKy.

[MoeaHaHHA KOHTPACTHMX MOHSATb B OAHOMY BWCAOBMIOBaHHI MPOAYKYE HOBY
CMMUCIOBY SAKICTb, CTBOPHOE HECMOAiIBAHUN EKCMPECUBHUN epekT y TeKCTax couianbHOI
pekrnamu: YkpaiHa 6e3 ykpaiHuyie — Hemoxriuga, Bidxodu 6ysaromb Oyxxe KopucHi; Bid
cripasxHb020 3a0080J1eHHS He bysa€ paKy /1e2eHb.

o6 3anobirth MOHOTOHHOCTI W TaBTOMOrii Ta HagaTW pekramHOMYy Mocuny
€KCMPeCUBHOCTI, 3aCTOCOBYHOTb «3acobOM eKOHOMIl (Pi3NYHUX 3ycurb i cneuudivyHoro
‘ckoponucy”» — NpPoONycKku cniB, CroBocnosnydYeHb 4u uinmx pedeHb. C. O. LLeayko
Ha3MBae Take 4BuLLE HEOMOBMEHUMU CceMaHTU4YHUMKM nyctotamu [10, c. 154],
CEMaHTMYHE HAMOBHEHHSA SIKMX MOXHa BiAHOBUTU B KOHTEKCTI. T. O. AHOXiHa Ha3uBae
Taku NPUMOM KOMYHIKaTUBHUM MOBYaHHAM, LWLO, «9K HeBepOanbHa Ais KoOMyHikau,il,
no3HadeHa HyNbOBUM [EHOTATOM, KOPENe 3 rpadiyHMMmM 3HakaMm Ha NUCbMI Ta
HOMiHaUisiMu-Bepbanisatopamm B YCHOMY Ta MUCEMHOMY MOBMEHHI» [1, c. 24-25].
Hanpuknag, y peknami rapMoHidauii mixocobucTticHux ctocyHkiB CripaexHit e00iu
KopucmyembCs ... NPONyLLEHO 0B’eKT, Ha KU NOLUMPIOETHLCA Aid, NpOoTe NOro MoXHa
BiOHOBUTM Yepe3 Bepbaniszauito 306paxeHHs nacka 6eanekn. AHanoriyHi npuknagn B
pekriami rapMoHisauii cTaBneHHs NAnHK 00 A0BKINNA He meid (nponyleHo geHoTtar
CBMHSAYMM M’'atadvyok)? Bukudal cmimms 8 ypHy, a He i@ Hoau Ta B peknami
rapMoHisadii caMmoi noanHn sk LiHHocTI Nepwa — ... (BUKypeHa curapeta). 15 pokig —
3anexHicmse. 20 pokie — 3y6Hul Harnim. 30 pokige — supa3ska. 40 pokie — imnomeHuis. 50
pokie — pak. 60 pokie — cmepmb y 60 pokie.

3amicTb cniB y TekcTax couianbHOl peknamu 3aans LWBUALIOrO OeKoA4yBaHHSA
peunnieHTOM peknamHol iHopMadil iHOAI BUKOPUCTOBYIOTL rpadpiyHi 3HaKK, Hanpuknaz
MaTemMaTU4HUMM CMMBON = , WO Bepbani3yeTbCcsa K dopieHroe:. 3atidew Ha kagy? Cekc =
npesepeamus. He dau CHILy waHc!

[MpuMHUMN MOBHOI E€KOHOMII 3acTOCOBaHO B peknami, [e 4YacTuHy iHdopmauii
NOTPIBHO AekoayBaTy i3 306paxeHHs: Mo2o mamo i mama nuniu nueo... (CnoTsopeHe
o6nnyya mantoka); lNpasuribHe pilueHHs (ankoronb BUNMBaKOTb B YHITa3).

OgHMM 3i CTUNICTUYHKUX 3acobiB TEKCTOTBOPEHHS couianbHOI peknamu € rpa cnis:
BOHa NMpuBepTae yBary peuunieHTa, CTBOPHOE KOMIYHO-CaTUPUYHUIA e(PeKT i 3arocTproe
CMPUAHATTA CEMaHTUYHUX OCOBMMBOCTEN MOBHUX OOMHMLbL PEKNaMHOro Tekcty. Y
couianbHin peknami BUABNEHO Taki cnocobu rpu 3i croBamu:

—  3aCTOCYyBaHHS fleKCEM Yy HEeBaCTUBOMY AN HUX KOHTEKCTi: HadsieHu cekc,
Kosu 3aliMaewcsi rnpe3epsamuesom,;

— obirpaBaHHA nosnicemii MOBHUX OOVMHWUbL. 3ramal cuzapemy, iHakwe 60Ha
3namae mebe; 300poeo xumu 300p080; 3amicHa meparnis — Ue He3arexHicmb
3amMicmb 3arexxHocmi;

—  MapagoKCU CYMKEHHS, Yy SKMX MPUCYAOK 3anepedye nigmet: [isyuama He
mromsb. [MTromb He disyama;

54



—  3MmiwyBaHHA cTuniB: [lam’smka 6e3r1e4yHo20 c8sIMKy8aHHs. ... [OpiHHSA
nrodeeKux cepdeub nompibHi bozosi binbwe, HiX rnoxexi 8i0 odceKoi Hedbarocmi...
HepxxasHa iHcriekyiss mexHo2eHHOI be3neku YkpaiHu (y LbOMY BWUNaAKy nNOEAHaHO
oQoiLiHO-AIN0BUI | KOHAECIMHMIA CTUNI).

PutopnyHa cpirypa noBTOpPY B peKknamMHOMYy MOBIEHHI 3abe3nevye ceMaHTUYHY
€0HICTb TEKCTY Ta BMKOHYE, KPiM KOMMO3ULINHOI, (PYHKLiI0 €KCNPecnBHOro BUAINIEHHSA
Ta nigkpecneHHs. Ha 1 3HaveHHi B npoueci nepekoHaHHA BkasysaB [. . [Novenuos,
akun, uutytoum crnoea [. JleboHa, 3as3HayaB, WO B pe3ynbTaTi MOBTOPEHHS iges
BKOPIHIOETLCA Y CBIAOMOCTI peLunieHTa HacTifIbHO MILHO, WO 3ro4oM CNpUMMaeTbCa AK
posefeHa ictuHa [8, c. 199]. I. P. BuxoBaHeub MNOBTOP iAEHTUDIKYE $IK NEKCUKO-
rpaMmaTuyHUin 3aci® BUAINEHHS KOMYHIKATUBHOIO LEHTPY BUCIOBOBAHHSA. [2, ¢. 154].
3a Bu3HayeHHaM T.JliBLWMUb, NOBTOPU € BWUOOM EKCMAMNIUMTHUX BHYTPITEKCTOBUX
3B’a3kiB [6, c. 200]. BuginstoTb TIEKCUYHNIA, rPaMaTUYHUIN | CEMaHTUYHUIA BUON NOBTOPY
[4, c.166]. Y couianbHin peknami HasiBHi BCi Moro Buawn. Hanpuknag, NeKCUYHWUN
(NOBTOPEHHA OfHaAKOBMX ChiB) i rpaMaTUYHUA (MOBTOPEHHA CUHTAKCUYHOI CTPYKTYpU
peyeHb, siKi CKnagarTb TEKCT) NOBTOPU BUKOPUCTAHO B TekcTax: Yucmuu nic! Hucma
nnaHemal! Lacnuei dimu! (pedYeHHA B peknami rapmoHisauii cTaBneHHs 0O AOBKINNS
OLHOTWUMNHI — OAHOCKIAaAHI Ha3uBHi); JKoOHe 3arnisHeHHs He eapme 300p0o8’s OUMUHU.
3mMeHw weudkicmb! 3meHw pusuk! (y peknami rapMoHisauii MiKOCOBUCTICHUX
CTOCYHKIB 4aCTMHa TeKCTy CerMeHToBaHa Ha OJHOCKMNadHi O3HayeHo-0CcoOOBI
pedeHHs). [MoBTOpeHHs chiB y UMX TekcTtax 3abesnedye egHicTb TeMu i € 3acobom
BEpPTMKaNbHOroO 3B’A3KYy BCbOro TeKCTy [6, c. 197]. CemMaHTU4HMIA NOBTOP 3afdisiHO B
peknami rapmoHi3auil cTaBneHHsa NIOAWHM OO0 OOBKINMA 3a AONOMOro CEMaHTUYHO
CXOXWMX CKINAaOHWKIB — KOHTEKCTyarnbHUX CUHOHIMIB: MoxHa s 6ydy meoim Opyaom?
Bizbmu cobaky i3 npumynky! LLlenneni, cmepunizogaHi, 300po8i ma euxoeaHi — 80HU
yekaromb Ha mebe. «Kapkac» TekcTy nobynosaHo Ha obpamrieHHi B peknami CHI —
HeesuJsikoeHa xeopoba. [Nlam’simatime! CHIL] — HeeunikoeHa xeopoba, Takuin NpuUNnom
CTBOPIOE epeKT HaBilOBaHHS, KONMW TBEPKEHHS HA NOYaTKy pPeKrnamMHOro TekcTy npo Te,
wo CHI — HesunikoeHa xeopoba, CIPpUNMAETLCS SIK Take, Lo MOXHa nigaaTn CyMHIBY,
a NOBTOPEHHS NOro B KiHUi — SK Take, Wo € 6e33anepeyHumM hakToMm.

€. |. HeBuubka BMAainse NoBTOpM 3MICTy Ta MOBTOpU popmu [umT. 3a: 6, c. 195].
Mpuknagom noOBTOPY 3MICTY MOXyTb Oyt [OBa TeKCTU peknamu rapmoHisadii
Mi>KocoBucTicHUX CTOCYHKiB: 1) Hi Hacunscmay y cim’i! CunbHi He obpaxaroms. [Jasal
pasom! i 2) AniHa LllamepHikoga — YyemrioHka ceimy ma €gpornu 3 60kcy. 5 mepnso
3apadu nepemoeau. A mu? LJoOHs mucsdi XIHOK riomeprnarome 8i0 OOMaWHb020
Hacurnibecmea. Cmon HacusnibCmey — HayioHaslbHa KaMraHisi.

[MoBTOp POPMU SIK CBOEPIOHMA MOBHMMK LWIABMOH, 3a SKMM MOXHA ideHTUdIKyBaTu
opraHi3adito-3aMOBHMKa Ta LWBKALLE YCBIAOMUTU nparMaTu4Hy MeTy 1i peknamu, LLMPOKO
BUKOPUCTOBYIOTb Y peKnami rapMoHi3auil NMioguMHM 9K YreHa CycninbCTBa, Hanpuknag
peknami gepxasHux opraHiB: 2001 poky y 6 TekcTax coujanbHOI peknamun [JepxaBHoi
nogatkoBol agmiHicTpauii B micti Kuesi nosToptoBaHuM pparmeHToMm 6yB S rpocmo
crinamug nodamku; 2002 — Bu crinadyeme rnioGamku, momy wo... (4 tekctn); 2003 —
lNodamku Ha eapmi xumms! (4 Tekctn); 2005 — A yecHo crinadyro nodamku (6 TeKCTiB);
2008 — Teoe matibymHe — y meoix pykax. Jlezanidyl 3aprinamy! (4 TekcTn).

Taki CTURICTUYHI NpUNOMU, K TYMOP, iPOHIS Ta caTupa He4yacTo BUKOPUCTOBYHOTb
y TEeKCTax couianbHOI peknamu, OCKIfbKW Takun >XaHp nependadvae nigkpecrneHo
noByanbHMM TOH. [lpuKNagoM ryMOPUCTMYHOIO TEKCTY 3 BUKOPUCTAHHAM CrliB Y
HEBMACTUBOMY A9 HUX KOHTEKCTI W, BiANOBIAHO, NOSBOK B TEKCTI KOMIYHOIO edekTy
MOXe CnyrysaTu pekrnama 3a 340poBui cnocid xutts: KypiHHsa! Midicmepcmeo
OXOPOHU 300p08’si roriepedxae: CMepmb 8i0 paKy JieeeHb MOXe HeaamugHo
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ennuHymu Ha Bawe 30opoe’s. Le npuknag «M’akoi» peknamu. [lopiBHAAMO
nonepeaHin TEKCT 3 HACTYMHUM, TeX aHTUTIOTIOHOBOro crnpsiMyBaHHs: Ceim Hi4o2o He
gmpamumb, SKWO mu rfnomMpew MorioOuM ei0 paky 2opra ma sie2eHb. Tu X He
nompibeH Hagimb cobi. TyT MaeMO NpuKnag «KOPCTKOI» peknamu, y siKil BAKOPUCTaHO
capkasam — TakuMih 3aci® KOMIYHOCTiI, B OCHOBIi SIKOFO IE€XWUTb pi3ke, HEenpuKpuTte
OrofieHHs HeraTmBHuX aBul,. Capkasm §K CTUNICTUYHWA 3acid HasiBHUA | B peknami
KypiHHs ebusae: Mo30K. Hasaexodu... (OOKIH npornoHye 3pobuTtn crtonuuero YKpaiHu
Xapkis).

TekcTn couianbHOI peknamu, OOUINbHO «iHTEerpoBaHi 3aranbHOK nparMaTUyHO
CMPSIMOBAHICTIO peani3yBaTu TyMOPUCTUYHUN edeKT, akTyanidyBaTu >KapTiBnusy,
HecrnodiBaHy i HeTpuBianbHy iHdopmauito» [5, c¢. 85], 3mincHO0TL NOTPIGHMI
eHepreTUYHNN 3apsa Yepes3 eKCNpPecuBHICTb BUPaKEHHA N iMNMILUTHUMA CMUCH, SKUW
noTpibHO AekodyBaTW 3 KOHTEKCTY. Takow € peknama, MnoKNukaHa BWXOBYBaTH
naTpioTnam: € epix, ma cmudHo nornoei ckazamu. YkpaiHyi 60206053Hi (306paKeHHs:
congartn Ha TaHKy).

Y couianbHin peknami HasBHI NpukNaguM BUKOPUCTaHHS anto3ii. Hatak Ha Bigomy
peknamy pagaHcbKoro nepiogy Thi 3anucasicsi 006pogosibyemM? MaemMo B pekrami, Lo
nponarye abannvee cTaBneHHa [0 npupoaun: Tu npubpae nicnsi cebe y nici?!
Jlicosuk. Peknama npoTu ankoroniamy Teepesa YkpaiHa — Hawe ceimsie matibymHe
neperykyetbCcd 3 JIO3YHIOM pagsHCbKoi enoxu Xau xxuse KOMYHI3M — ceimrie
MalibymHe ecboe20 firodcmea! Y peknami rapmoHisauii CTaBneHHs NognuHu 4o AOBKINNs
NPOLUNTOBAHO AOCIIBHO pagsHCLKUA OEBI3 Y CydaCHOMY KOHTEKCTi Yucmo He mam, Oe
npubuparoms, a mam, 0e He CMimsmep.

AHanorito go psigka 3 Bigomol nicHi Omutpa [laBnuuka «[lBa KONbopu»
BMKOPUCTAHO B peknami, Wo nponarye AoHOpCTBO: YepeoHe — ye 1roboes. 14 yepsHs
— BceykpaiHcbkuli 0eHb OOHOpa Kposi. BbyduHoKk Oums4oi meopyocmi, napK iMeHi
T. LLlesyeHka (M. JIbea Toricmoezo) 3 10.00 do 16.00.

[Mpucnig’a 3acTocoBaHO B peKknamMHOMY TeKCTi, L0 MOKAWKaHUA BUXOBYBaTU
naTpiotmam: «— Tamy, a YoMy KaxXymb:. OOUH @ mnosni He 80iH?» — «bo, wob
nepemoamu e8opoaie, nompibHa apmis». — «A mu niwoe 0o apmii, wob 6opomuck 3
gopozamu?» — «5 niwoe 0o apmii, wob 3axucmumu mebe, mamy, Hawy 3emso, Wob
mu 3pocmasia wacrnugor y einbHitl kKpaiHi»... [LianoriyHa ¢Qopma BepbanbHoOI
B3aeMopil NnepcoHaxiB L€l pekrnamMmu Hagae iv gpamaTtnamMy Ta AuHamismy.

Moninor y peknamHOMY MOBJEHHI MOCUMIOE €MOLINHY CKNagoBy peKnamMHOro
nocuny. lNpuknagomMm € TeKCT pekramu, Lo 3a0X04vye 3axuliaTu CBOK KpalHy: «5
crnnadkoemeupb Haukpawux 6ouosux mpaduuil». — «5 nuwarcb C80EH (hOPMOLO,
depxxasoto ma rnparnopom». — «5 3aexou eomoesul Oamu eidcid bydb-siKil 3a2po3i
GamekKigwuHi». — «5 Hikonu He 30amcsi». ... «5 cryxy kpaiHil» — «5 — yacmuHa
KOMaHOU». — «51 HIKonu He 30amcs». — «5 cryxy YkpaiHily — «5 cryxy YkpaiHily — «5
Cryxy YKkpaiHi!»...

CouianbHi peknamu, cTBOpeHi y opmi gianory uv noninory, iHogi BepbanisytoTb
ABOMa MOBaMW: YKPaAIHCbKOK Ta POCIMCbKOK — OfA CTBOPEHHS MCUXOEeMOLINHOro
KoHTpacTy. Ocb npuknaz peknamu, Wo nonynapusye ykpariHCbLKy MOBY:

—  BoHa Oyxe Kkpacusa, momy meHi nodobaemscs (OpaHk, [8iHes).

—  MunossyyHa, 4yydoea. BoHa 3axonsoroda (HYao, Kumad).

— A 6u cnyxas i criyxas ii 6e3 ynuHy (AHOpec, Lllseuisi).

—  Hapye cminbku emoujil. BoHa HesuyepriHa (TiepaH, BipmeHis).

—  Tlouemy xe Mbl Ha Heli He pa3aogapugaem? (XpucmuHa, YkpaiHa).

MoeaHaHO AOBi MOBM | B peknami 3a €OHiCTb yKpaiHuiB: BoHa 3i JIbeoga, a OH U3
HoHeuka. «Mu nosHatomunuce...» — «B nazepe O0emckom...» — «CmydeHmKa.
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Meduyrutiy. — «CriopmcmeH. 3a cmaburnbHocmby. — «3 nepwoao noansody...» —
«lMpocmo enobunuck...» — «Jlimo npodwrio...» — «KaxOblli 0eHb 3CEeMecCKU...» —
«dyxe cymyr...» — «[o ecmpeyu 8 Odecce...» — «3H08 po3cmagaHHs...» — «Tbl
ede?...» — «Ha MauidaHi. 51 He ka3ana HI mamy, Hi Mami». Bbipocnu cmeHsbl, caopenu
mocmbl. Cepue cmydums: gidrycmu, gidnycmu! Ho y nobumbix cepoue o0Ho. | 8
Hawid kpaiHi He 6’°embcs 8oHo. ([lamatomb cmiHy). Ham xumu e YkpaiHi! Kpim Toro, y
Lin peknami BWKOPUCTAHO BipwOBaHYy doOpMy, WO Hagae peKkriaMHOMY TeKCTy
PUTMIYHOCTI, cnpude Ti 3anam’aToByBaHHIO. KOpoTki peknamu y BipwoBaHin dopmi
HaragyloTb TEKCTU NS BUryKyBaHHs: [Masumu — kpacy i 30opoe’ss 2ybumu; Ankozorsib
rnepemaeoptoe /1t0OUHY Ha CKOMUHY.

Pe3ynbTaTtn. TekcT couianbHOI peknamn — ue gparMeHT eMOTUBHO MapKoBaHOI
MOBHOI KapTWHW CBIiTY 3 MNEBHUMW OCOBNUBOCTAMM B MiHMBICTUMHOMY OMOOPMIIEHHI.
Ycnix Takoro MOBJEHHS BW3HaA4ya€e HasIBHICTb peakuil peuunieHTa Ha MpomnoHOBaHY
iHdopmauito. [Jna uboro noTpibHO Hacamnepen NPUBEPHYTU yBary agpecaTa, Wwob BiH
3ax0TiB 03HAaMOMUTUCS 3 TEKCTOM coLianbHOI peknamun. 3 Lieto MeTO B pekfiaMHOMY
MOBJEHHI BUKOPUCTOBYIOTb MEBHI CTUNICTUYHI NPUAOMMU, SKi U 34IMCHIOTbL BMSIMB Ha
peunnieHTa couianbHOI peknamu:

1) cermMeHTauif peKnaMmHOro TeKCTy: Hanbinbll 4acTo 3yCTPiYaETbLCA B peknami
rapMoHi3aUil NauHM SK 4YneHa cycninbCTBa Ta rapMoHisauil camol NIAWHU  SK
di3nYHOI Ta YXOBHOT LiIHHOCTI;

2) CeMaHTU4YHi NPOTUCTABIIEHHSA: TaKMA MPUAOM MOLWMPEHUN Yy peKnami
rapMoHi3aUii NioguHU FK YneHa CcycnifibCTBa, rapMoHi3aLil caMmol NMIOANHU AK i3UYHOI
Ta QYXOBHOI LLiIHHOCTI Ta peknami rapMoHisauil CTaBneHHs NiogMHN 00 LOBKINNS;

3) KOMyHiKaTUBHe MOBYaHHSA: 3adikcoBaHO B  peknami  rapmoHisadil
M>KOCOBUCTICHNX CTOCYHKIB i rapMOHi3aLii CTaBfeHHs NIOANHN 00 AO0BKINNS;

4) rpacpiyHe KoayBaHHA BepOGanbHOI iHopMmauil: BUKOPUCTAHO B pekrami
rapmoHisauil caMol fI0ANHKU SIK LiIHHOCTI Ta CTaBneHHs 1l 4O AOBKINNS;

5) rpa cniB: Takun NpMMOM 3aCTOCOBAHO B pekriami rapMoHi3aLii camoi nianHn
SK LLIHHOCTI Ta MiXKOCOBMCTICHUX CTOCYHKIB;

6) noBTOP: 3ahikCOBaAHO B YCiX TMMNax couianbHOI peknamu;

7) 3acobu KOMiYHOro: BMKOPWUCTAHO B peknami rapMoHisauii camol foguHu sk
LiHHOCTI Ta 9K rpoMaasHNHa OepXKaBu;

8) anma3ifa: 3aCToCOBaHO B pekrnami rapMoHisaLii camol NIANHN SK LHHOCTI Ta SK
rpoMagsHuHa AepkaBu, a TakoX CTaBfEeHHSA NIOANHU 40 OOBKINNS;

9) pianor, noninor: 3acikcoBaHO B peknami rapMoHi3auii camol NONHU K
LLIHHOCTI Ta Sk rpoMafsHMHa AepKaBu;

10) BipwoBaHa dopma: HasgBHa B peKfiami rapMoHisauil camol NOUHU [K
LIHHOCTI Ta 9K rpoMadsHNHa gepKaBu.

BucHOBKU. HanmeHwe CTURICTUYHUX (hiryp BMKOPUCTAHO B pekrami rapMoHisauil
M>KOCOBUCTICHMX CTOCYHKiB, Oinbw ©Garatolo Ha XygoxHi 3acobu € peknama
rapmoHi3auil cTaBfieHHA NIOAWHM OO0 AOBKINAA, i HANWUPLWINA giana3oH CTURICTUYHUX
3acobiB 3aCTOCOBaHO y ABOX TUMNax couianbHOI pekramMmmn — rapMoHi3aLii caMmol NioanHK
SIK LLIHHOCTI Ta 9K rpoMagsiHuHa LepXXaBu.

MNepcnektuBn. Y npobnemaTtuui nIiHrBICTUKM TEKCTy, 30Kpema W couianbHoi
peknamMmmn, He MOXHa BUAINNTLA OKPEMO MOBHMUMW i NCUXOMNOrIYHUM acnekTn, 60 NCuxiyHi
npouecun BepbaniaytoTbCs Yepe3 MOBY Ta 3yMOBSEHI BMSIMBOM CriOBa Ha CBiAOMICTb
peunnieHTa. OCKifIbkM METOK peKknamn € 34INCHIOBATU NMPAMUA YM OnocepeaKkoBaHuin
NCUXOSIONYHNA BNNUB Ha NOAMHY, NporpamyBaTu 1i Ha BUKOHAHHA MEBHUX AiN, TO
pesynbTaTi HAWoro AOCNIAKEHHS MOXYTb OYTW NiArpyHTAM ANa noganblumMX HayKOBUX
po3p0OOK 3 NparmManiHrBiCTUKN PEKIaMHOro TEKCTY.
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CTUITMCTUYECKUE ®UIYPbl B TEKCTE COLUUAIIbHOW PEKITAMbI
KAK CPEOCTBO NCUXONMUHIBUCTUYECKOIO BITUAHUA

O. U. byraeBa

AHHOMauyusl. Tekcmbl  couuarnbHOU  peknambl  OO/MKHblI  OCYyW,ecmernsimb
MpO2HO3UpyemMoe 6/UsHUE Ha peyurnueHma € MOMOWbK UCM01b308aHUsI 02paHU4eHHO20
Koru4decmea IieKcud4eckux cpedcmse, Komopble OO/MKHbI rpuenedb €20 eHUMaHue ceoel
HeobbIYHHOCMbIO, 3MOUUOHASIbHOCMbIO U 0bpasHocmbto. 3mod uenu noO4YUHEHbI
cmunucmudeckue ghueypsbl, uccriedosaHue 3akoHOMepHocmel UCMOob308aHUST KOMOPbIX
6ydem ronesHbiM 0118 8bipabomku pekomeHOayul o yenecoobpasHocmu yrnompebrieHusi
onpedenieHHbIX CMUIUCMUYECKUX MPUEeMO8 8 meKcmax couuarnbHOU peknaMbl, 4mo u
obycnosnueaem akmyanbHocmb cmambu. Llenb cmambu — ebisgeumb Haubornee
ynompebrisiemble 8 meKcmax couuanbHOU peKknaMbl cmurucmuyYyeckue gbueypsbl,
Komopble peknamHyto pedb denarom bonee ebipa3umeribHol. Pe3ynbmamabi u ébieo0bl. C
noMowblo obwieHay4HbIx Memo0o8 aHasiu3a U CUHme3a makue cmurucmu4yeckue
npuembl 6binu  udeHmuguUupoBaHbl (3MO ceaMeHmauusi pPeKknaMHO20 meKcma;
ceMaHmuyeckue rnpomueornocmaessieHusi; KOMMyHUKamueHoe MordYaHusi; epaghudeckoe
KoOuposaHusi eepbaribHOU UHGOpMauuu;, uzpa Crioe; noemop, cpedcmea KOMUYECKOZ0;
annosus; duarsnoe, rnosnusioe; cmuxomeopHasi ¢popma) u uccrnedosaHbl HacmMoOMmMHOCMb UX
ucrofib308aHusi Mo mMakumM murnam coyuasibHoU pPeKnambl, Kak: pekrama 2apMoHu3ayuu
yeriogeka Kak 4rieHa obuwecmea, peknama 2apMoHU3auuu MeXTUYHOCMHbBIX OMHOWEeHUU,
peKknamMa eapMOHU3auuU OMHOWEHUSI YerloBeka K OKpyxarouwel cpede U peknama
2apMOHU3ayuU caMoeo 4erioseka Kak ¢husudeckol u OyxoeHoli ueHHocmu. lMepcrnekmuesi.
lNockonbKy 8 npobnemMamuke fIUH28UCMUKU MeKcma, 8 MoM qucrie coyuasibHoU peKnambl,
Hesnb3s1 8bl0eslumb OmMOEbHO $3bIKOBOU U [1CUXO/I02UYECKUL acreKkmsel (fcuxu4yeckue
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rpouecckl sepbanulyromcs Yepes s3biK U 06yCri08/1€HHbIE 8/IUSIHUEM C/l08a Ha CO3HaHUe
peuurnueHma), a Uesnbl peKknambl S87Semcs OCywecmernsme MpsMoe Ufu KOCBEHHOe
MCUXOJTUH28UCMUYECKOE B/IUSIHUE Ha 4eriogeka, MpoepaMmMuposamb €20 Ha 6bINOSIHEHUE
onpedernieHHbIX Oelicmeut, Mo pe3ynbmambl Hawea0 uccriedogaHusi moaym 6bimb
OCHOB0U 0r1s1 OaribHelWUX Hay4YHbIX pa3pabomok 8 cohepe rnpaamanuH28UCMUKU pPeKnamMHO20
mekcma.

Knroyeeble cnoea: mekcmbl coyuanbHOU peknambl, cmuaucmuyeckue ¢buaypbi,
ceaMeHmauyusi mekcma, cemMaHmu4yeckue [pomueorocmassieHusi, KOMMYHUKamugHoe
Mosi4aHue, epaguyeckoe KoduposaHusi eepbarnbHoOU UHGopMayuu, ugpa cros, noemop,
cpedcmea KOMUYECKO20, alsto3us, npazmMmasuHeeucmuKka peknamMHo20 mekcma

STYLISTIC FIGURES IN SOCIAL ADVERTISING TEXTS
AS TOOLS OF PSYCHOLINGUISTIC INFLUENCE

O. |. Bugayova

The social advertising texts are a special product of speech activity, which should have
a projected impact on the recipient in order to harmonize a person, first of all, as a member
of society. And to achieve this, it is needed to use a very limited amount of lexical means,
which should attract the attention of the recipient because they are unusual, emotional and
imaginative. Stylistic figures are subordinated to this goal. The research of the patterns of
the use of such linguistic rotations will be useful for making recommendations on the
feasibility of using certain stylistic techniques in the texts of social advertising, it
determines the relevance of the article.

Analysis of recent research and publications. The peculiarities of using stylistic
figures in speech were studied by many linguists. However, stylistic techniques of social
advertising texts are not sufficiently explored.

The purpose of the article is to reveal the most used in the social advertising texts
stylistic figures that show the advertising broadcast.

As a result of the research, the method of qualitative and quantitative analysis of
advertising texts was used for the presence of stylistic figures, using the synthesis method,
the obtained results are summarized and classified, in accordance with the division of
social advertising for the purpose of communication and the environment in which a
person is an object of advertising influence, on 1) advertising of human harmonization as a
member of society, 2) advertising of the harmonization of interpersonal relations, 3) advertising
the harmonization of the human attitude to the environment 4) advertising of the
harmonization of the person as a physical and spiritual value.

Results. The text of social advertising is a fragment of the emotionally marked
language picture of the world with certain features in the linguistic design. The success of
such a broadcast determines the recipient's response to the provided information. To do
this, it is needed at first to attract person’s attention and make interested, so that he wants to get
acquainted with the text of social advertising. For this purpose, stylistic techniques are used in
advertising, which have an impact on the recipient of social advertising:

11) segmentation of advertising text (a word, a phrase, or a part of a sentence
(segment) are isolated in a separate statement by a dot, three dots or exclamation mark): the
most common it is used in advertising of harmonization of the person as a member of society
and advertising of the harmonization of the person as a physical and spiritual value;

12) semantic contrasts (the presence of oppositional categories in the semantic
filling of linguistic units of social advertising, the combination of contrasting concepts in one
statement produces a new semantic quality, creates an unexpected expressive effect in
the texts of social advertising): this method is common in advertising of harmonization of
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the person as a member of society and advertising of the harmonization of the person as a
physical and spiritual value and in advertising of the human attitude to the environment;

13) communicative silence (prevents monotony and tautology and gives the
advertising text expressiveness — these are misspellings of words, phrases, or whole
sentences): it is used in advertising of the harmonization of interpersonal relations and
advertising of the human attitude to the environment;

14) graphical encoding of verbal information (instead of words in the texts of
social advertising, for faster decoding the recipient of advertising information, sometimes
graphic signs are used, such as mathematical symbols Internet symbols): it is used
harmonization of the person as a value and person’s attitude to the environment;

15) paronomasia (the use of lexemes in an unusual context for them; polysemias
game of linguistic units; paradoxes judgments, in which the predicate denies the subject;
mixing styles): this technique is used in advertisement of harmonization of the person as a
value and interpersonal relationships;

16) repeat (The rhetorical figure of the repetition in the advertising broadcast
provides the semantic unity of the text and performs, in addition to the compositional, the
function of expressive selection and underscore; as a result of repetition, the idea is firmly
rooted in the mind of the recipient, which is subsequently perceived as a proven truth):
recorded in all types of social advertising;

17) comic tools (such stylistic techniques as humor, irony and satire in the texts of
social advertising are used extremely carefully and infrequently, since such genre involves
emphasizing of the instructive tone): used in advertisement of harmonization of the person
as a value and as a citizen of the state;

18) allusion (This stylistic device involves activation of already gained human
experience (mention of a famous saying, event, etc.), This, of course, increases the
perception of new information in the advertising text): used in advertisement of
harmonization of the person as a value and as a citizen of the state, also in advertising of
the human attitude to the environment;

19) dialogue polylogue (the dialogue gives the advertising speech dynamism,
polylogue gives a gradual strengthening of the advertising link with the culmination, which
transforms into an advertising slogan): fixed in advertisement of harmonization of the
person as a value and as a citizen of the state;

20) verse form (social advertising texts prevail in prose form, using verse form
contributes to its faster perception and memorization): it is used again in advertising of
harmonization of the person as a value and as a citizen of the state.

Conclusions. The least stylistic figures are used in advertising of the harmonization of
interpersonal relationships, more rich in artistic means is advertising of the harmonization
of the human attitude to the environment, and the widest range of stylistic tools are used in
two types of social advertising — harmonization of the person as a value and as a citizen of
the state.

Perspectives. In the problem of text linguistics, including social advertising, it is
impossible to single out the linguistic and psychological aspects, because mental
processes are verbalized through language and due to the influence of the word on the
mind of the recipient. Since the purpose of advertising is to have a direct or indirect
psychological impact on a person, program it to perform certain actions, the results of our
research can be the basis for further scientific development of the advertising text of
pragmalinguistics.

Keywords: social advertising texts, stylistic figures, text segmentation, semantic
opposition, communicative silence, graphic verbal information coding, paronomasia,
repeat, comic tools, allusion, pragmalinguistics of advertising text
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